
Service Revenue  $15,197 

Store Revenue $2,483 

Insurance Revenue $389 

PC Postage Revenue $18,068 

PhotoStamps Revenue $3,004 

Other Revenue $0 

Total Revenue $21,072 
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PC Postage Gross Margin 79.3%

PhotoStamps Gross Margin 29.2%

Total Gross Margin 72.2%

GAAP Net Income ($000s) $5,199

Non-GAAP Net Income ($000s) (12) $2,752

Non-GAAP EPS (12) $0.14
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Enhanced Promotion Revenue ($000s) (10) $2,500

Enhanced Promotion Marketing Spend ($000s) (11) $1,557

Customer Postage Printed ($000s) $78,205

PhotoStamps Sheets Shipped (000s) 178
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Prior Quarter Paid Customers (000s) (2) 292.8

New Paid Customers (000s) (3) 47.2

Lost Paid Customers (000s) (4) (34.8)

Current Quarter Paid Customers (000s) (2) 305.2

Paid Customer Cancel Rate (5) 3.4%

Subscriber Related Revenue ($000s) (6) $15,568

Avg. Monthly Sub Rev Per Paid Customer (7) $17.00

PC Postage Cust Acquisition Spend ($000s) (8) $6,235

Cost per Gross New Registered Customer (9) $101
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Definitions & Footnotes: (Note: Contains Non-GAAP numbers.  For reconciliations between Non-GAAP and GAAP for Sales & Marketing, Cost of Sales, Net Income or EPS see the Company’s prior 8K filings):	  
(1)		  All metrics under the Customer Metrics section are total PC Postage customers excluding all activity in the Company’s “enhanced promotion” channel, which consists of online programs where prospective  
		  customers are offered an additional promotion beyond the ordinary Stamps.com promotion.  Activity from enhanced promotion was excluded from this section owing to the high trial nature of the channel.	  
(2)		  Unique customers successfully billed at least once during the quarter. Estimated excluding all enhanced promotion activity.							        
(3)	 	 Customers who were successfully billed for the first time during the quarter.  Estimated excluding all enhanced promotion activity.	 	 	 	 	 	 	  
(4)		  Customers who were successfully billed in the previous quarter but not successfully billed in the current quarter, less recaptured paid customers. Estimated excluding all enhanced promotion activity.  		   
(5)		  Monthly cancellation rate calculated as [(Lost Paid Customers) / (Prior Quarter Paid Customers + New Paid Customers) / 3]. Estimated excluding all enhanced promotion activity.			    
(6)		  Includes service fee, store and package insurance revenue and excludes other revenue and PhotoStamps revenue. Estimated excluding all enhanced promotion activity.				     
(7)	  	Calculated as [Subscriber Related Revenue / Current Quarter Paid Customers / 3]. Annual number calculated using the average of each quarter. Estimated excluding all enhanced promotion activity.  		   
(8)		  PC Postage related marketing expenses plus promotional costs (under Cost of Revenues) excluding SFAS-123R expenses. Estimated excluding all enhanced promotion activity and excluding enterprise  
		  marketing spend beginning Q1-08.		  
(9)	 	 PC Postage Customer Acquisition Spend divided by Gross New Registered Customers (with verified billing method) acquired during the quarter. Estimated excluding enhanced promotion activity and  
		  excluding enterprise beginning Q1-08.		   
(10)	 Includes service fee, store and package insurance revenue and excludes other revenue and PhotoStamps revenue. Estimated based only on enhanced promotion activity.				     
(11)	 Estimated PC Postage related sales and marketing expenses plus PC Postage promotional costs (under Cost of Revenue) (excluding all SFAS-123R expenses) in the enhanced promotion channel only.	  
(12)	Non-GAAP Net Income equals GAAP Net Income plus SFAS-123R expenses plus asset write-off plus litigation charge less non-cash income tax benefit plus tax adjustment for temporary suspension of use  
	 	 of CA NOLs. Non-GAAP EPS = (Non-GAAP Net Income) / (Fully Diluted Shares). See Company’s prior 8-K filings for reconciliation of Non-GAAP to GAAP.		 	 	 	 	 	
																				                  
					   


