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Safe Harbor

This presentatiomcludes forwardooking statements about anticipated

results which involve risks and uncertainties. Important factors, including the
Company's ability to successfully integrate and realize the benefits of its past
or future strategic acquisitions anvestmentscomplete and ship its products,
maintain desirable economics for its products and obtain or maintain
regulatory approval, which could cause actual results to differ materially from
those in the forwardooking statements, are detailed in filings with the
Securities and Exchange Commission made from time to time by
STAMPS.COM, including its Annual Report on ForkhfbOthe year ended
December 312016,Quarterly Reports on Form 4Q, and Current Reports on
Form 8K. STAMPS.COM undertakes no obligation to release publicly any
revisions to any forwartboking statements to reflect events or circumstances
after the date hereof or to reflect the occurrence of unanticipated events.
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Stamps.com offers online mailing and shipping solutions under the following brands

A Stamps.conbranded solutions are USPS mailamgl shipping solutiongrgeted at a
broad range otustomers including SOHO and enterprise mailers, eCommerce shig
and high volume shippers

A Endiciabranded solutions are USPS mailing and shipping solutions targeted prima
eCommerce shippers and very higllumeshippers (warehouses, fulfilment houses,
large retailers, etc.)

A ShipStationoffers web-basedmulti-carrier shipping solutionsargeted at eCommerce
and high volume shipping customers

A ShipWorksoffers clientbased multicarrier shipping solutions targeted at eCommerce
and high volume shippers

A ShippingEasyffers webbased multicarrier shipping solutions targeted abline
retailers and eCommerce customers
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Stamps.com Branded Service Overview

A Internet service that lets customers print USRRABproved postage
I Requires only your existing PC, prird@id Internet connectiorfno special hardwade
I Web or client based solution
I Monthly subscription service fee (+ the cost of postage)
A Multiple form factors, classes, and types of mail supported
Tt NAyGa 2y aKALILIAY 3 Kelstandp & D S Y gRt 2 I0KSNAE A
I Choose from First class, Priority, Express, domestic and international, media mail, etc.

I 9 mailpiecetypes (packages, flats, envelopes, postcards, certified mail, flat rate boxes, etq

A Sophisticated features for higher volume shippers
I Batch printing automatically prints 100s of shipping labels in a single step
I ECommerce integrations with over 75 marketplaces, shopping carts, tools, etc.

I Automaticallytake care of daily repetitive taskautomaticemails, post back shipping details
to marketplaces, prdill customs forms, etg
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Endicia® Service Overview

A Endicia was acquired by Stamps.com on November 18, 2015

I USPSpprovedPC Postage company since 2000ated in Mountain View, CA

I A significanstrategic investment in our higholume and ecommerce shipping business
A Leading providef high volumeUSPS shipping solutions

I Brands include EndigiBymoStamps andPictureltPostage

I Solutions tohelp businesses rudSPS shipping solutions more effectively

A Sophisticatedeatures forlarge retailers, warehouses & fulfillment houses

High volume feature s€e.g.,batch printing, scabasedreturn labels, database integration,
email shipment notifications, XML integration, thermal printers,)etc

Integrationswith over 250 high volume shippispftware products, marketplaceshopping
carts, eCommerce tools, etc

Supports automation & customization (label customization, automatic international custo
forms, automatic USPS package pickup, etc.)
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ShipStation® Service Overview

A Leadingweb-basede-commerce shipping solution (acquired June 10, 2014)

Allows onlineretailers ande-commerce merchants to organize, process, fulfill and ship thei
orders quickly and easily

Supportsover 30 differentnational carriersyegional carriers, international carriers, and
fulfillment services including USPS, UPS, FedEx, DHL and others

Includes over 120 partnentegrations with integration tools, shopping carts and
marketplacegeBay PayPal, Amazon, Etsy, Square, Shdpigf;ommerce, etc.)

Facilitates order management (inventory management, consolidated order views, search
engine & filters, combined & split orders, order hold, manual order addition, etc.)

Core printing & shipping (automatic tracking data sent to marketplace, generate manifest
forms, add insurance, pilled customs forms, rate comparisons, etc.)

Provides automatiomf large volumes of daily orde(batch processing, packing slips, custo
hierarchicakules,shipping presets, automatic emails, etc.)

Facilitates customization (branded shipping labels, customized emails, custom packing s
custom label messages, etc.)
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ShipWorks® Service Overview
A Leadingclient-basedshipping software company (acquired August 29, 2014)

Allows large retailers, fulfilment houses, and@nmerce merchants to organize, process,
fulfill and ship their orders quickly and easily

Sophisticated automation features such as a custom rules engine, automated order impo
automatic product profile detection, and fulfilment automation

Supports over 15 differenmtational carriers, regional carriers, international carriers, and
fulfillment services including USPS, UPS, FedEx, DHL and others

Over 100 partnemtegrations with integration tools, shopping carts and marketplaces (eBg
PayPal, Amazon, Etsy, Square, ShdpifCommerceetc.)

Automation of large volumes of daily orders (schedule shipping and order management t:
automatically print pick lists/shipping labels/packing slips, trigger automatic tasks based @
events, auto learning common tasks, etc.)

Customization (customizable templates for invoices, emails, reports and more)

Rich support of complex shipping solutions (international customs forms, complex
international documentation, return shipping labels, etc.)
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ShippingEasy® Service Overview

A Leadingweb-basede-commerce shipping solution (acquired July 1, 2016)

Allows onlineretailers ande-commerce merchants to organize, process, fulfill and ship thei
orders quickly and easily

Supports 7 differenbational carriersyegional carriers, international carriers, and fulfillment
services including USPS, UR&IEx and DHL

Includes over5 partner integrations with integration tools, shopping carts and marketplag
(eBay PayPal, Amazon, Et$fglusion,ShopifyWooCommerce, etc.)

Robust and easp usefeature set combined with a knowledgeable customer support tea

Facilitates order management automation (batch processwognbined & split ordergyrder
type filters, management of order notes, gift order management, return management, et

Product management (product catalog support, assignment of product categories, etc.)

Coreprinting & shippingrate comparison, customizable packing slips with bar codes, trac
status and confirmation emails, multcation support, automated customs forms,
consolidator support, mukprinter routing, bar code scanning, etc.)
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Stamps.com Portfolio of Solutions

@endicia‘ ShipStatitsn’

Year Launched
/ Acquired

Parcel
Carriers!?

Software
Solution

Third Party
Software
Integrations

Piece Types

Customer
Targets

Software and
Web

Mail, Packages

SOHO Mailers
Enterprise

E-Commerce
Shippers

High Volume
Shippers

2000/ 2015

Software and
Web

Over 250

Mail, Packages

E-Commerce
Shippers

High Volume
Shippers

1t Includes fulfillment solutions such as Fulfillment by Amazon, etc.

2010/ 2014

Over 30
parcel carriers

Web Only

Over 120

Packages Only

E-Commerce
Shippers

2001/ 2014

Over 15
parcel carriers

Software Only

Over 100

Packages Only

High Volume
Shippers

2012 /2016

Over 5
parcel carriers

Web Only

Packages

E-Commerce
Shippers
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Target Customer Segments
A Individual Mailers

T Single users who are primarily mailers but also send some packages
A small Business and Home Office Mailérsy { hl hé€uv

I Single home office or small businesses with one or a few employees who are primarily
but also send some packages

A Enterprise Mailers

1 Larger organizations with distributed office users who are primarily mailers but also send
some packages

A ecommerce Shippers

1 Individuals and businesses that sell online and send packages in medium to high volume
A High Volume Shippers
1 Large production shipping environments

1 For example, warehouses, fulfilment houses and large retailers
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Individual/SOHO/Enterprise Mailer Segment Overvie

CUSTOMER

Individuals and SOHO Distributed/Satellite Office Network

CUSTOMER ACCESS METHOD

o — -
stamps| <
ps. & endicia
Traditional Meters Retail Postal Locations
CARRIERS

™ UNITED STATES
P POSTAL SERVICE ¢
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eCommerce Segment Overview

MARKETPLACES AND ONLINE STORES

AND OVER

el  amazoncom EtSY Go gle - Bigcommerce - “V/yolusion® &shopify )/ Magento 400

OTHERS

CUSTOMER ACCESS METHOD

stamps] © endicia ShipStatizn & ShipWorks  shippil®

¥

CARRIER APPLICATION PROGRAMMING INTERFACES (APD
| & g’ y—=2) .7/ 4
stamps| & endicia @ Fed- . -=24rZ _

PRIMARY CARRIERS

UNITED STATES
‘ POSTAL SERVICE »
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Mepiebds TOD

Fulfillment Houses Warehouses Retailers

CUSTOMER ACCESS METHOD ‘

stamps] = endicia ShipStatizn % ShipWorks  sh

¥

CARRIER APPLICATION PROGRAMMING INTERFACES (API)

P — . e 7-
stamps| « endicia [@ Fed-«. _=2#£rZ_

PRIMARY CARRIERS

UNITED STATES ‘
B posTaL service s ®
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Customer Benefits (Shippers)

A save timeby streamlining and simplifying shipping operations

Easily access as many3&sdomestic & international carriers from a single user interface

{dzLILI2 NI Fft 2F | Odzad2YSNR&a aStftAy3da OKIFyYyyYyS
shopping carts, eCommerce tools, and maétrier solutions available)

Organize daily shipping tasks into a single unified list (search, filter, combine orders, etc.)

Support operations & label printing (e.g. address verification, rate comparison, breadth of high
volume scales & printers supported, convenient insurance, packing slips, etc.)

Automate and simplify processing of large volumes of daily orders (batch processing, custom
hierarchical rules, shipping presets, automated customer emails, etc.)

A save moneyy optimizing between carriers andccess to package discounts

Select the lowest cost option between carriers based on package size, weight & delivery times
Customers receive an average discount of 10% or more compared to USPS.com or retail
Access to cost effective mail classes & options (1C packages, maaljiparcel select, etc.)

Shippers can receive additional discounts on domestic and international packages directly or
through{ G I Y LJa pidnBry Qa
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Customer Benefits (SOHO & Enterprise Mailers)

A savetime by eliminating trips to the post office

I All services of the post office available 24x7x365 from any PC

A save moneyersus draditional postagemeter

I Save 50% or more versus the total cost oBatry-level postagemeter
I Also gairgreater visibility into postage activignd better support for package shipping

A Savemoneywith more accurate postage, discounts, and better controls

Avoidcostly returned mail with address verification

Avoid wasted postage by calculating exact postage amount

3 cent discount off single piece first class letter mail.4®vs $.49)
Eliminate unauthorized usage with better tracking and control

Centralized visibility and control of postage spend across multiple distributed locations
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UNITED STATES
POSTAL SERVICE o

$71B

Source: Publicly available data for all mailing & shipping revenue in top 4 carriers
1 Combined LTM postage printed by Stamps.com, Endicia, ShipS&itipWWorksaind ShippingEasy
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Over 20 million PotentiaCustomers

14,000,000

5,700,000

1,000,000 236.000

Home Businesses Small Businesses Enterprise Mailers Stamps.com
Source: International Data Corporation, Small Business Administration, Statistics of U.S. Business, Colography, USp&)eBdtiGates
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Competitive Landscape

A In the SOHO and Enterprise mailing & shipping segment we compete against:
I Retail post offices
I Traditional postage meters, ppSmartPostage
I Low volume shipping solutions (CHs&kShip, UPS.com, Fedex.com)
A In the eCommerce and high volume shipping segment we compete against:
I Singlecarrier solutions (e.g. URSorldShip FedEx Ship Manager, etc.)
I Other PC Postage Solutions (e.g. Pitney B&eeslPrd

1 Other multicarrier solutions

A UsPs also provides alternative access formats for postage payment

I These are basic building blocks that must be productized gy
I eVSF2NJ KAIK @2t dzYS aodz 1€ LI O1lF3ASEa 6dpn LI
I ePostage for marketplaces (e.g. Amazon & Etsy)

A The primary customer value is created through a complete solution (rich features,
deep integrations, etc.) built around the USPS payment solution
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Stamps.com vs. Competitor Shipping Solutions

All Stamps.com Other PC Postage USPS eVS,
Solutions Solutions ePostage

Batch label printing Yes
Major high volume features? Over 75
Parcel carriers supported? Over 40
USPS mail classes supported?

USPS mailpiece types supported*

Number of unique integrations with
marketplaces, shopping carts, Over 450
ecommerce tools, shipping software®

Upfront cost® $0 $0 Significant

1 Forexample, SCAN forms, pfiled customs forms, mobile app, shipping automation (picking class, carrier, adding insurancaytimgtically download and upload of ordieformation from/to
online marketplaces, search engines and filters to organize information, 8¢aidPrdias only basic single label printirel?ostageéncludes no nativéeatures (user musbuild themall).

2 Carriers include but are not limited to USPS, UPS, FedExX\i®MiisticsOnTracAsendiaGlobegisticsAPC Postal, Access Worldwide, Canada Post, DCL Corp, FedEx Canada, FedEx Europe, Fed
United Kingdom, First MilénXpressLone Star Overnight, Preferred ShippidgishippersIBC, UPS Canada, DHL Express, DHL Global Mail, IMEX, LSO, RR Donnelley, Australia Post, UPS Aust
UPS United Kingdom, Purolator, Fli88ndleand Webgistix PBSendPresupports USPS, UPS and FedBgrstagés a USR8nly solution.

3 Stamps.conPB and ePostage support First Class, Priority Mail, Priority Mail Express, First Class International, Priority Miaih&htdfrpress InternationdParcel Select, and Media Ma&iB and
Stamps.com also support Libraviail. Stamps.com alssupportsPMOD, PMEOD, sclased returns, matter for the blind, MBAG, G¥Backet ISAL, IPA.

4 Stamps.coraupports letters, standard flats, packages, flat rate boxes, flat rate envelopes, postcards, certified mail forms, NeaBthoussoms forms. P8endPrand ePostage?VSsupport only
letters, standardlats, packages, flat rate envelopes, flat rate packages, and customs forms.

5 Sampléntegrations include Amazon, eBay, Yahoo!, PayPal, Google, Etsy, N&igdtmmerceShopifyMagenta Volusion, Squarespace, Zen Cax§axt,ChannelAdvisoand others.

6 Stamps.corand PBSendpraboth have user interfaces. ePostage requires significant upfront costs to build a user interface and supporting sexwadeth@ basicfunctionality listed in the chart
here, includingaddress cleansindabel generation, account management, payment processing, label manifesting, tracking generation, customs form generegiguickap,and others.

21
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Stamps.com vs. Postage Meter

Awe compete against traditional meters in small business and enterprise segments
Awe target distributed offices; we do not compete in centralized mail rooms
AStamps.com IS typically significantly less expensive than an lower level postage mg¢

Category Entry Level Meter Stamps.com

Max. Print Speed 18 letters/minute At speed of printer

Monthly Fee $24.99/month!? $15.99 / month
(rental plus 5 Ibs. scale) (1-Year Auto Renew Lease) (No Lease)

Proprietary Ink &

Labels $15 to $222 None

Estimated Monthly Total

Cost of Ownership ~$40 to $57 $16

1 Entry level small business meter with an integrasedle
2 Assumes monthly prints of 60 letters and 20 packages; proprietary ink fees of$1@7per print; proprietary label fees of4b per label (source: competitor
pricing and STMP estimales
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Sales and Marketing

A National salesforce

A Direct mail

A Radio

A Television

A Searchenginemarketing
ASearchengine optimization
A Online media

A Affiliate programs

A Lead generatioprograms

AShipping integrations (Online marketplaces, Shopping carts, Shipping mgmt.)

A Strategigpartnerships

A Telemarketing
A Tradeshows
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Collectively Over 450nique Partnerships and Integratio

Violusion ~ amazon % temonstand 70 [abhage () shopify

ecwid

. . V %
Bigcommerce .m :I:A”W RCHANT u hl hUJlfe . o \. 714
= S &Y Brightpear 9 reddltglfts;I

SKUS COMMERCE
chanellwo VAULT . zencart e

Oz o= Goodsie  VVEW oo e

Cloud Cart

S JANE “ AmeriCommerce {CART b|22|0 jdcart’ Connector

©Rakuten com  neweay -
Shopping 7 e

@ STORENVY B Mijoshop  SOldlSTe VAULT @ utracarr pfﬂxycarﬂ
Etsy (Wish PayPal eby Sstiteh Sedrs
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2017Mailing & Shipping Plan

A Leverage our portfolio of mailing and shipping solutions to drive growth

T Meet a variety of customer needs in technology, product features, partner integrations an
supported carriers across our branded solutions to acquire new customers and retain exi
customers

A Invest heavily in sales and marketing and product developments with a focus on
shipping customers

T Leverage our expanded sales force, enhance our technology and software, introduce ne
shipping related features and functionality and add new integrations

Invest in our marketing channdlscluding direct mail, traditional media, radipartnerships,
shipping integrations, televisicend other channels

A Capitalize on synergy opportunities with our acquired companies

1 Leverage collective company resources and expertise in sales and marketing, product
development and technology innovation to improve and expand our solutions

A Enhance our distributed enterprise solutiaime associated sales marketirgfforts

1 Increase, optimizandrefine our lead generation and sales and marketaffprts




stamps | endicia - ShipWorks  ShipStatizn ipping

Agenda

AProduct Overview

Alndustry and Marketing Overview

AFinancial and Metrics Overview

AAdditional slides




stamps endicia o ShipWorks ShipStatis:n

Financial Overview

A TheMailing & Shipping business has a recurring revenue based model
1 Service revenue is earned from different subscription and transaction based models
T Supplies store and package insurance revenue are recurring with usage
A Stamps.com has an attractive financial model
1 Adjusted EBITDA of $222M and Adjusted EBITDA margin of 50% (LTM dF pf Q3
1 Low capital expenditureequirements($4.1M for LTM as of Q37)
1 Results in strong cash flow generation
A Stamps.com has a history of returning excess cash to shareholders
1 Stamps.com has returned ~$490M to shareholders since 2002

I $107M via special dividends and $384M via share repurchases
A Stamps.com has a strong balance sheet (as-G09.7)

1 $184M in cash and investments

$133M in debt and low leverage (net debt / adjusted EBITDA < 1.0X)

$42M deferred tax asset (no valuation allowance)

A The Mailing & Shipping business generates very attractive expected returns

1 Customer lifetime values significantly higher than the cost to acquire the customer

1 BusinesCapitald E LISy RA G dzNBa 6 KA OK SEOf dzRSa Ay@SadySyida Ay GKS O2YLI yeQa O2NLERNI GS
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Revenue

Total revenue has demonstrated strong growth with €13 revenue up 24% YoY

Quarterly Total Revenue Annual Total Revenue

($ Millions) ($ Millions)
$400 1 $364.3

$116.1$115.1 $350 -
$105.9 $105.0 $300 |
$92.6 $250 -
$81.8 $84.0 $214.0
$69.9 $200 -
$150 51157 $127.8 $147.3
$51.7 101.6
$100 - $85 5 $
$0 7 I I

2010 2011 2012 2013 2014 2015 2016

YOV a706 679  86% 74%  79%  52%  28%  38% 24% 'OY 4%

0
Growth Growth 19% 14% 11% 15% 45% 70%
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Mailing & Shipping Revenue

ShipStatiin

Q317 Mailing & Shipping revenue was $106.5M, up 21% YoY

Quarterly Mailing& Shipping Revenug
($ Millions)
$111.8

4

37%

$106.5
$102.3 $102.6

52%

$87.6

78%

$79.2 $81.5

84%

$67.2

67%

$49.2

111

36%

YoY

72%
Growth 0

30% 21%

%"1

$400 ~

$350 +

$300

$250

$200 +

$150

$100 +

$50 -

$O—

Annual Mailing& Shipping Revenug
($ Millions)

$350.6
$206.7
$141.8
123.1
$110.0 $
$93.3

[ I I I I I i

2010 2011 2012 2013 2014 2015 2016

YoY
Growth

6% 19% 18% 12% 15% 46% 70%

1 Mailing & Shipping revenue includes service, store supplies and package insurance revenue from all our mailing and shippingrablutions a

excludes our customized postage revenue
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Paid Customers

Q317 Paid Customers was 736K, up 13% YoY

Quarterly Paid Customets Annual Paid Customets
(Mailing & Shipping Business) (Mailing & Shipping Business)
(Thousands) (Thousands)

649 648
| | I I I {

@ P P @ @ 2P &\:\ &A" &,‘0 2010 2011 2012 2013 2014 2015 2016

Yoy 11% 21% 17% 14% 14% 8% 11% 14% 13% Yoy 1% 8% 13% 10% 6% 14% 13%
Growth Growth

1 Mailing and Shipping paid customers for the quarter is defined as the number of unique Mailing and Shipping customer<inapainy earned revenue from during that
quarter. Paid customers for the year is calculated as the average of the paid customers for the four quarters during.tRatd/eastomers include ShipStation customers as
of Q314, ShipWorks customers as of-@4, Endicia customers as of -Q8, and ShippingEasy customers as cfl@3
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Customer Churn Rates

Q317 Monthly Paid Customer Churn was 3.0%, flat versusl@3

Quarterly Paid Customer Churn Rate Annual Average Paid Customer Churn Réate

(Mailing & Shipping Business) 2.0% - 3.9 (Mailing & Shipping Business)
. 0 7 i 0

3.8% -|
3.6% | 3.5% 3.5% 3.5%
3.4% 3.4% . 3.4%
3.4% -| 3.3%
' 3.2% -
. . [0)
. 3.0% -| 3.0%
_ ' 2.8% -
2.6% -|
' 2.4% -
2.2% -
2.0% - :

@ P P P @ 2 P Y @Y Y 2010 2011 2012 2013 2014 2015 2016

YoY YoY 0 0 0 0 0 0
Change 0.0% 0.2% (0.3%) (0.4%) (0.4%) (0.5%) (0.3%) (0.4%) 0.0% Change N/A (0.4%) 0.0% 0.0% (0.1%) (0.1%) (0.3%)

1 Calculatedas [ (Lost Paid Customers) / (Prior Quarter Paid Customers + Current Quarter New Paid Customers) ]/ 3 months _
2 Includes alnailing and shipping paid customarsingl y & 2 F { (I Y LJA ¢ Ocistomérs inciade GhipStatigricdstornersiasiofl@3ShipWorks customers as@#-14,
Endicia customers as f4-15, and ShippingEasy customers as ofl®3
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Avg Monthly Revenue Per Paid Customer (ARPU)

Q317 Monthly ARPU was $48.23, up 7% YoY

Quarterly Average Monthly Revenue per Annual Average Monthly Revenue
Paid Customer (ARPU) per Paid Customer (ARPU)
(Mailing & Shipping Business) (Mailing& Shipping Business) .

$50.03 $50.51
$47.36 $48.23

44.52

$45.05

$42.06
$40.65 $29.64

$35.35

$23.08
$19.92 $20.86 $21.21
e $1801I I I I

@ & P P P P P Y @Y Y 2010 2011 2012 2013 2014 2015 2016

Yoy 22% 38% 58% 51% 56% 42% 17% 20% 7% Yoy 5% 11% 5% 2% 9% 28% 50%
Growth Growth

1 Calculated as [ Mailing and Shipping revenue for the quarter] / [Mailing and Shipping paid customers for the quarterih's3 Mamthly ARPU for the year is
calculated as [Mailing and Shipping revenue for the year] / [Mailing and Shipping paid customers for the year] / 12 months.




