August 7, 2009

hhgregg Announces Operating Results
1st Quarter Highlights
●
●
●
●

●
●

Net income per diluted share decreases to $0.04 from $0.06
Company reaffirms fiscal 2010 guidance of $0.85 to $1.00 net income per diluted share
Management transition completed with Dennis May becoming CEO
Common Stock Offering and Private Placement completed, raising proceeds, net of underwriting fees, of $78.6
million
Company announces plans to open 20 - 22 new stores in Fiscal 2010 and 40 - 45
new stores in FY 2011

INDIANAPOLIS, August 7, 2009/Businesswire, hhgregg, Inc. (NYSE: HGG):

hhgregg, Inc. ("hhgregg" or "the Company") today reported net income of $1.5 million for the three months ended June 30, 2009, or net
income per diluted share of $0.04, compared with net income of $2.1 million, or $0.06 per diluted share, for the comparable prior year
period. The change in net income and net income per diluted share was primarily attributable to four factors:
●

●

The Company reported a comparable store sales decrease of 14.7% for the three months ended June 30, 2009, reflecting
weakness in demand for both the appliance and video product categories. The appliance decrease is primarily due to doubledigit comparable store unit sales declines of most major appliance products. Three door refrigeration and certain high efficiency
laundry products experienced modest comparable store unit increases and contributed to higher average selling prices for the
appliances category for the three months ended June 30, 2009. Average selling prices fell dramatically in the video category
along with the industry, led by falling prices in LCD and plasma categories, and were partially offset by higher average selling
prices of LED televisions. This decrease in average selling price was partially offset by double digit increases in comparable
store units for the three months ended June 30, 2009 compared to the prior year period. The comparable store sales increases
in the other product category was due to a triple digit increase in comparable store sales for notebook computers, partially offset
by decreased sales of all other categories.
Gross profit, as a percentage of net sales, declined 85 basis points for the three months ended June 30, 2009 versus the
comparable prior year period, largely driven by the reduction in appliance sales relative to our historical net sales mix. The
appliance product category historically has generated higher gross profit margins than the Company's average, particularly
during the first half of the fiscal year. While appliance gross margins exceeded the company average during the three months
ended June 30, 2009, the appliance category accounted for 41% of total sales versus 44% in the comparable prior year period,
negatively impacting the consolidated gross profit. Gross profit, as a percentage of sales, in the appliance category decreased
modestly. Gross profit, as a percentage of sales, in the video category increased moderately over the comparable prior year

●

●

period. The increase in computers sales as a percentage of the other category's sales mix and the decrease in mattress sales as
a percentage of the other category's sales mix contributed to a modest negative impact on the other category's gross profit
percentage compared to the prior year.
SG&A expense, as a percentage of net sales, increased 34 basis points for the three months ended June 30, 2009 compared to
the comparable prior year period. This increase was largely due to the de-leveraging impact of the comparable store sales
decrease on several SG&A expense items but most specifically to occupancy costs, which include rent, property taxes and
utilities. This increase was partially offset by a decrease in wage expense, as a percentage of sales, primarily associated with our
variable cost structure as well as the non-recurring pre-opening expenses and growth investments associated with our launch of
the Florida market.
Net advertising expense as a percentage of net sales decreased 79 basis points for the three months ended June 30, 2009 to
$11.8 million compared to $14.6 million for the three months ended June 30, 2008. Gross advertising spend decreased for the
three months ended June 30, 2009 largely due to reduced advertising rates coupled with higher expense in the prior year period
due to the launch of new markets in Florida. These decreases were coupled with increased advertising support dollars which
further reduced net advertising expense as a percentage of net sales.

Net sales mix and comparable store sales percentage changes by product category for the three months ended June 30, 2009 and
2008 were as follows:

Completes Management Transition
As previously announced in February, effective August 5th, Dennis L. May became the President and Chief Executive Officer of the
company. Jerry W. Throgmartin, will continue to be involved with setting the Company's strategic vision as the Executive Chairman of
the Board of Directors. "I am extremely confident in Dennis's ability to lead hhgregg through a very exciting time for the Company,"
commented Mr. Throgmartin. "This transition has been in process for several years and I believe that Dennis and I will continue to work
together closely in our new roles to foster our unmatched customer purchase experience in both our new and existing markets."
Mr. May joined hhgregg in January 1999, bringing substanital experience of video and appliance retail experience with him. During his
tenure at hhgregg, he has worked closely with Mr. Throgmartin while serving as the Company's Chief Operating Officer. He has played
an instrumental role in helping the Company expand, while maintaining profitability and a dedication to customer service.
Common Stock Offering, Private Placement and Debt Commitments
On July 20, 2009, hhgregg completed a public stock offering of 4,025,000 shares of its common stock at $16.50 per share.
Concurrently with the public offering, investment funds affiliated with Freeman Spogli & Co. purchased an additional 1,000,000 shares
of common stock, in a private placement transaction, at the price per share paid by the public in the offering. Proceeds, net of
underwriting fees, from the public stock offering and private placement, totaled approximately $78.6 million. These proceeds will be
used for general corporate purposes, including to fund the Company's accelerated new store growth plans.
In connection with the public stock offering, the Company entered into commitments with lenders to increase the borrowing availability
under the Company's revolving credit facility from $100 million to $125 million.
Dennis May, President and CEO of the Company commented, "We are pleased with the completion of our recent common stock
offering as well as the commitments we received to expand our current revolving credit facility which will provide the necessary liquidity
to support our expansion plans. Despite the ongoing challenges in the environment, we continue to gain additional market share as we
differentiate ourselves by offering premium quality products sold by highly trained people at competitive prices. Our team is energized,
and we are focused on successfully executing a more aggressive store expansion strategy that calls for 20 to 22 new store openings
this fiscal year and between 40 and 45 new store openings next fiscal year."
Fiscal Year 2010 Guidance
The Company reaffirms its sales and earnings guidance for fiscal 2010. Based on projected net sales growth of 3% to 7% for the fiscal

year, the Company would expect net income per diluted share to range between $0.85 to $1.00, which includes the impact of the
common stock offering. This would imply an expectation of a comparable store sales decline of 7% to 12% for fiscal 2010. The
Company expects comparable store sales and earnings pressure to lessen as the year progresses.
Assumed in the Company's estimates for fiscal 2010 is the opening of 20 to 22 new stores, with the majority of the new stores
scheduled to be opened prior to the holiday selling season. Capital expenditures, net of sale and leaseback proceeds, are expected to
range between $45 million and $50 million for the fiscal year.
Teleconference and Webcast
hhgregg will be conducting a conference call to discuss operating results for the three months ended June 30, 2009, on Friday, August
7, 2009 at 9:00 a.m. (Eastern Time). Interested investors and other parties may listen to a simultaneous webcast of the conference call
by logging onto hhgregg's website at www.hhgregg.com. The on-line replay will be available for a limited time immediately following the
call. The call can also be accessed live over the phone by dialing (866)575-6540. Callers should reference the hhgregg first quarter
earnings call.
About hhgregg
hhgregg is a specialty retailer of consumer electronics, home appliances, and related products and services operating under the name
hhgregg™. hhgregg currently operates 114 stores in Alabama, Florida, Georgia, Indiana, Kentucky, North Carolina, Ohio, South
Carolina and Tennessee.
Safe Harbor Statement
The following is a Safe Harbor Statement under the Private Securities Litigation Reform Act of 1995: This press release includes
forward-looking statements. These statements may be identified by the use of forward-looking terminology such as "anticipate,"
"believe," "continue," "could," "estimate," "expect," "intend," "may," "might," "plan," "potential," "predict," "should," or "will," or the
negative thereof or other variations thereon or comparable terminology. In particular, statements about the expectations, beliefs, plans,
objectives, assumptions or future events or performance of hhgregg are forward-looking statements. hhgregg has based these
forward-looking statements on its current expectations, assumptions, estimates and projections. While hhgregg believes these
expectations, assumptions, estimates and projections are reasonable, these forward-looking statements are only predictions and
involve known and unknown risks and uncertainties, many of which are beyond its control. These and other important factors may
cause hhgregg's actual results, performance or achievements to differ materially from any future results, performance or achievements
expressed or implied by these forward-looking statements. Some of the key factors that could cause actual results to differ from
hhgregg's expectations are: the effect of general and regional economic and employment conditions on hhgregg's net sales;
competition in existing, adjacent and new metropolitan markets; changes in consumer preferences and demand for hhgregg's products;
its ability to effectively manage and monitor its operations, costs and service quality; its reliance on a small number of suppliers; rapid
inflation or deflation in core product prices; the failure of manufacturers to introduce new products and technologies; customer
acceptance of new technology; its dependence on hhgregg's key management personnel and its ability to attract and retain qualified
sale's personnel; its ability to negotiate with its suppliers to provide product on a timely basis at competitive prices; the identification and
acquisition of suitable sites for its stores and the negotiation of acceptable leases for those sites; fluctuation in seasonal demand; its
ability to achieve its accelerated growth strategy and penetrate new geographic areas; its ability to locate suitable new store sites; its
ability to obtain additional financing and maintain its credit facilities; its ability to maintain and upgrade its information technology
systems; the effect of a disruption at hhgregg's central distribution centers; changes in cost for print, radio and television advertising;
and changes in trade regulations, currency fluctuations, and prevailing interest rates.
Other factors that could cause actual results to differ from those implied by the forward-looking statements in this press release are
more fully described in the "Risk Factors" section in hhgregg's prospectus supplement filed with the Securities and Exchange
Commission on July 21, 2009. Given these risks and uncertainties, you are cautioned not to place undue reliance on these forwardlooking statements. The forward-looking statements included in this press release are made only as of the time of this news release.
Actual results may differ materially from anticipated results described in these forward looking statements. hhgregg does not undertake,
and specifically declines, any obligation to update any of these statements or to publicly announce the results of any revisions to any of
these statements to reflect future events or developments.
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