Corporate Profile

* A worldwide leader in designing, developing, manufacturing and marketing orthopaedic
implants and related products

) Global reach: sales in 100+ countries, 45% of sales outside the United States

¥ More than 7,600 employees worldwide, with more than 700 in research and development

2007 Sales by Geographic Segment

Percent of sales from (Dollars inmillions) ~ 21%  24%  25%

zimmer

% Change 2006-2007

new products

$4,000 . .
Innovative investment drives @ Americas 10%
new product sales. Zimmer’s $3,000 @ Europe 16%
percent of total sales from new
products introduced within $2,000 @ Asia Pacific 11%
the previous 36 months has .
consistently increased. $1,000 0 Consolidated 12%
14%
2007 Global Markets (Dollars in billions)
GLOBAL ZIMMER ZIMMER .
MARKET wrker 2007 Sales by Product Category % Change 2006-2007
SIZE SHARE  POSITION Reconstructive 12%
Knees $ 5.8 28% #1 @ Knees 12%
@ Hips 9%
Hips 5.0 26% #1
i $ ° @ Extremities 34%
Extremities $ 05 22% #2 @ Dental 23%
@ Trauma 6%
Dental $ 2.8 8% #4
@ Spine 11%
Trauma $ 3.7 5% #5 6% s 5% . Orthopaedic
Surgical Products & Other 8%
Spine $ 6.1 3% #6

Consolidated

12%

Net Sales® Operating Profit Operating Cash Flow

Diluted Earnings per Share

Zimmer recorded net sales of
$3.9 billion in 2007, reflecting
growth across all geographies
and product categories.

Adjusted operating profit

was favorable to 2006 due to
increased sales and controlled
operating expenses.

Our strong cash flow generation
positions us to return value to
shareholders through strategic
acquisitions, investments in our
business, and share repurchases.

+12% Reported +13% Adjusted®

-3% Reported

+4% Reported
-4% Reported

+18% Adjusted®

3.44

2.93

Zimmer delivered another year
of solid earnings performance.
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(1) Net sales for 2003 include pro forma sales of the former Centerpulse for the periods prior to the date we acquired it as reflected in the Net Sales bar above.

(2) “Adjusted” refers to performance measures that exclude in-process R&D write-offs, acquisition, integration and other expenses, inventory step-up, a tax benefit from decreased
Swiss deferred tax, the change in accounting principle for instruments, a one-time $169.5 million settlement paid in the third quarter of 2007, as applicable. See the reconciliations

of this non-GAAP financial measure to the most directly comparable GAAP measures on page 74 of the 2007 Zimmer Annual Report.




zimmer

Patients worldwide benefit from Zimmer’s innovative products.
We have a market presence in more than 100 countries, and
45 percent of our nearly S billion in annual sales comes from
markets outside the United States. Our core hip and knee
replacement business ranks No.1 in the global market.

A World Leader
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Stock Performance Graph Comparison of Cumulative Total Return for years ended December 31  Corporate Governance
Assumes $100 was invested on $250 ISS Corporate Governance Quotient*
December 31, 2002 in Zimmer $200 Index Ranking: 95.9 (CGQ®)
common stock and each index T — Industry Ranking: 99.6
and dividends are reinvested. $150

Zimmer Holdings, Inc. outperformed
$100 95.9 percent of the companies in
the S&P 500 Index and 99.6

No cash dividends have been
declared or paid on Zimmer stock.
Returns over the indicated period $ 50 77
should not be considered indicative percent of the companies in the
of future returns. $ 0 health care equipment and services
group as of February 7, 2008.
2002 2003 2004 2005 2006 2007

Trademark of Institutional Shareholder Services,
Inc. Originally introduced in 2002, the ISS

—— Zimmer Holdings, Inc. $100 $170 $193 $162 $189 $159  Cormorate Governance Quotient (CGQ®) is a
dynamic corporate governance rating tool that
~—— S&P 500 Stock Index 100 126 138 142 161 167 s designed to help investors manage invest-
ment ris!( and drive value while a_lso helping
—— S&P 500 Health Care Equipment Index 100 131 147 146 151 158 corporatlf)ns perform peer analysis anq bench-
mark their corporate governance practices.
Stockholder Information NYSE and SWX ticker symbol: ZMH
Paul G. Blair James T. Crines Zimmer Holdings, Inc. To find out about upcoming
Vice President, Executive Vice President, 345 East Main Street investor events, read news
Investor Relations Finance and Chief Financial Officer Warsaw, IN 46580, USA releases or to order Annual
+1-574-371-8042 +1-574-372-4264 +1-574-267-6131 Reports and SEC filings please
paul.blair@zimmer.com james.crines@zimmer.com www.zimmer.com visit http://investor.zimmer.com

For more information please visit www.zimmer.com and for careers visit www.careers.zimmer.com




