XM INTRODUCES THE XM COMMANDERMT UNIVERSAL SATELLITE RADIO RECEIVER
Seamless aftermarket XM car receiver works with any AM/FM stereo
Washington, DC, July 9, 2007 — XM, the nation’s leading satellite radio service, today introduced the XM CommanderMT. The
seamless in-dash XM radio will work with any vehicle’s AM/FM radio and will be available at retail later this month.
Manufactured by Audiovox, the CommanderMT is a total, all-in-one package, styled to seamlessly integrate into any vehicle’s
dash and work with any automobile’s AM/FM stereo, regardless of make, brand, or year. The CommanderMT features a large,
easy to read, four-line display and easy to use tuning knob for selecting and changing channels.
“The CommanderMT meets listeners’ needs for a clean, sleek and stylish product that can be easily be integrated to any
vehicle without replacing the existing stereo," said Blair Kutrow, senior vice president, product and campaign marketing, XM.
“This state-of-the-art radio is versatile, and works with any automobile make or model, including high-end luxury models,
enabling listeners to gain access to more than 170 channels of the best programming and entertainment."
CommanderMT also includes a feature that will alert you whenever your favorite songs, artists, or sports teams are being
played on another channel. The radio offers quick channel navigation with the option to program up to 30 favorite channels, or
press number buttons to enter and move directly to the channel you want, and easily “jump" to the previous station you were
listening to.
The CommanderMT works with the portable XM Mini-Tuner, a compact removable cartridge containing the XM subscription that
can be used to access XM Radio programming through other compatible car and home products.
CommanderMT is available for a suggested retail price of $179.99.
For more information or to purchase, please visit www.xmradio.com/commandermt.
About XM
XM is America's number one satellite radio company with more than 8 million subscribers. Broadcasting live daily from studios in
Washington, DC, New York City, Chicago, the Country Music Hall of Fame in Nashville, Toronto and Montreal, XM's 2007 lineup
includes more than 170 digital channels of choice from coast to coast: commercial-free music, premier sports, news, talk radio,
comedy, children's and entertainment programming; and the most advanced traffic and weather information.
XM, the leader in satellite-delivered entertainment and data services for the automobile market through partnerships with
General Motors, Honda, Hyundai, Nissan, Porsche, Subaru, Suzuki and Toyota, is available in 140 different vehicle models for
2007. XM's industry-leading products are available at consumer electronics retailers nationwide. For more information about
XM hardware, programming and partnerships, please visit http://www.xmradio.com.
###
Factors that could cause actual results to differ materially from those in the forward-looking statements in this press release
include demand for XM Satellite Radio's service, the Company's dependence on technology and third party vendors, its
potential need for additional financing, as well as other risks described in XM Satellite Radio Holdings Inc.'s Form 10-K filed with
the Securities and Exchange Commission on 3-3-06. Copies of the filing are available upon request from XM Radio's Investor
Relations Department.

