Eric Byrnes to Host XM Satellite Radio Show During MLB Off-Season
WASHINGTON, Nov. 12 /PRNewswire/ -- The popular Arizona Diamondbacks outfielder Eric Byrnes will host a national talk radio
show on XM Satellite Radio during Major League Baseball's off-season, XM announced today.
The weekly, three-hour "Eric Byrnes Show" will premiere this Saturday at 9 am PT/ 12 noon ET exclusively on XM's baseball
talk radio channel MLB Home Plate (XM Channel 175). Byrnes' show will air Saturdays until spring training.
XM listeners across the country can hear Byrnes talk candidly about baseball and other sports, as well as music, politics, and
whatever else pops up his radar each week.
Byrnes is the first active MLB player to host his own satellite radio show. His offbeat, outgoing personality and full-tilt play on
the field have made him a fan favorite, as well as an in-demand sports analyst for FOX Sports and ESPN. Last year, the
northern California native hosted an off-season radio show at KNBR-AM in San Francisco.
"I'm very excited and grateful to get the opportunity to work with XM Radio and interact with sports fans from all over the
country," Byrnes said.
"Eric is a natural behind the microphone, and he's a fantastic addition to our broadcast team," said Kevin Straley, XM senior
vice president of news, talk, and sports programming. "As a radio host, Eric's got the passion of a fan and the perspective of a
player who goes all-out every time he hits the field. We cover all things baseball 365 days a year on XM, and Eric is an ideal
personality to keep fans informed and entertained during the off- season."
Byrnes, 31, signed a three-year contract extension with the Diamondbacks in August 2007. He made his major league debut
with the Oakland A's in 2000. After stints in Colorado and Baltimore, Byrnes joined Arizona in 2006.
About XM
XM is America's number one satellite radio company with more than 8.5 million subscribers. Broadcasting live daily from studios
in Washington, DC, New York City, Chicago, the Country Music Hall of Fame in Nashville, Toronto and Montreal, XM's 2007
lineup includes more than 170 digital channels of choice from coast to coast: commercial-free music, premier sports, news, talk
radio, comedy, children's and entertainment programming; and the most advanced traffic and weather information.
XM, the leader in satellite-delivered entertainment and data services for the automobile market through partnerships with
General Motors, Honda, Hyundai, Nissan, Porsche, Ferrari, Subaru, Suzuki and Toyota is available in 140 different vehicle
models for 2007. XM's industry-leading products are available at consumer electronics retailers nationwide. For more
information about XM hardware, programming and partnerships, please visit http://www.xmradio.com/.
Factors that could cause actual results to differ materially from those in the forward-looking statements in this press release
include demand for XM Satellite Radio's service, the Company's dependence on technology and third party vendors, its
potential need for additional financing, as well as other risks described in XM Satellite Radio Holdings Inc.'s Form 10-K filed with
the Securities and Exchange Commission on 3-1-07. Copies of the filing are available upon request from XM Radio's Investor
Relations Department. All programming subject to change.
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