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“Each of our businesses
will pursue a number of
key strategic initiatives
this year, but | am
particularly excited about
the synergies between
Symyx Software, Symyx
Tools and Symyx Research
as we move forward.”
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2007 in Review:
Bringing It All Together

Isy Goldwasser
Chief Executive Officer

In 2007, we made enormous strides to transform Symyx and to position ourselves for future growth. We
finished the year at or above our revised financial targets, reorganized the company into three discrete
business units, strengthened our management team, acquired MDL Information Systems and executed
a major restructuring. After an unusually dynamic year, we exited 2007 stronger and well-established
as a leading provider of integrated R&D solutions for the life sciences, chemicals and energy industries.

So what do we mean by “integrated R&D solutions?” Integrated R&D solutions use lab automation
to speed research and R&D informatics to capture, share and use research information globally. Our
solutions accelerate R&D and maximize confidence in achieving successful lab results.

In our core markets, our customers are under intense, unprecedented pressure to innovate more
efficiently and effectively. In life sciences, for example, drug companies must replace blockbusters facing
expiring patent protection. In chemicals, companies are struggling to keep up with global demands and
increases in raw materials costs caused by rising oil prices. And in energy, there is the added challenge
of regulation. In all cases, our customers must innovate with fewer resources, achieve better success
rates and shorten their cycle times. These pressures are driving our customers to globalize, outsource,
digitize and automate — in short to modernize — their R&D. Only with integrated R&D solutions is this
modernization possible.

At Symyx, we combine software, tools and research services into one R&D-centric platform. Custom-
ers have different needs and move at different speeds, but our broad product portfolio allows us to develop
relationships starting with any one or any combination of our solutions and to expand from there.

As we pursue our mission — enabling our customers to modernize their R&D — what's exciting is the
opportunity to offer all of these solutions across our existing and expanding global customer base. Today,
Symyx supports over 1,000 customers, including all of the world’s top ten pharmaceutical companies
and six of the top ten chemical companies. This is a great foundation on which to build a stronger, larger,
more profitable company.

Successfully penetrating our expanding global customer base with all of our offerings will require
leadership, organization and execution. With the significant strides we made in 2007, | believe we are
up to the task.

Over a decade ago, Symyx began as a research business with a handful of strategic accounts. Today,
we provide integrated R&D solutions that combine best-in-class software, tools and research services
to a broad range of customers. With multiple growth initiatives underway across all of our businesses,
we are excited about our prospects in 2008.

In the following pages, our three business unit leaders will talk about our offerings and opportunities
in each of our business areas. | look forward to continuing to update you on our progress, and as always
we thank our shareholders for their continued support.

CHief Executive Officer



Symyx Software:
Accelerated Growth
on All Fronts

Timothy Campbell
President, Symyx Software

“As a customer-driven,
customer-enabling organization,
we are focused on meeting the
R&D productivity needs of life
sciences and chemical companies
around the world.”
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In 2007, Symyx Software grew its portfolio of prod-
ucts and services, expanded its global sales and
marketing functions and increased its customer
base — each by several orders of magnitude.

This leap ahead was accelerated by our 2007
acquisition of MDL Information Systems. This
transformative acquisition unites two outstand-
ing organizations with complementary strengths:
Symyx Software is strong in development, and
MDL is strong in discovery.

Having long offered software and tools to
support R&D automation, as well as a flexible
electronic lab notebook to capture and share
information, Symyx Software now bridges these
core areas with a much expanded product port-
folio — and the strongest molecule-to-market
software platform for life sciences and chemical
companies.

Simultaneously, we expanded our market
presence to include more than 1,000 customers.
What's more, MDL brings us deep capability in
chemistry, broad content offerings and a com-
plete cheminformatics infrastructure.

In building our software business, we have
kept the market's needs squarely in mind. R&D is
undergoing dramatic change in the industries we
serve and Symyx is in a unique position to benefit
as a leading partner offering integrated R&D solu-
tions.

Today, scientists recognize the essential role
that integrated reference database and work-
flow solutions play. It is critical to the effective
managment of research programs and to driving
increased R&D productivity. Underlying this rec-
ognition is a sense of urgency to discover and

bring new products to market. In the pharmaceu-
tical industry, for example, it is estimated that 30
to 50 percent of all revenues will come off patent
in the next five years.

We are in a position today to address these
R&D challenges with our comprehensive soft-
ware solutions. With the integration of MDL into
Symyx Software largely complete, we are moving
ahead with development projects and product
enhancements, including a next-generation elec-
tronic lab notebook and the next generation of
Isentris, our enterprise software solution for inte-
grating internal and external research information
and applications.

Most importantly, as a customerdriven, cus-
tomerenabling organization, we are focused on
meeting the R&D productivity needs of life sci-
ences and chemical companies around the world.
Today, with a greatly expanded global sales force,
supported by more than 200 developers, we are
poised to deliver new levels of value to a large and
enthusiastic customer base.
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Timothy Campbell
President, Symyx Software



Symyx Tools:
Scaling to Meet
Growing Market
Demand

Gerard Abraham
President, Symyx Tools

"Standardizing our offerings

and improving our marketing
capabilities enables Symyx Tools
to more effectively meet the
needs of a greater number

of customers.”
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When | joined the company as President of
Symyx Tools during 2007 | joined an organiza-
tion with extensive expertise in software-driven
instrumentation for materials R&D. | heard from
customers and colleagues that SymyxTools were
uniquely able to help R&D organizations auto-
mate experimentation while eliminating costly,
laborintensive and rote work.

Today, our challenge is to scale this unique
platform to meet growing market demand.
During 2007 we made significant progress in
this area.

Until recently, we pursued a model in which
we developed customized tools to meet each
customer’s specific needs. This model worked
well, but it was not well-suited to the broader
adoption of automation technologies that will
drive Symyx’s growth going forward.

The fact is, our customers in the life sciences,
chemicals, performance materials and energy
industries are under enormous pressure to bring
more new products into their pipelines and
develop them into successful commercial prod-
ucts more quickly and reliably. By empowering
R&D organizations to speed their experimenta-
tion capability by 10-100 times, Symyx Tools can
help these industries meet this pressing demand
to innovate. But we want to do this by creating a
scalable business based on more standardized,
easily configurable hardware solutions. We've
made excellent progress. In pharmaceuticals,
for example, we identified twelve processes
common to all pharma small molecule R&D oper
ations. Today, Symyx Tools offers seven standard
workflows — all validated and production tested
— that perform all twelve of these pharmaceuti-
cal processes. These workflows are 95 percent
standardized, with only very minimal customiza-
tion required.

In the chemicals, energy and performance
materials industries, there are fewer common
processes than in pharmaceuticals. Neverthe-
less, we have identified seventeen different
standardized modules we can combine and con-
figure to meet the diverse needs of customers in
these industries.

Standardizing our offerings and improving
our marketing capabilities enables Symyx Tools
to more effectively meet the needs of a greater
number of customers. Now | look forward to
further demonstrating the potential of this model
during 2008 and beyond.

The other significant opportunity I'm excited
about is deriving maximum benefit from the syn-
ergies between our three business areas —Tools,
Software and Research. Our Tools generate large
volumes of data — data our R&D customers are
increasingly recognizing as a valuable asset. To
leverage the full power of this asset they need
the right R&D software — Symyx Software.

With the recent investments in Symyx Soft-
ware, we are now in a position to offer our Tools
customers a complete R&D software solution. Of
course, this works both ways. \WWe now also have
access to a greatly expanded customer base.

The synergies with our Research business are
also significant. When a customer partners with
Symyx Research to develop a new application,
we essentially create a prototype of a new work-
flow and develop proof of concept. With certain
modifications, we can commercialize this proto-
type to create a new Symyx Tool focused on this
new customer application.

In this sense, Symyx Research is not only a
good business in its own right, it is also a vehicle
for monitoring the marketplace and developing
new solutions to meet emerging needs. This way,
we can be truly customer driven.

In short, Symyx Tools will be the catalyst for
new software revenue — and will develop new
applications that leverage our work in contract
research. It's a great business model, with strong
potential for continued growth and innovation.

Gerard Abraham
President, Symyx Tools



Symyx Research:
Customized
Applications and
IP Innovations

Richard Boehner
President, Symyx Research

“Companies in our target markets
are seeking to enhance research
productivity by outsourcing some
portion of their R&D operations.”
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I'm delighted to update you on our newly-launched
Symyx Research business. In truth, this business
is new in name only, as Symyx Research builds
upon our long track record of successful partner
ships with leading life sciences, chemicals and
energy companies.

As you may know, Symyx has excelled at forging
deep and long-lasting collaborations. Two compa-
nies, Dow and ExxonMobil, were early adopters of
our technology. They recognized earlier than many
others the value that Symyx offers. As the industry
has evolved into a more mainstream acceptance
of high-throughput technologies, so too has our
business relationship with these two important
customers. In recent months, we clarified the next
stage of our relationships with both companies,
and they have both followed up significant origi-
nal investments with new commitments to utilize
Symyx offerings to continue the transformation of
their research and development activities.

Companies in our target markets are seeking,
as never before, to enhance research productivity
by outsourcing some portion of their R&D opera-
tions. The model has evolved from one built on
multi-year, multi-faceted collaborations to one that
emphasizes targeted, project-based contracts.
Symyx Research is poised to take advantage of
this emerging trend.

Today, we offer customized research applica-
tions that target the chemicals, energy, electronics,
performance materials and life sciences industries.
By focusing on these industries, we leverage our
deep tools and software expertise, and we take
advantage of our global sales force and their exten-
sive relationships within leading companies.

During the fourth quarter of 2007 Symyx
Research achieved two notable customer wins,
one with a major European chemicals company, the
other with a top 10 multinational pharmaceutical
company. The pharma win is particularly significant
because it represents a contract research assign-
ment for a long-term Symyx Software and Tools

customer. This is precisely the model we will look
to in the future: offering each of our customers the
complete suite of integrated R&D solutions.

Another area that I'm particularly excited about
is our IP Innovations business. Here, we conduct
joint research with strategic and financial partners.
A good illustration of this business — and a major
recent success story — is llypsa. The company
was formed as a spin-out from Symyx in 2003.
Using Symyx's proprietary high-throughput dis-
covery and development platform, llypsa created
a new, non-absorbed polymeric phosphate binder
used in treating chronic kidney disease for patients
on hemodialysis. Last year, llypsa was sold to
Amgen for $420 million. Our share was approxi-
mately 10 percent.

Recently, we have expanded our relationship
with Intermolecular, a company that has developed
semiconductorspecific systems and methods that
accelerate R&D time to results. Intermolecular’s
offerings are based on a foundation of proven tech-
nology licensed from Symyx and we currently own
approximately 13 percent of that company.

These opportunities, along with our new con-
tract research offerings, represent an important
platform for extracting value from our unique tools
and software capabilities. Equally as important,
they draw on the intellectual capital of Symyx
scientists and engineers working in our own world-
class labs and with industry-leading partners and
customers around the world.

TA etoand S Asederiar—
Richard Boehner
President, Symyx Research
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Selected Financial Data

The following selected historical information has been derived from our audited financial statements. Expenses related to software
consulting and software and hardware maintenance have been reclassified as costs of revenue. Amortization of acquired core/developed
technologies has also been reclassified as costs of revenue. Statements of operations data for prior periods have been reclassified to
conform to current presentation. Cost of service revenue in 2004 and 2003 was immaterial.

The financial information as of December 31, 2007 and 2006 and for each of the three years in the period ended December 31, 2007
is derived from audited financial statements included elsewhere in our Annual Report on Form 10-K. The table should be read in
conjunction with Item 7, “Management’s Discussion and Analysis of Financial Condition and Results of Operation,” and Item 8,
“Financial Statements and Supplementary Data” of our Annual Report on Form 10-K.

For the Years Ended December 31,

(In thousands, except per share data) 2007 2006 2005 2004 2003
Consolidated Statements of Operations Data:
Revenue:
Service $ 59,034 $ 57933 $ 56,980 $ 42,251 $ 38,689
Product 34,898 33,526 26,663 27,060 14,458
License fees, content and royalties 31,140 33,441 24,494 13,874 9,816
Total revenue 125,072 124,900 108,137 83,185 62,963
Costs of revenue:
Cost of service 8,995 6,519 3,826 — —
Cost of products 14,281 11,811 11,090 7.857 2,937
Cost of license fees, content and royalties 1,773 — — — —
Amortization of intangible assets 3,873 2,571 2,252 155 —
Total costs of revenue 28,922 20,901 17168 8,012 2,937
Gross profit 96,150 103,999 90,969 75,173 60,026
Operating expenses:
Research and development 66,186 59,268 47151 41,142 40,058
Sales, general and administrative 41,935 34,497 25,249 18,007 14,933
Acquired in-process research and development 2,500 1,392 1,590 2,260 —
Amortization of intangible assets arising from
business combinations 2,253 1,699 1,263 76 —
Total operating expenses 112,874 96,856 75,253 61,485 54,991
Income (loss) from operations (16,724) 7143 15,716 13,688 5,035
Gain from sale of equity interest in llypsa, Inc. 40,826 — — — —
Interest and other income, net 5,694 7709 4,427 2,521 1,996
Income before income tax expense and equity loss 29,796 14,852 20,143 16,209 7031
Income tax expense (10,698) (6,382) (8,141) (3,327) (1,290)
Equity in loss from investment in Visyx Technologies Inc. (314) (186) — — —
Net income $ 18,784 $ 8,284 $ 12,002 $ 12,882 $ 5,741
Basic net income per share $ 057 $ 025 $ 037 $ 040 $ 018
Shares used in computing basic net income per share 33,199 33,199 32,819 32,067 31,199
Diluted net income per share $ 056 $ 024 $ 035 $ 038 $ 0.18
Shares used in computing diluted net income per share 33,557 34,214 34,564 33,872 32,470
December 31,
(In thousands) 2007 2006 2005 2004 2003
Consolidated Balance Sheets Data:
Cash, cash equivalents and available-for-sale securities $ 45,472 $149,995 $168,625 $136,541 $138,698
Working capital $ 36,078 $146,180 $162,237 $142,361 $131,154
Long-term investments $ 13,500 $ 13,714 $ — $ — $ —
Goodwill and intangible assets $180,515 $ 31,657 $ 32,065 $ 24,397 $ 856
Total assets $314,982 $260,006 $241,412 $ 207002 $177536

Total stockholders’ equity $252,241 $228,376 $218,529 $191,009 $159,438
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Price Range of Common Stock

Our common stock is traded on the
NASDAQ Global Select Market under the
symbol “SMMX!" The following table sets
forth, for the periods indicated, the low and
high bid prices per share for our common
stock as reported by the NASDAQ Global
Select Market.

High Low

2006

First Quarter $29.58 $24.00
Second Quarter $30.40 $22.21
Third Quarter $25.14 $20.96
Fourth Quarter $25.20 $19.40
2007

First Quarter $21.87 $16.01
Second Quarter $18.21 $ 9.86
Third Quarter $ 11.55 $ 8.09
Fourth Quarter $10.42 $ 6.90

About Symyx

Symyx Technologies, Inc. is the scientific
R&D integration partner to companies in
the life sciences, chemicals, energy, elec-
tronics and consumer products industries.
With scientific R&D under tremendous
economic and technical pressure, Symyx
helps companies reduce R&D risk and
enhance R&D productivity to help them
bring more and better products to market
quickly and cost-effectively. Our integrated
technology platform combines Symyx
Software (electronic laboratory notebooks,
content, laboratory logistics and analysis),
Symyx Tools (modular and integrated
workflows that can be enhanced by Symyx
software) and Research (collaborative
research and directed services) to support
the entire R&D process. In October 2007,
Symyx acquired MDL Information Systems,
Inc., a leading provider of innovative infor-
matics software, databases and services
that accelerate successful scientific R&D by
improving the speed and quality of scientists’
decision making. Information about Symyx,
including reports and other information
filed by Symyx with the Securities and
Exchange Commission, is available at
WWW.SYMyX.COM.

Symyx is a registered trademark of Symyx Technologies, Inc.
Any other trademarks or registered trademarks mentioned
in this review are the intellectual property of their respective
owners.
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