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Safe Harbor Statement

and Trade Mark References

Except for historical information contained herein, this presentation contains forward-looking
statements within the meaning of federal securities laws and regulations. These forward-looking
statements include statements regarding our current and future products, our product development
activities, customer and market demand, target markets, expected financial results, expansion plans,
our growth strategies and anticipated growth drivers, evolution and growth in the adoption of the
HDMI and SPMT standards, and our expected penetration of the DTV, mobile and memory

markets. In addition, we may also make other forward-looking statements regarding events that could
potentially impact the future of the company.

These forward-looking statements involve risks and uncertainties, including those described in the
most recent Quarterly Report on Form 10-Q and Annual Report on Form 10-K filed by Silicon Image
with the SEC, that could cause our actual results to differ materially from those anticipated by the
forward-looking statements contained in this presentation. Silicon Image assumes no obligation to
update these statements.

Silicon Image, Simplay Labs, Simplay HD, SteelVine, VastLane, PinnaClear, stylizations and design
marks associated with all the preceding, and trade dress associated with Silicon Image, Inc.'s
products, are among the trademarks or registered trademarks owned by or licensed to Silicon Image,
Inc. Any other trademarks referenced herein and their associated stylizations and designs are the
property of the respective owners thereof.

© 2008 Silicon Image, Inc. All rights reserved.
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Vision

Digital Content Everywhere
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Mission

Leader in the design, development, and
Implementation of semiconductors for the
secure storage, distribution, and presentation of
HD content in the home and mobile environment
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Leader in Digital Connectivity Image.
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Leader in Digital Connectivity
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Leader in Digital Connectivity
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Leader in Digital Connectivity
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Image.

Leader in Digital Connectivity

Mobile
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Leader in Digital Connectivity
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Digital Content Everywhere

New Security
New Protocol
CE Centric

DTV
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Growth Driver Summary

 First-to-Market HDMI Innovations

e First to Market Mobile Innovation MHL

* First to Market Mobile Memory Innovation SPMT™

Personal Entertainment Network Architecture (PEN)

Offering both Physical and Virtual Products

Digital Interoperability through Simplay Labs

© 2008 Silicon Image, Inc. All rights reserved. 12



Revenue Summary
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*Forward looking statement issued on April 22, 2008; subject to change without notice.

© 2008 Silicon Image, Inc. All rights reserved. 13



(ﬁlicon

Income Statement Highlights* Image.

I Revenue —e— Gross Margins
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*See appendix for a reconciliation between Non-GAAP and GAAP measures.
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Balance Sheet Highlights*

mmm Days Sales Outstanding —e— Annualized Inventory Turns
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*See appendix for additional information.

© 2008 Silicon Image, Inc. All rights reserved. 15



Balance Sheet Highlights

B Cash and Cash Equivalents and Short-term Investments
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Non-GAAP Financial Model*

FY 2007 Q1’08 Long term

Revenue $313.8M $67.1M 15-20% Growth
Gross Margin 56.6% 58.6% 55-57%
Eg;gﬁrsceh & Development 22.2% 30.3% 18-20%
E)"’(‘Le:n‘i‘ Marketing 9.8% 12.1% 8-10%
gfggrrgle& Administrative 9.6% 11.6% 8-9%
Operating Profit 15.0% 4.7% 15-20%

*See appendix for a reconciliation between Non-GAAP and GAAP measures.

© 2008 Silicon Image, Inc. All rights reserved. 17



Use of Non-GAAP Financial Information Image.

Silicon Image reports gross profit, product gross margin, operating expense, operating margin, net
income and basic and diluted net income per share in accordance with GAAP and supplementally on
a non-GAAP basis for informational purposes only. These non-GAAP financial measures give effect
to the adjustments noted in the following slides for non-GAAP measures and in the reconciliations
contained in the Company’s first quarter 2008 financial results press release and our press releases
for other periods available on www.Siliconlmage.com.

Silicon Image believes that non-GAAP reporting, giving effect to the adjustments shown in the
attached reconciliations, provide meaningful information and therefore uses non-GAAP reporting to
supplement its GAAP reporting and internally in evaluating operations, managing and monitoring
performance, and determining bonus compensation. Silicon Image's presentation of non-GAAP
financial information excludes stock-based compensation, amortization of intangible assets recorded
in connection with our acquisitions, gain on investment securities and the non-cash portion of the
income tax provision recorded to additional paid in capital.

Silicon Image has chosen to provide this supplemental information to investors, analysts and other
interested parties to enable them to perform additional analyses of our operating results and to
illustrate the results of operations giving effect to such non-GAAP adjustments. The non-GAAP
financial information presented herein should be considered supplemental to, and not as a substitute
for, or superior to, the Company’s financial results presented in accordance with GAAP.

© 2008 Silicon Image, Inc. All rights reserved. 18



Appendix: Revenue
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Appendix: Cost of Revenue and </‘1

Operating Expenses
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Finarcial Msirics
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Appendix: Balance Sheet
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Thank You!
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