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Cautionary Note on Forward-Looking Statements

A number of the matters discussed in this document that are not historical or current facts deal with potential future circumstances and developments and August constitute
"forward-looking statements" within the meaning of the Private Securities Litigation Reform Act of 1995. Forward-looking statements can be identified by the fact that they do

not relate strictly to historic or current facts and relate to future events and expectations. Forward-looking statements contain s uch words as "anticipate
"project," "intend," "plan," "believe," and other words and terms of similar meaning in connection with any discussion of future operating or financial performance. Forward-

looking statements are based on management's current expectations and include known and unknown risks, uncertainties and other factors, many of which management is

unable to predict or control, that August cause actual results, performance or achievements to differ materially from those expressed or implied in the forward-looking

statements. Important factors that could cause actual results to differ materially from those suggested by these forward-looking statements, and that could adversely affect the
Company's future financial performance, include, but are not limited to, the following:

i worldwide and regional economic, business and political conditions, including continuing economic uncertainties in some or all of the Company's major product
markets or countries where the Company has operations;

i the effectiveness of the Company's efforts to improve operating margins through sales growth, price increases, productivity gains, and improved purchasing
techniques;

I competitive factors, including intense price competition;
1 fluctuations in the value of currencies in areas where the Company operates;

1 volatility of prices and availability of the supply of energy and raw materials that are critical to the manufacture of the Company's products, particularly plastic resins
derived from oil and natural gas;

i changes in customer demand and requirements;

i effectiveness of the Company to achieve the level of cost savings, productivity improvements, growth and other benefits anticipated from acquisitions, joint ventures
and restructuring initiatives;

T escalation in the cost of providing employee health care;

T uncertainties regarding the resolution of pending and future litigation and other claims;

i the performance of the global automotive market as well as other markets served;

1 further adverse changes in economic or industry conditions, including global supply and demand conditions and prices for products;

I operating problems with our information systems as a result of system security failures such as viruses, cyber-attacks or other causes;
T our current debt position could adversely affect our financial health and prevent us from fulfilling our financial obligations;

T integration of acquisitions, including most recently Citadel, with our existing business, including the risk that the integration will be more costly or more time consuming
and complex or simply less effective than anticipated;

T our ability to achieve the anticipated synergies, cost savings and other benefits from the Citadel acquisition;
I substantial time devoted by management to the integration of the Citadel acquisition; and

i failure of counterparties to perform under the terms and conditions of contractual arrangements, including suppliers, customers, buyers and sellers of a business and
other third parties with which the Company contracts.

The risks and uncertainties identified above are not the only risks the Company faces. Additional risk factors that could affect the Company's performance are set forth in the
Company's Annual Report on Form 10-K for the fiscal year ended August 31, 2016. In addition, risks and uncertainties not presently known to the Company or that it believes
to be immaterial also may adversely affect the Company. Should any known or unknown risks or uncertainties develop into actual events, or underlying assumptions prove
inaccurate, these developments could have material adverse effects on the Company's business, financial condition and results of operations.
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Use of Non-GAAP Financial Measures

This presentation includes certain financial information determined by methods other than in accordance with
accounting principles generally accep-GRAPR finantial ndasuredlimciudeed St a
segment gross profit, SG&A expenses excluding certain items, segment operating income, operating income before

certain items, net income excluding certain items, net income per diluted share excluding certain items and adjusted

EBITDA, as discussed further in the Reconciliation of GAAP and Non-GAAP Financial Measures below. These non-

GAAP financial measures are considered relevant to aid ana
business trends. However, non-GAAP measures are not in accordance with, nor are they a substitute for, GAAP

measures, and tables included in this release reconcile each non-GAAP financial measure with the most directly

comparable GAAP financial measure. The most directly comparable GAAP financial measures for these purposes are

gross profit, SG&A expenses, operating income, net income and net income per diluted share. The Company's non-

GAAP financial measures are not meant to be considered in isolation or as a substitute for comparable GAAP financial

measures, and should be read only in conjunction with the Company's consolidated financial statements prepared in

accordance with GAAP.

While the Company believes that these non-GAAP financial measures provide useful supplemental information to
investors, there are very significant limitations associated with their use. These non-GAAP financial measures are not
prepared in accordance with GAAP, may not be reported by a
comparable to similarly titled measures of the Companyos

of calculation. The Company compensates for these limitations by using these non-GAAP financial measures as

supplements to GAAP financial measures and by reviewing the reconciliations of the non-GAAP financial measures to

their most comparable GAAP financial measures.
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2016 Investor Day Agenda

Opening Remarks 1 3:00 p.m.
Ms. Jennifer Beeman, Vice President, Corporate Communications & Investor Relations

A. Schulman Overview
Mr. Joseph Gingo, Chairman, President and Chief Executive Officer

Global Operational Update
Mr. Gary Miller, Executive Vice President and Chief Operating Officer

Financial Strategy & Results
Mr. John Richardson, Executive Vice President and Chief Financial Officer

Panel Discussion i 4:00 p.m. (moderated by Jennifer Beeman)

Mr. Frank Roederer, Senior Vice President & General Manager, U.S. & Canada and Engineered Composites
Mr. Heinrich Lingnau, Senior Vice President & General Manager, Europe, Middle East & Africa

Mr. Gustavo Perez, Senior Vice President & General Manager, Latin America

Mr. Derek Bristow, Senior Vice President & General Manager, Asia-Pacific

Cocktail Receptioni 5:00 p.m. 7 6:30 p.m.
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Joe Gingo

Chairman, President and Chief Executive Officer
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A. Schulman Business Overview

A. Schulman, Inc. is an international supplier of high-performance and engineered
plastic compounds, engineered composites, color concentrates and size reduction
services, used in a variety of consumer, packaging, industrial and automotive
applications

BUSINESS MODEL

Engineered Plastics
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SIGNIFICANT TRANSFORMATION SINCE 2008 WITH A FOCUS ON SPECIALTY MATERIALS SOLUTIONS
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Current Product Families

Custom
Performance
Colors

Engineered Masterbatch
Composites Solutions

70 8% 28%

Black and
white
masterbatches

Additives and
processing
aids

Engineered Specialty Distribution
Plastics Powders Services

36% 10% 11%

Thermoplastic Distribution of
powders for producer
rotomolding grade

polymers and
Specialty specialties
powders and

size reduction

services
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Key Markets

Building and Electronics and
Construction Electrical

" '.; ‘\‘ .\}-"‘"'
: Sports, Leisure :
Agriculture P Custom Services
and Home
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Sales by Segment

| Latin America

B Engineered
Composites

I Asia-Pacific
B U.S and Canada

B Europe, Middle East
and Africa

% based on sales from August 31, 2016
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Performance {in milkons)

SHLM Performance 2009 to 201617 Market Cap
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December 1, 2009 to November 9, 2016
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Strategic Rationale For Acquiring Citadel

Significant Boost to A Expands scale in Engineered Plastics business

Scale And Scope A Adds scope with a new growth platform in Engineered
Composites

ASignificantly enhances A.
" Plastics presence in North America
Creates Critical P

: A Global Engineered Composites platform with
Geographic Balance substantial presence in high-growth markets such as
Mexico and China, among others

Cross-Selling A Overlap in customers, products and channels
Opportunities sets the stage for revenue synergies
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