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CSSPs

Customer Specific Standard Products

édriving innovation in mobile products
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Safe Harbor Statement; 
Non-GAAP Financial Measures

Á Safe Harbor Statement Under the Private Securities Litigation Reform Act of 1995

This presentation contains statements that are forward-looking. These forward-looking statements involve risks 
and uncertainties including but not limited to expectations relating to revenue growth from our new products, 
statements pertaining to our design activity and our ability to convert new design opportunities into customer 
activity, market acceptance of our customersô products, our expected results and our financial expectations for 
revenue, gross margin, operating expenses, profitability and cash.  QuickLogicôsfuture results could differ 
materially from the results described in these forward-looking statements. These and other risk factors are 
detailed in QuickLogicôsperiodic reports and registration statements filed with the Securities and Exchange 
Commission.  QuickLogic expressly disclaims any obligation to update or revise any forward-looking statements 
found herein to reflect any changes in Company expectations or results or any change in events. 

Á Non-GAAP Financial Measures

This presentation references non-GAAP information to enable investors to evaluate the Companyôs operating 
results in a manner similar to how the Company analyzes its operating results. Investors are encouraged to 
review the Companyôs GAAP financial measures and the reconciliation of the Companyôs non-GAAP financial 
measures published as part of the press release announcing the Companyôs earnings for the third fiscal quarter 
ended September 27, 2009.
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Why Invest in QuickLogic?

ÁUniquely offering Customer Specific Standard 

Products ïbased on proprietary, patented technology

ÁFocus on addressing connectivity, power and viewing 

experience for mobile consumer electronics.

ÁCSSPs attracting Top Tier customers and ecosystem 

partners in our focus markets

ÁIn production with tier-one accounts; growing design 
funnel across multiple applications

ÁStrong future revenue and profit growth
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Top Tier
Customers

Seasoned
Team

QuickLogic Overview

Strong
Ecosystem

Solid
Foundation

Proven
Technology

Innovative
Platforms
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Key Focus on Mobile Markets
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Mobile Growth Drivers
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Customer Specific Standard Products (CSSPs)


