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The following information and the statements made during this presentation contain forward-looking
statements. Forward-looking statements include information concerning our possible or assumed
future results of operations, business strategies, competitive position, industry environment,
potential growth opportunities and the effects of regulation. These statements are based on our
management’s current expectations and beliefs, as well as a number of assumptions concerning
future events. When used in this presentation, the words “estimates,” “expects,” “anticipates,”
“forecasts,” “plans,” “intends,” “believes,” “seeks,” “may,” “will,” “should,” “future” and variations of
these words or similar expressions (or the negative versions of such words or expressions) are
intended to identify forward-looking statements. Such forward-looking statements are subject to
known and unknown risks, uncertainties, assumptions and other important factors, many of which
are outside our management’s control, that could cause actual results to differ materially from the
results discussed in the forward-looking statements. These risks, uncertainties, assumptions and
other important factors include, but are not limited to, our pursuit of an acquisition-based growth
strategy entailing significant execution, integration and operational risks, the impact of the recent
downturn in the automotive industry on our revenues from automotive dealers and manufacturers,
our ability to compete effectively against a variety of Internet and traditional offline competitors, and
our reliance on the public to continue to contribute content without compensation to our websites
that depend on such content. These and other risks are described more fully in a preliminary
prospectus included as part of a Registration Statement filed with the U.S. Securities and Exchange
Commission (SEC) on October 30, 2007. You should consider these factors in evaluating forward-
looking statements. Before you invest, you should read the prospectus in the Registration
Statement, and other documents, filed by Internet Brands, Inc. with the SEC for more complete
information about the issuer and this offering. You may get these documents for free by visiting
EDGAR on the SEC website at http://www.sec.gov. Alternatively, you may obtain a copy of the
prospectus by calling Thomas Weisel Partners LLC at (415) 364-2720.
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Bob Brisco
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Internet Brands Mission

Worldwide Leader In

Managing and Monetizing
Vertical Websites




Internet Brands Business Model

» 76 principal

websites

» Capacity for many
more

» 25,000+ diverse
advertisers*

» 125 direct sales

professionals’

» 37mm unique

visitors in March

Platform Drives
Strong

Financial
Returns \
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‘ Monetization
» Market leading CPM’s

» 30% + EBITDA margins
» EBITDA margin expansion

* As of June 30, 2008.



Cost Efficient and Scaleable Operating
Platform

» Platform contains 76 principal websites, with capacity for
hundreds more

» Platform Licensing
» Autodata
» VvBulletin

Operations



Traffic Trends

Monthly U(r“‘ﬂiiﬂ;:g Visitors Niche Publishing Growth Trends

37.3

» More consumer research intensity
(page views)

25.7

» More long-tail searches

9.9

» Improving SE algorithms (quality floats)
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INET Is a Vertical Leader in the U.S.

We currently operate 76 major websites. Almost all are 15t or
2"d in their vertical markets, with an emphasis on strong user

communities.

Automotive

*New car pricing
*Car Reviews
*Acura

*Audi

*Corvette

*Ford Mustang
*Ford Trucks
*Harley Davidson
*Honda

*Honda
Motorcycles

*Hybrid Cars
el and Rover

eLexus

*Mercedes
*Mini Cooper
*Nissan
*Porsche
*Scion
*Subaru

*Toyota Trucks

Travel & Leisure

*B&B'’s

*Cruises
Summer Camps
*Timeshares

*VVacation Rentals

*Boating

*Cycling

*Family Crafts
*Fitness & Dieting
*Horses

*Hunting

*Pets
*Photography

*Travel Guides



INET Is a Vertical Leader in the U.S.

(continued)

Shopping and Home Employment
Consumer Electronics
«Coupons *Apartments Aviation Jobs
*Deals «City Info *Freelance Jobs
*DVDs/ Blu-Ray *Credit *Hospital Jobs
*High Def Hardware *Home Repair *Nursing Jobs
*High End Audio *Mortgage Rates Photography Jobs
*Real Estate Advice *Truck Drivers

*Work at Home Moms



EBITDA Growth

6.5 $8.6 — $9.3
$7.6 $7.9 '
Q407 Q108 Q208 Q308
Act Act Act Guidance
EBITDA 54 6o 31.8% 33.5%  32.5% - 33.5%

Margin

2008 Full Year Guidance

Revenue: $104 - $110 million
EBITDA: $33 — 36 million
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