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Overview — %
Medical Nutrition USA develops and distributes products for the =
nutritionally at risk who are under medical supervision. Fisersi ?.

The majority of the company’s sales are to long-term care facilities,

hospitals, dialysis clinics and bariatric clinics. The Company’s products

are clinically proven to meet the needs of the large and growing population

of nutritionally at risk elderly people, many of whom lack the appetite and

metabolic health to properly meet their nutritional needs through conventional diets.

Medical Nutrition’s products are concentrated liquid formulations that are highly bio-available, easy to consume, and require far
smaller serving sizes than conventional supplements. An example is the Company’s Pro-Stat” product line, where a one-ounce
serving provides the same amount of protein as 24-ounces of conventional reconstituted powder.

Delivering the same or greater benefit in less volume combined with additional specific therapeutic advantages is descriptive of the
Company’s entire product offering, which addresses:

= Protein Energy Malnutrition (PEM) in a variety of indications and conditions including =
treatment of pressure ulcers (Pro-Stat™) avamcs e assocuns

= Chronic irregularity (Fiber-Stat™) -
= Urinary tract infections (UTI-Stat"”)
= Antibiotic Associated Diarrhea/C-diff (Diff-Stat")
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A mainstay of Medical Nutrition’s marketing strategy is a significant and growing body of
independent clinical trials that demonstrate product safety and efficacy.

These trials, combined with the company’s own research and product development, play a
key role in Medical Nutrition’s success in penetrating markets and gaining share against much
larger competitors.

Financial Information (in $000s except EPS)

Fiscal Year End: January 31 Growth strategy —

Management is focused on building market
share and growing revenue within well-defined, institutional
markets that generate the bulk of the Company’s sales to date.

The Company has increased its sales force, implemented more
aggressive pricing and expanded its distribution network.
Moreover, the Company expands its market opportunity and

1 " # reinforces its reputation as a leading innovator with the
development and introduction of a significant new product
Y] "ok i % approximately every 10-12 months.
)L (F L ) Ly HLE ) This strategy has propelled steady gains in Medical Nutrition’s
) - o)y branded unit sales and net revenues, accounting for

approximately 28% CAGR in revenues over the past five years.

Why invest in MDNU —

= Consistently strong sales growth: >20% growth in branded product sales in the last four quarters and a compound annual
growth rate of ~ 28% in total sales over the past five years (FY 2006 — FY 2010).

Profitable with a strong balance sheet — $11.5 million in cash and short-term investments & no debt.

Aging U.S. population drives core market growth and the majority of MDNU’s market remains untapped.

Product efficacy demonstrated by independent clinical studies.

= New-product categories & complementary products introduced every 10-12 months.
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Product Overview —
Management Team —
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- Chairman, President and CEO Eckerd $

Corporation (NYSE). From IPO in August %

1993 to its sale to J.C. Penney in March

1997, Eckerd’s shareholder value &

increased 500%.

- President and CEO of F&M Distributors
(NASDAQ), a drug store chain he took
public in 1992.

- EVP Retail — Household Merchandising
(Household Finance). *0* *+ *0* . /0
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- CFO, Lamina Lighting, a global
manufacturing company focused on LED
technology.

- Senior manager and CFO, Geller & Co.’s
Emerging Business Group, a finance and % o
accounting services provider focused on 1 46 -00+ " 7899 *00;#
high-growth companies in the venture-
backed and small-public-company
spaces.

- Divisional CFO, BISYS Group Inc., a
large, publicly held financial services "
provider.
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- President of Control Drug, Inc., a private
manufacturer of nutritional protein
supplements to medical clinics and
institutions.

- In 1976 developed clinical and
maintenance studies for Dexatrim and 7 34
original Slim Fast formula for Thomson
Medical Company.

- Designed product and clinical protocol
studies for SmoQuits, a smoking
cessation product marketed by Amway
Corp.
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- Vice President, Marketing & Business
Development, Alimentary Health Ltd.
- Director of Marketing, Novartis Medical
Nutrition
- Director, Adult Nutrition, Mead Johnson

Nutritionals * Prebiotic fructo-oliosaccarides.
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