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New Special K® 'What Will You Gain When You Lose' Campaign Challenges Women to View
New Year's Resolutions in a New Way

Opportunity for Participants to be Featured in a SPECIAL K® Advertisement; Marketing Message
Amplified with Experiential, Mobile and Social Apps

BATTLE CREEK, Mich., Dec. 28, 2010 /PRNewswire/ -- For many women, the start of the New Year can herald daunting
thoughts of weight loss. Rather than focus on numbers on the scale, a new Kellogg's® Special K® brand marketing campaign
encourages women to rethink their resolutions and imagine what will they gain when they achieve weight-management goals in
the New Year.

The "What Will You Gain When You Lose" campaign launches on January 3, 2011 with a full complement of television, print and
online advertising, as well as an interactive Times Square event to help women redefine their weight-management resolutions.
Consumers will be invited to step onto a larger than life scale that, instead of displaying a number, will offer an inspirational
word or phrase that captures the emotional benefit of achieving their goal. Will it be new-found confidence, courage, sass, or
pride in themselves and their weight-management accomplishments? Reactions will be projected on a large screen in Times
Square to inspire others. And some of the participants will be featured in 2011 Special K® broadcast advertising. Participants
also will be invited to write their "gain” on Special K® cereal packaging, take a photo with their customized packaging and share
it with women just like them at www.SpecialK.com and http://www.facebook.com/specialkus.

"It truly is not what the numbers on the scale read, but how you feel about yourself that allows you to project beauty and
confidence to the world," said Jesper Lund Jacobsen, associate director, Special K® brand. "That is what the new Special K
brand campaign is all about, reminding women of the positive emotional benefits that come from reaching weight-management
goals. It's not what you lose, but what you gain in the process that translates into the real reward."

Other campaign elements include:

. Live consumer events with the larger-than-life scale in Chicago's Union Station on Jan. 11 and The Grove in Los Angeles
on Jan. 18.

. A complimentary mobile application called myPlan, which includes helpful tips, shopping lists and personalized weight-
management plans for use on the go. Consumers can track their progress and earn "achievements" that they can share
with friends on Facebook.

. Opportunities to join in the campaign on www.Specialk.com and at the Special K® brand Facebook page
http://www.facebook.com/specialkus.

"With our multi-dimensional ‘What Will You Gain When You Lose' campaign, we're looking to help reshape the mindset of how
women approach weight loss in the New Year," said Jacobsen. "As we partner with women who want to achieve their weight-loss
goals in 2011, the Special K® brand encourages women to focus on the positive emotional benefits that result from their efforts.
We believe this additional support will ultimately help keep them motivated."

The Special K® brand is an all-day, weight-management partner that provides a variety of meal and snack options. In addition
to Special K® cereals, protein shakes, and meal bars women also can enjoy Special K® snacks, such as Special K® Crackers.
Visit www.SpecialK.com for more information on Special K® products and what you have to gain this year when you lose.

About Kellogg Company

With 2009 sales of nearly $13 billion, Kellogg Company is the world's leading producer of cereal and a leading producer of
convenience foods, including cookies, crackers, toaster pastries, cereal bars, fruit-flavored snacks, frozen waffles and veggie
foods. The Company's brands include Kellogg's®, Keebler®, Pop-Tarts®, Eggo®, Cheez-It®, All-Bran®, Mini-Wheats®, Nutri-
Grain®, Rice Krispies®, Special K®, Chips Deluxe®, Famous Amos®, Sandies®, Austin®, Club®, Murray®, Kashi®, Bear
Naked®, Morningstar Farm®, Gardenburger® and Stretch Island®. Kellogg products are manufactured in 18 countries and
marketed in more than 180 countries. For more information, visit www.kelloggcompany.com. Kellogg's Corporate Responsibility
report including its approach, progress and future direction in the marketplace, workplace, environment and community can be
found at www.kelloggcompany.com/CR. For information on Kellogg Company's commitment to nutrition, visit

www.Kkelloggsnutrition.com.
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