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Forward -Looking Statements  

This presentation contains forward-looking statements within the meaning of Section 
27A of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934. 
Actual results may differ significantly from management's expectations due to various 
risks and uncertainties including, but not limited to: general economic, industry, and 
market sector conditions; the timing and extent of market acceptance of developed 
products and services and related costs; the ability to successfully integrate acquired 
businesses; future acquisitions; the successful execution of the Company's strategic 
initiatives, operating plans, and marketing strategies; and the condition of our cash 
investments.  
 
A more detailed description of these and certain other factors that could affect actual 
results is included in Blucora, Inc.'s most recent Annual Report on Form 10-K and 
subsequent reports filed with or furnished to the Securities and Exchange Commission. 
Readers are cautioned not to place undue reliance on these forward-looking statements. 



Blucora  at a Glance  
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Å Last twelve months ended 3/31/13  
Å Revenue:             $459 million  
Å Adj. EBITDA:         $97 million  
Å Levered FCF:     $86 million  
Å Non -GAAP EPS:             $2.04  
 

Å Balance Sheet, 3/31/13:  
Å Gross Cash       $402 million  
Å Net Cash       $126 million  

 
Å InfoSpace  Distribution Partners:      100+  
Å TaxACT  consumer e - files:      5+ million  
 
Å Headquarters:       Bellevue, WA  

Å Employees:       ~230   

ÅOperates two leading 
Internet businesses  

 
ÅExecutive team 

experienced operating 
and investing online  

 
ÅDiversified revenue 

stream in growing 
markets  

Note:  [ŀǎǘ ǘǿŜƭǾŜ ƳƻƴǘƘǎ όΨ[¢aΩύ ŜƴŘƛƴƎ aŀǊŎƘ омΣ нлмо ǊŜǎǳƭǘǎ ŀǊŜ ǇǊŜǎŜƴǘŜŘ ǇǊƻ ŦƻǊƳŀ ƛƴŎƭǳŘƛƴƎ ŀƴ ŀŘŘ ōŀŎƪ ŦƻǊ ǇǳǊŎƘŀǎŜ ŀŎŎƻǳƴǘƛƴg adjustments. TaxACT consumer e-files represent 
estimated tax season consumer e-files. 



Company Timeline  
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Founding -2002  2002 -2010  2011 -present  Timing  

·Early Internet pioneer  
·Went public in 1998  
·Merger with Go2net 

(introducing search)  

·Strong recovery from  
dot com downturn  

·Rationalization  and  
streamlining  

·Significant  return of 
capital to shareholders  

·TaxACT acquisition 
broadens scope of 
operations  

·New team and 
strengthened Board  

Focus  

·Online search  
·Mobile  

·Marketing  
·Sales  

·Disciplined  operators  
·Experienced investors  

Skills  

Chapter 1:  
óEarly Daysô 

Chapter 2:  
óMiddle 
Inningsô 

In Progress  

http://cdn.geekwire.com/wp-content/uploads/blucora-team.jpg?7794fe


Overview ï Our Two Businesses  

ω Bellevue, WA  

ω ~14 years in search  

ω Leader in distributed search and 
monetization solutions  

ω Longstanding relationships with 
Google, Yahoo!/Bing  

ω Sustained growth; search revenue 
2010 -2012 CAGR of 27%  

ω Strong financial performance  

ï 1Q13 revenues: $100.6 million, 
up 34% from 1Q12  

ï 1Q13 segment income: $18.3 
million, up 37% from 1Q12  
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ω Cedar Rapids, IA  

ω Established 1998  

ω Highly disruptive player in very large 
market ($18B tax prep market)  

ω Recognized value player in the digital 
do- it -yourself space  

ω 8% YoY accepted e - file growth  

ω Strong financial performance  

ï Pro forma revenue expected to 
grow 9% for tax season (1H13)  

ï Pro forma segment income 
expected to grow 7 -8% for tax 
season 2012 (1H2013)  

Note:  TaxACT pro forma revenue growth of 9% impacted by a change of accounting for stored value card  from gross to net revenue accounting, normalizing for this, growth would have been 11%. 



Digital Shift Underway in Tax Preparation  

ü Tƻǘŀƭ ǘŀȄ ȅŜŀǊ нлмн όά¢¸мнέύ ¦Φ{Φ ƛƴŘƛǾƛŘǳŀƭ 
federal tax returns of ~145 million; expected 
to long-term grow at roughly 1%-2% per year 

ü Digital do-it-ȅƻǳǊǎŜƭŦ όΨ55L¸Ωύ ǘŀȄ ǇǊŜǇŀǊŀǘƛƻƴ 
ǎǳǇǇƭŜƳŜƴǘƛƴƎ ΨǇŀǇŜǊ ϧ ǇŜƴŎƛƭΩ ŀƴŘ 
professional preparation 

ü Internet has increasingly become the 
preferred DIY platform 

Á DDIY e-files grew 4% in TY2012 

Á DDIY will remain fastest growing 
segment of tax market 

Á 5-year DDIY(2) CAGR through TY12E is 6% 
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28% 
30% 31% 

34% 35% 
36% 

TY 2007 TY 2008 TY 2009 TY 2010 TY 2011E TY 2012E

Highlights(1) ά55L¸έ Percent of Total IRS Returns(2) 

(1) Source TY12 Growth: IRS Filing Season Statistics April 19, 2013 (self-prepared e-file receipts) 
(2) Source: IRS Taxpayer Filing Attribute Report (Publication 4822) and Filing Season Statistics reports 

36%

28%

2007 2012E

 

+ 8 pts. 
 



Compelling Value Proposition  
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ü Loyal, growing customer base 

ü Retention rates in the mid 70% 
Loyalty and 
Retention  

ü Net promoter score that compares favorably with leading global 
consumer brands 

ü Recognized for ease of use, accessibility and reliability 

Established 
Brand  

ü Over 90% of taxpayers are paying more to file their taxes than TaxACT 
charges 

ü /ƻƳǇŀǊŜ ¢ŀȄ!/¢Ωǎ ŀǾŜǊŀƎŜ ŦƛƭƛƴƎ Ŏƻǎǘ ƻŦ ŀǇǇǊƻȄƛƳŀǘŜƭȅ $13 versus: 

Well Established Brand, Favorably Positioned Against Identified Market Trends 

Superior 
Value  

H&R Block ~ $33 
TurboTax ~ $54 
Tax Stores ~ $180 
Professional Accountant ~ $225 



TaxACT Product Offerings  
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Product Leadership 

ü For consumers 

ü Full-featured, individual federal 
tax preparation 

ü No-risk, no obligation solution 

ü Accessible through tablet 
applications for iPad and 
Android  - anytime, anywhere 

 

ü For consumers 

ü Deluxe ς $9.95; Enhanced 
feature set 

ü State ς $14.95 for Free Federal 
customers; $8 for Deluxe 

ü Accessible through tablet 
applications for iPad and 
Android  - anytime, anywhere 

 

ü For professional tax preparers 

ü Professional ς $119 to $619 

ü Toolkit for professional tax 
preparers includes client 
organizers, invoicing, client 
letters, client manager, and tax 
planning tools 

ü Individual, partnership and 
corporate returns 

 

TaxACT Business 

ü For small businesses 

ü Business - $19.95 to $54.95 

ü Federal and state 1065, 1120S 
and 1120 tax return 
preparation software for small 
businesses 

 

Ancillary Consumer Services 

ü Will  preparation ü Prepaid Card Solution 
 

ü Mobile tax document app ü Audit protection 

Refund Payment  
Transfer 

ü Tax return direct deposit 

https://www.taxactdocvault.com/index.asp
https://app.taxauditdefense.com/Home


2012 Tax Season Performance  

TaxACT  season highlights  

Å DDIY e - files + 8% y/y  

Å Assisted prep units + 10 %  

Å Retention gains  

Å ARPU gains  

ÅMobile and tablet products 
driving new customers  

910
1,102

1,216

5,2824,9064,562

6.0M  
6.5M  

DDIY e - files  

Paid 
Professional  

2010  2011  2012  

5.5M  
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Share  of:  

12.1%  11.8%  12.2%  DDIY  

5.2%  5.4%  5.7%  Total  Market  

CAGR  
= 9%  

* Market share calculations  are based on IRS Filing Season Statistics for e-file receipts. 



Search Monetization Value Chain  
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Per Click 

Revenue 

Revenue 

Share 

Revenue 

Share 

Advertiser 
InfoSpace 

Partners 
Consumer 

Network of 100+ Partners 

Traditional Publishers ISPs Downloadable Apps 



Compelling Value Proposition  
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Â Customized implementations  

Â Traffic quality optimization  

Â Customer service account management  

Â Campaign management  

Â InfoSpace  network allows for better rates with Google & Yahoo!  

Â Metasearch  provides enhanced content and advertiser coverage  

Compelling 
Product 
Offerings  

Strong 
Relationships  

Superior 
Customer 
Service  

Better  
Monetization  

Toolbar  Web Search  Portal  Mobile  


