January 9, 2012 -- FOR IMMEDIATE RELEASE

HARMAN Introduces New Entry-Level, Scalable Infotainment Platform for
Automotive OEMs at New Delhi Auto Expo 2012
●

●

●

Harman, known for its infotainment systems for the luxury car segment, reinvents the infotainment
landscape with new cost-effective infotainment platform targeting two wheeler and A and B vehicle
segments
Smart phone integration capability, navigation, internet connectivity included in the cost effective and
scalable platform
As the leading automotive electronics supplier, Harman products can be found in 80% of luxury cars
worldwide and over 25 million cars

NEW DELHI--(BUSINESS WIRE)-- HARMAN, the premium global audio and infotainment group, today introduced a
revolutionary platform for the entry level infotainment market targeting two-wheeler and four-wheeler applications.
Led by project teams at Harman's India Development Center, together with Harman's global R&D and innovation
resources, the new platform was created using a modular, scalable approach, cutting the typical development time
in half.
"We are pleased to bring forth to you Harman's newest and advanced offering in the infotainment technology space.
There is a segment in the market today which has not been addressed by feature, function or price; we take great
pride in providing a compelling solution that takes entry-level infotainment to new heights via our superior quality
infotainment offering," said Dinesh Paliwal, Chairman, President, and Chief Executive Officer of HARMAN.
Going beyond providing traditional radio and rich multimedia functionality, the innovation in this platform is the
exceptional connectivity capability. With Harman's leading connectivity technology, applications running on
Android/Apple or other smartphones can seamlessly connect to the infotainment system and provide for a rich and
safe end-user experience. The car OEM can now offer features usually meant for high-end Infotainment systems —
features such as turn-by-turn navigation, Internet radio, Harman's AHA Radio and access to many more applications
to the user in a highly cost-effective manner.
"This entry level, infotainment system for car OEMs has been designed keeping in mind the needs of the Indian
consumer. We believe this offering is the first of its kind and will go a long way in showcasing our technological
prowess and innovation," added M. Lakshminarayan, Managing Director and Country Manager, Harman
International (India) Pvt. Ltd.
The infotainment system includes the Aha Radio Platform. Aha is HARMAN´s Silicon Valley-based business unit
powering the Web-connected 'fourth band' of the radio dial, making Web content as easy to access as AM and FM
channels. Owners of Aha-Ready vehicles will have instant access to tens of thousands of stations of Web-based
content including music services, Internet radio, podcasts, live news, free audio books, personalized traffic reports,
Facebook and Twitter feeds, location-based services and more, The Aha Service is free of charge for customers
and always up-to-date, thanks to its cloud-based technology platform which can easily keep up with rapid-changing
web and content companies.
About HARMAN
HARMAN (www.harman.com) designs, manufactures and markets a wide range of audio and infotainment solutions
for the automotive, consumer and professional markets — supported by 15 leading brands, including AKG, Harman
Kardon, Infinity, JBL, Lexicon and Mark Levinson. The company is admired by audiophiles across multiple
generations and supports leading professional entertainers and the venues where they perform. More than 20
million automobiles on the road today are equipped with HARMAN audio and infotainment systems. HARMAN has a

workforce of about 12,500 people across the Americas, Europe and Asia, and reported sales of $4.0 billion for the
12 months ended September 30, 2011. The company's shares are traded on the New York Stock Exchange under
the symbol NYSE: HAR.
© 2012 HARMAN International Industries, Incorporated. All rights reserved. Harman Kardon, Infinity, JBL, Lexicon
and Mark Levinson are trademarks of HARMAN International Industries, Incorporated, registered in the United
States and/or other countries. AKG is a trademark of AKG Acoustics GmbH, registered in the United States and/or
other countries
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TECHNICAL SPECIFICATIONS
2 Wheeler Target Features
Infotainment Head Unit (IHU):
●

Serves as the main Audio and Information Control Hub

●

Tuner
❍

●

●

●

●

AM, FM and Weather Band (WB)

Media:
❍ USB - MP3, WMA
❍

Aux-In

❍

iPod

Bluetooth
❍ Profiles supported
■
HFP with Caller ID
■

PBAP Browsing for Outgoing Call

■

A2DP/AVRCP Sync in

■

A2DP Source for BT enabled helmet

HMI/UI
❍

Handle Bar Controls via CAN: All controls provided

❍

Display — Dot-matrix 3.5"

Audio
❍

Supports different user selectable Audio sinks
■
Integrated 2*25W Class AB Amplifier
■

●

Bluetooth enabled helmet or wired Helmet

Smart phone connectivity Integration

4 Wheeler Target Features
●

●

●

Display
❍ 3.5" Monochrome Dot-matrix Display
Tuner
❍

AM/FM with RDS

❍

Preset Store, Seek Up/Down

Multimedia
❍ USB playback; MP3, WMA, AAC
❍

●

iPod

Bluetooth
❍ HFP, A2DP, PBAP,AVRCP,SPP
❍

Echo and Noise Cancellation

●

●

●

Audio Processing
❍ BTBF (Bass Treble Balance Fade)
❍

Tone & Volume control

❍

5 band Graphic equalizer

External Connectors
❍ Aux-In (Stereo)
❍

Microphone-In

❍

4 Channel Audio out

CAN
❍

●

Steering Wheel Controls

Smart phone connectivity Integration

Extended Features
Smart Phone Integration Support:
●

Leverage the Smartphone platform capabilities

●

SW Architecture that supports "Plug-n-Play" for Smartphone

●

Support Apple / Android / BlackBerry & Nokia Smart phones

●

●

●

Navigation Support
❍ Turn-by-turn Voice prompts
❍

Turn-by-turn maneuver icons

❍

Re-Route Facility

TTS Support
SMS Notification
❍ Message Browse
❍

New Message Notification

●

Internet Radio

●

AHA Radio

●

Many More Apps
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