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Exhibit I ndex

The following exhibit is being filed with this rego
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99.1 Disclosure of Updated Risk Factors and Other Compan
Information
EXHIBIT 99.1

Disclosur e of Updated Risk Factorsand Other Company Information
OUR BUSINESS
OVERVIEW

We provide credit and debit card processing andlchisk management services to financial institagiand merchants in the U.S. and
internationally. Our business is comprised of twgraents, Card Services and Check Services. Cavit&gprovides card issuer services in
the U.S., the U.K., Brazil, Chile, Australia, Neweaand, Ireland, and the Dominican Republic. Regsraf our domestic card issuer services
business are primarily derived from independentrmomity banks and credit unions. Additionally, C&ervices provides merchant
processing and e-banking services in the U.S. ardlissuer software, support, and consulting sesviig other countries. Last year we
processed approximately 2.0 billion payment tratisas and serviced approximately 38 million cardamts. Check Services provides ch
risk management services and related processingsegin the U.S., the U.K., Canada, France, liitl&ustralia, and New Zealand. A
significant portion of our check risk managememviees revenues are generated from several lafg@nahand regional retail chains. In
2002, we authorized approximately $35 billion oéck transactions worldwide.

Originally founded as Telecredit in 1961, our besis pioneered the check risk management industheit).S. and Canada. Through the
development of a centralized electronic databas®asumer check-writing histories, Telecredit deded real-time check authorization
decisions to merchants at the point-of-sale. Thincaugacquisition in 1977, the business was expatwidiude credit card processing.
Subsequently, we have added merchant processibig,cded processing, and e-banking services tdCauid Services segment, and check
cashing risk management services and check caliectd our Check Services segment. In 1990, Eqliifaxacquired Telecredit, and
continued to operate the card and check busine$sesgh separate subsidiaries, as its Paymentic8sraivision. While part of Equifax, bo
Card Services and Check Services expanded outsNerth America through a combination of joint vergs, acquisitions, and local start-
ups.

On March 2, 2001, we were incorporated under thws laf the State of Georgia as a wholly-owned suagidf Equifax as "Equifax PS, Inc."
After Equifax’s contribution of its Payment Sendadivision to us, and our adoption of the nameégprinc., Equifax "spun off" the business
of the Payment Services division on July 7, 200augh a tax-free dividend of all of our outstandéigires of common stock to Equifax's
shareholders of record as of June 27, 2001. Asudtref the spin-off, we became an independentiplyltfaded company, with our shares of
common stock trading on the New York Stock Exchamgaer the symbol "CEY."

CARD SERVICES

Card Services provides a full range of card isseevices that enable banks, credit unions, retqiterd others to issue Visa and MasterCard
credit and debit cards, private label cards, ah@ratlectronic payment cards for use by both coeswand business accounts. Additionally,
we began processing American Express cards in ¢éimeidican Republic in January 2003. Our debit cantises support both off-line debit
cards,



which are processed similarly to credit cards, @mtine debit cards, through which cardholders obtaimediate access to funds in their b
accounts through ATMs or merchant point-of-salenteals. In the United States, our card processirginess is concentrated in the
independent community bank and credit union segsnefrithe market. We have long-term contractuahaties with two associations
representing independent community banks and csedins in the U.S., the Independent Community Basmldssociation (the "ICBA") and
Card Services for Credit Unions ("CSCU"). Underteatthe alliances, which expire in 2007, we ardkclusive partner of the association
for offering credit card issuing and merchant pesiieg services to its members. We are also theigivel partner of CSCU for offering debit
card processing to its members. In 2002, approxin&tl.6% of our consolidated revenues were derike@d ICBA and CSCU member
institutions, although no single institution acctsufor a material portion of our revenues.

The majority of our card issuer programs are fetvice, including essentially all of the operati@msl support necessary for an issuer to
operate a credit and debit card program. More fipalty, we process all the credit and debit caehsactions for the credit and debit cards
issued by our customers, including electronicalitharizing the transactions, capturing the trarisadata, and settling the transactions, and
we provide full service back-office support funatsofor their programs. These support functionsuidelembossing and mailing our
customers' credit and debit cards to their carddrsiccustomer service on behalf of card issuetiseio customers; card portfolio management
and analysis; invoicing cardholders; receiving pratessing cardholder payments; and pursuing dedimgor fraudulent accounts. We do not
make credit decisions for our customers, nor ddume their card receivables. Our services are nigiven, and offer flexibility for those of
our customers who require less than our full serpimgrams. Such customers include large cardnigsastitutions that contract with us to
provide transaction processing, but who choosevest the capital and human resources necessprg\ime their own back-office program
support or to use another card processor for sughast.

Our two most important customer segments, indepgraenmunity banks and credit unions, consist pmadantly of small and mid-sized
card issuers that cannot independently achievedbromies of scale that would justify setting ugitlbwn credit and debit card operations.
We provide our card issuer services to these cua®primarily through our longstanding contractaiihnces with ICBA and CSCU. We
have product offerings in place with each of thegmnizations, which offer these products to thespective members with our company as
the services provider. These alliances allow ugitze the marketing channels of ICBA and CSCU afithinate the need for us to negotiate
price, terms, and service offerings with individaegdit unions or community banks. As a result bekeve we are the leading provider, in
terms of market share, of comprehensive card psaugservices to credit unions and to independemncunity bank card issuers in the U.S.

We provide our card issuer services internatiortaltpugh our operations in Brazil, Chile, the U.&nd Australia.

Card Services also provides merchant processimirsesrthat enable retailers and other merchardsdept electronic payment cards in
payment for goods and services. We provide our hagicprocessing services both directly to retaders other merchants who accept credit
and debit cards, and through contracts with fir@rostitutions and others where our solutions énttiem to service the card processing
needs of their merchant customers. These servickgle front-end authorization and data captureices, back-end accounting and
settlement, and dispute resolution services.

In order for us to provide our transaction proaagservices, VISA must designate us as a membeceerovider, and for certain services,
as an independent sales organization of VISA, amdmnwst be designated by MasterCard as a membéceserovider. To retain these
designations, we must be sponsored by membermgebanks of VISA and MasterCard and continue topdgwith the standards of the
VISA and MasterCard associations. Our productafiested by VISA and MasterCard electronic paynsahdards that generally are
changed twice a year. In addition, our customezssabject to government regulations and industdards with which our products and
services must comply.



In December 1997, we began providing e-bankingisesuo financial institutions enabling them toesfinternet banking to consumers and
businesses. We provide these services either éyding our products to our customers for their afp@n in-house, or as an application
services provider, or ASP, where the customeréirdted to our central service bureau. Our retdiinet banking services enable our bank
customers to offer a wide array of PC-based ban&@rgices to consumers, such as on-line accoumtniration access and electronic bill
payment. Our corporate internet banking servicedblenour bank customers to offer the business camtynuarious electronic commercial
banking services, including transmission of accamt other business information between the badklabusiness customer, bill payment,
funds transfers, loan and account applications,cdinelr electronic services.

We intend to continue to expand our card procedsirginess in the independent community bank arditaraion segments of the market.
Moreover, our future growth and profitability wéllgnificantly depend upon our ability to penetratilitional international markets, including
emerging markets for electronic transaction praogss

In 2002, revenues from Card Services comprised 660tir total revenues, compared to 67% in 200168% in 2000.
CHECK SERVICES

Check Services provides check risk managementelatéd processing products and services to busisessepting or cashing checks at the
point-of-sale. These services utilize our proprieteheck authorization systems and risk assessdeeigion platforms. A significant portion

of our revenues from check risk management seraoegenerated from several large national an@negimerchants, including national
retail chains such as Sears, Best Buy, Circuit,itglgreens, Federated, Target, Office Depot, aafl&s. Other customers of our Check
Services segment include hotels, automotive deakdecommunications companies, supermarkets, @gsinail order houses, and other
businesses. Our services allow our clients to neir tustomers' personal and business checks thramugutomated decision-making process
that assesses the likelihood that a check williimet clear.

Our check risk management services include solstiaiored to the specific needs of the custombeyTinclude Welcome Check(R)

warranty services, where we accept the bad chekkagsociated with checks authorized by our sysaeich Welcome Check verification
services, where our customers retain the risk. \& @rovide blends of warranty and verificationviegs to meet specific customer needs.

of these products utilize our proprietary systeathVays(TM). PathWays provides the flexibility,lizing our risk management data and
proprietary models, to manage check acceptancéyisiontrolling the risk management parameters stoe by store, or even a cash register
by cash register, basis.

In recent years, we have introduced several neduats for existing and new markets. In additioP&thWays, we have introduced PayCl
Accept(TM), which enables supermarkets and gamétaptishments to reduce the risk of check lossddrand in connection with their
payroll check cashing services; third- party chealkections for retailers utilizing our verificaticservices; and electronic check risk
management solutions enabled for electronic comenavhich allow retailers to safely and securelyept@ayments over the internet. In
2001, in an initiative with 7-Eleven, Check Sengdaunched a fully automated check authorizatioviee through 7Eleven's financial kiosk
located at 7-Eleven convenience stores acrossotlmgrny. As of June 30, 2003, 7-Eleven had approtetgd 000 kiosks installed in 14 states
and the District of Columbia. Additionally, in 200the PayCheck Accept platform was modified tolfite check cashing "in-lane" at
grocers and discounters. The first "in-lane" carttraas signed in 2002 with Wal-Mart Stores, Inag ave expect to complete the rollout in
the fourth quarter of 2003. Earlier this year waannounced an agreement with Safeway to protddmistomers with a quick and
convenient method to cash payroll checks in negB9Y0 locations throughout the United States.

We provide our check risk management products andces internationally in Canada, the U.K., IrelaRrance, Australia, and New
Zealand. Our principal product in all those cowasris check warranty services, although mass eesaire beginning to utilize our check
verification and collection services.



In 2002, revenues from Check Services comprised 84étrr total revenues, compared to 33% in 2001329 in 2000.
RECENT FINANCIAL RESULTS

Our financial results for the first and second tgrgrof 2003 and the third quarter to date as coapt@ the prior periods have been adversely
impacted by the loss of a customer in our merchestessing business that moved its account teeitsawner's processor during the third
quarter of 2002 and the loss of a large customeuirBrazilian card operation in March 2003. In i&idd, our financial results have been
adversely impacted by slow retail volumes in ouefhServices segment due to the general econoavidsivn and, in addition, incremental
start-up costs relating to our check cashing sesvimsiness. We have recently begun to noticecaease in transaction volume in our Check
Services business, and we are continuing to expe¥istrong growth in our Card Services segmenidmutsf our merchant processing and
South America card issuer operations. Although rganeent believes that positive developments suthese will help to offset the effect of
the negative factors mentioned above, there caml@ssurance that those factors will not continugatve an adverse impact on our financial
results.

COMPETITION

The market for our products and services is higbiypetitive. We compete directly with third parigyment processors and companies that
market software for the electronic payment industve also compete against software and transaptmressing systems developed and usec
in-house by our potential customers. Our competitothe Card Services segment include third-penegit and debit card processors,
including First Data Corporation, Total System $es, Electronic Data Systems Corporation, and Rayr8ystems for Credit Unions, and
third-party software providers, which license therd processing systems to financial institutiand third-party processors. Competitors in
the Check Services segment include First DatasQredck Services division and eFunds.

Our markets are characterized by rapid technolbgltange, new product introductions, evolving industandards, and changing customer
needs. In order to remain competitive, we are ooially involved in the development of new produantsl services. These initiatives carry the
risks associated with any new product developm#aits, including cost overruns, delays in deliveand performance problems.

OUR STRATEGY

We believe that the increased use of credit, dabd,other electronic payment cards around theegldglh continue to present the card
processing industry with significant growth oppaities. We also believe that strong demand for ks management services due to
increased check fraud at the point-of-sale andeesagrowing reliance on third parties for assigte in accurately identifying good check
writers to reduce bad check losses, will contimupresent us with growth opportunities.

In light of the market opportunities, our strategiective is to strengthen our position as a glerbdf payment processing and check risk
management services. We intend to concentrateeofoliowing strategies to accomplish our objective.

CARD SERVICES
Utilize our competitive strengths in the U.S. torigase our share of revenue in the U.S. creditiebd card markets. Those strengths include:

- Our long-term contractual alliances with CSCU #BBA, through which we maintain proven distributiohannels and enjoy strong name
recognition, quality-of-service ratings, and custorsatisfaction;

- Our "full service" processing capabilities, whehable us to provide among the most comprehenaigeprocessing solutions available; i
- Our highly competitive prices.

Grow our customer base and processing volumesdeutise U.S. In international markets, we will cant to focus our efforts on marketing
to leading card processing prospects, developadlfle processing services tailored to the diversedit cultures in Europe, South America,
and AsiaPacific, and utilizing our competitive advantagelsese advantages include our strength in provitlihgervice processing service
and our proprietary card processing systems. Qapryatary systems are highly scalable and portatrd,have been customized to process in
country-specific environments in over 25 countaesund the world. This customization enables wenter new geographic markets quickly
and inexpensively, and positions us to be a predevendor for outsourced card processing as thisagi starts to be utilized outside the U.S.
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Increase our revenues from our debit card procggsioducts and services and from other existingraavd products and services. We intend
to aggressively market our expanded debit cardgssing products and services and capture a langee sf the rapidly growing debit card
markets in the U.S. and abroad. We intend to agiyelg market our card marketing services thatsassir customers in growing their
cardholder portfolios. We intend to develop andkatinternet service capabilities that will alloardholders to manage their debit and credit
card accounts and conduct electronic commerceesitly and effectively.

CHECK SERVICES

Utilize our competitive strengths to increase oarket share in the check risk management markets,ib the U.S. and internationally.
Those strengths include what we believe are thesimg's most advanced check risk management algwsiand systems, our proven abilit
introduce successful new check risk managementuptsgdand our company's existing operations antbowes relationships in Europe, South
America, and Asia-Pacific.

Continue our development and utilization of inciegly sophisticated risk modeling tools to diffetiate our capabilities from the
competition. These tools include proprietary altjons and systems that we have developed indepdydamd others that we have developed
with our alliance partners.

Expand further into existing and new markets suchreeck cashing, gaming, grocery, government, mtedriet commerce by combining our
current risk management and identity authenticagemices. This combined solution provides us wWithability to effectively manage risk in
environments where the consumer is not presenedsawat the traditional point-of-sale.

Further, for both Card Services and Check Servizedntend to continue to consider strategic atleawith, investments in, and acquisitions
of, domestic and international companies that wewlable us to increase our penetration in our numarkets, enter new markets, expand
our technology expertise to help us further enhancerocessing, risk management, and e-bankingcsss, or to increase operating
efficiencies.



SUMMARY SELECTED CONSOLIDATED FINANCIAL INFORMATION

We derived the following summary selected constdiddinancial information as of December 31, 2@)1, 2000, and 1999, and for each
of the years in the periods then ended from ouitedidinancial statements. The following incomeeta@ent and cash flow data for the year
ended December 31, 1998 was also derived fromwditesl financial statements. The following balasbeet data as of December 31, 1998
was derived from unaudited consolidated finanditiesnents that were prepared by our managementolibeing unaudited summary
selected consolidated financial information asufel30, 2003, and 2002, and for the six-month perthen ended was derived from
unaudited consolidated financial statements thag\weepared by our management. Our summary seleotesblidated financial information
set forth below should be read in conjunction waitin audited consolidated financial statements ahdrdinancial information contained in
our Annual Report on Form 10-K for the fiscal yeaded December 31, 2002, and our unaudited inimolidated financial statements
contained in our Quarterly Report on Form 10-Qtlfer quarter ended June 30, 2003.

SIX MONTHS ENDED

JUNE 30, YEAR ENDED DECEMBER 31,
2003(1) 2002 2002(1) 2001 2000 1999 19 98
(UNAUDITED)
(DOLLARS IN THOUSANDS, EXCEPT FOR PER SHARE DATA)
RESULTS OF OPERATIONS:
Revenue(2).........cc....... $487,561 $490,211 $1,007,968 $935,971 $865,907 $763,297 $625 77
Operating
expenses(2)(3)(4)......... 429,203 424,112 856,019 784,552 718,748 635,812 522 ,486
Operating income............ 58,358 66,099 151,949 151,419 147,159 127,485 103 ,291
Other income (expense),
(115 SRR 983 771 1,119 78 1,309 2,311 (383)
Interest expense(5)......... (3,309) (3,726) (7,120) (7,200) (1,301) (901) (533)
Income before income taxes
and minority interests.... 56,032 63,144 145,948 144,297 147,167 128,895 102 375
Provision for income
tAXES..ceiiieeiireien (20,872) (24,153) (55,964) (56,276) (57,609) (54,272) (40 ,505)
Minority interests in
earnings, net of tax...... - -- -- (945) (1,096) 6 (780)
Net income..........c....... $35,160 $ 38,991 $ 89,984 $87,076 $88,462 $74,629 $61 ,090
Basic earnings per
share(6)........c.coe..e. $ 054 $ 057 $ 132 $ 127 $ 132 $ 109 $ 0.86
Diluted earnings per
share(7).....ccceeeeenne $ 053 $ 0.56 $ 130 $ 126 $ 130 $ 1.07 $ 0.85

OTHER OPERATING DATA:
Depreciation &

amortization.............. $20,062 $ 19,637 $ 39,050 $45,677 $42,698 $ 35758 $27 ,839
Cash flows from
operations................ $84,946 $69,249 $ 126,655 $102,876 $103,784 $146,220 $72 ,654

Change in settlement
accounts, included in cash
flows from operations

prior to spin-off(8)...... - - - $(29,040) $(21,353) $25,020 $(18 ,583)
Capital expenditures........ $ 23,570 $ 26,850 $ 48,961 $49,349 $38,789 $50,111 $47 ,893
Ratio of earnings to fixed

charges(9).......ccoue.... 10.73x  11.27x 13.49x 12.67x 22.16x 21.71x 20 .79x

6



JUNE 30, DECEMBER 31,

2003 2002 2002 2001 2000 1999 1998

(UNAUDITED) u NAUDITED)
(DOLLARS IN THOUSANDS)

BALANCE SHEET DATA:

Total assets(10)............ $769,069 $657,903 $702,141 $736,203 $523,049 $516,567 $ 508,456
Long-term debt.............. $185,000 $182,000 $214,200 $230,000 $ - $ - $ --
Total shareholders'

(=10 0113 V/ $253,665 $223,766 $198,443 $211,865 $323,618 $271,490 $ 348,793

(1) Our financial results for the six months endade 30, 2003 and the year ended December 31, 2@0&je other charges of $12.2 million
($7.7 million after tax, or $0.12 per diluted shamad $12.2 million ($7.7 million after tax, or $Q. per diluted share), respectively. The other
charges for the six months ended June 30, 2008dac$9.6 million of early termination costs asstadawith a data processing contract, $2.7
million of charges related to the downsizing of 8uazilian card operation, and $(0.1) million ohet items. The 2002 other charges include
asset impairment charges of $5.1 million, whichsisinof a $4.2 million write-off of the remainingtangible asset value assigned to an
acquired customer contract in Brazil, due to thes lof the customer, and an $0.8 million net write#d of our collateral assignment in life
insurance policies held for the benefit of cerinployees; a $4.0 million charge for the settlenodmt class action lawsuit, net of insurance
proceeds; and severance charges of $3.2 milliamtathe reorganization of various departments.dse®uarterly Report on Form 10-Q for
the quarter ended June 30, 2003 and our AnnualRepd-orm 10-K for the fiscal year ended Decen81er2002 for further information on
these charges.

(2) Reimbursements received for out-of-pocket egperior years prior to 2002 have been reclassfifiad operating expenses to revenues as
required by the adoption of EITF No. 01-14 as ferttescribed in Note 2 to the consolidated findratetements included in our Annual
Report on Form 10-K for the fiscal year ended Deoen31, 2002.

(3) General corporate expense was $8.4 million%hd8 million, respectively, for the six months eddeine 30, 2003 and 2002, and $19.3
million, $11.9 million, $7.8 million, $7.3 millionand $6.8 million, respectively, for the years ehB&cember 31, 2002, 2001, 2000, 1999
1998. We estimate our general corporate expensédane increased by approximately $6.5 millionually for periods prior to the spioff
had we been operating on a full year stand-aloseshbha

(4) We adopted SFAS No. 142, "Goodwill and Otheamgible Assets," effective January 1, 2002, witiehsed the amortization of goodwill.

(5) In conjunction with our spin-off from Equifar July 2001, we made a cash payment to Equifa2@53nillion to reflect our share of
Equifax's pre-distribution debt used to establighinitial capitalization. This was funded throu$#00 million of unsecured revolving credit
facilities we obtained in July 2001. Interest exgefor periods prior to the spin-off principallynsist of interest paid on a line of credit held
by our Brazilian card business and interest chabyellquifax on overnight funds borrowed on our bieha

(6) Prior to our spin-off from Equifax, basic wetgh average shares outstanding is computed byiapgglye distribution ratio of one share of
Certegy common stock for every two shares of Equifammon stock held to the historical Equifax wégghaverage shares outstanding for
the same periods presented.

(7) Prior to our spin-off from Equifax, diluted vgited average shares outstanding is estimated basthé dilutive effect of stock options
calculated in the third quarter of 2001.

(8) Settlement receivables and payables on ourotidased balance sheets result from the timingedéfiices in our settlement process with
merchants, financial institutions, and credit casdociations related to merchant and card proags2iior to the spin-off, the cash held by us
associated with this settlement process was heleigoyfax and included in our intercompany receiealdflom Equifax, a component of
equity.

(9) For purposes of calculating the ratio of eaggito fixed charges, "earnings" consist of our medefore income taxes, including minority
interests, and fixed charges. "Fixed charges" sbosiinterest



on indebtedness, amortization of deferred financigls, and an estimated amount of rental expéaséstdeemed to be representative of the
interest factor.

(10) Assets for years prior to 2002 have been ssiflad for the change in balance sheet classificatf check claims payable and recover:

as further described in Note 2 to the consolidéitexhcial statements included in our Annual ReporForm 10-K for the fiscal year ended
December 31, 2002.



RISK FACTORS

WE RELY HEAVILY ON A SMALL NUMBER OF SPECIFIC BUSINESSSEGMENTSFOR THE
MAJORITY OF OUR REVENUES.

Revenues of our domestic card issuing businesgramarily derived from independent community baaks credit unions, while a significe
portion of our check risk management services regsmre generated from several large nationalegidrral retail chains. The financial
condition of these customers and their willingniesgay for our products and services are affectegdmeral market conditions, competitive
pressures, and operating margins within their itrtkss The retailing industry is currently facingwhturns in demand and structural changes
in the industry. We could experience declines irereie as a result of any factors that would adlxeeféect independent banks, credit unic
and retailers.

A SIGNIFICANT PORTION OF OUR BUSINESS IS DERIVED ERM TWO KEY STRATEGIC RELATIONSHIPS, AND A LOSS OF
EITHER OF THOSE RELATIONSHIPS COULD ADVERSELY AFFHGOUR PROFITS.

We have long-term contractual alliances with tweoagations representing independent financialtutibins in the U.S., the Independent
Community Bankers Association, or ICBA, and Cardviges for Credit Unions, or CSCU. Under each efsthalliances, which expire in
2007, we are the association's exclusive partnasffering credit card issuing and merchant procgsservices to that association's members.
We are also the exclusive partner of CSCU for affgdebit card processing to its members. As atiespproximately 21.6% of our
consolidated revenues in 2002 were derived fromA@Bd CSCU member institutions. Termination ofsignificant adverse change in, our
relationships with either or both of these assamiatcould harm our ability to retain a substarpiaition of our customers and to attract new
customers, and have a material adverse effect bhuminess.

OUR REVENUES FROM THE SALE OF SERVICES TO VISA ANDASTERCARD ORGANIZATIONS ARE DEPENDENT UPON
OUR CONTINUED VISA AND MASTERCARD CERTIFICATION ANDFINANCIAL INSTITUTION SPONSORSHIP, AND LOSS OR
SUSPENSION OF THIS CERTIFICATION OR SPONSORSHIP CMWADVERSELY AFFECT OUR BUSINESS.

In order to provide our transaction processingises; we must be designated a certified processarta be a member service provider of,
MasterCard and be designated as an independestamgkmnization of VISA. This designation is deperdeon our being sponsored by
member clearing banks of both organizations anctontinuing adherence to the standards of the \A6& MasterCard associations. The
member financial institutions of VISA and Master@asome of which are our competitors, set the statsdwith which we must comply. If
we fail to comply with these standards, our dedignaas a certified processor, as a member seprméder or as an independent sales
organization could be suspended or terminated tdimeination of our member service provider statusur status as a certified processor, or
any changes in the VISA and MasterCard rules tretgnt our registration or otherwise limit our &pito provide transaction processing and
marketing services for the VISA or MasterCard orgations would result in the loss of business fMIBA or MasterCard issuing custome
and lead to a reduction in our revenues, which dibalve a material adverse effect on our business.

WE FACE CHARGEBACK LIABILITY IF OUR MERCHANTS REFUE OR CANNOT REIMBURSE CHARGEBACKS RESOLVED IN
FAVOR OF THEIR CUSTOMERS, AND WE FACE LIABILITY T@OUR MERCHANT CUSTOMERS IF CHECKS THAT WE HAVE
WARRANTED ARE DISHONORED BY THE CHECK WRITER'S BANK

If a billing dispute between a merchant and a cald#T is not ultimately resolved in favor of the netgant, the disputed transaction is "chal
back" to the merchant's bank and credited to thewt of the cardholder. If we are unable to coltbe chargeback amounts from our
merchant customer's account, or if the merchansesf or is financially unable to fund these amodutsto insolvency or bankruptcy or
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other reasons, we must bear the credit risk fofuth@mount of the refund paid to the cardholdbesk. We require cash deposits and other
types of collateral from certain merchants to mizgrany such risk. In addition, we utilize a numbgsystems and procedures to manage
merchant risk and believe that the diversificatibour merchant portfolio among industries and gaphbic regions minimizes our risk of lo
We recognize a reserve for estimated merchanttdosdies based on historical experience and othevant factors. This reserve amount is
subject to the risk that actual losses may be grélaan our estimates.

If a check that we have warranted is dishonorethbycheck writer's bank, we must reimburse our hrertcustomer for the check's face
value and pursue collection of the amount fromdékénquent check writer. We recognize a reserveeftimated check returns, net of
anticipated recoveries, based on historical expeeand other relevant factors. The estimated cretakns and recovery amounts are subject
to the risk that the actual amounts returned magea our estimates and the actual amounts recomegdbe less than our estimates.

CONTINUED CONSOLIDATION IN THE FINANCIAL SERVICESAND RETAIL INDUSTRIESCOULD
REDUCE OUR CUSTOMER BASE AND CAUSE OUR SALESTO FALL.

Consolidation of our customers could result in @len market for our products and services. Aftamsolidation, banks and other financial
institutions and retailers may realign managemesponsibilities and reexamine strategic and puichatecisions with potential adverse
effects on demand for our products or servicesnvdg lose relationships with key constituencies imittur customer's organization due to
budget cuts, layoffs, or other disruptions follog/ia consolidation. In addition, consolidation maguit in a change in the technological
infrastructure of the combined entity. Our produantsl services may not integrate with this new tetdgical infrastructure. In addition, the
acquiring institution may have its own in-housetsys or outsource to competitors.

OUR CUSTOMERS ARE SUBJECT TO A REGULATORY ENVIRONME AND TO INDUSTRY STANDARDS THAT MAY
CHANGE IN A MANNER THAT REDUCES THE NUMBER OF TRANSCTIONS IN WHICH OUR CUSTOMERS ENGAGE AND
THEREFORE REDUCES OUR REVENUES.

Our customers are subject to a number of governmeguodations and industry standards with whichpaducts and services must comply.
For example, our products are affected by VISA kladterCard electronic payment standards that giyeara changed twice a year. In
addition, action by regulatory authorities relattogcredit availability, data usage, privacy, diestrelated regulatory developments could |
an adverse effect on our customers and therefare t@ve a material adverse effect on our busirigss)cial condition, and results of
operations.

DEMAND FOR OUR PRODUCTS AND SERVICES IS SENSITIVEOTTHE LEVEL OF CONSUMER TRANSACTIONS EFFECTED E
OUR CUSTOMERS, AND ACCORDINGLY, OUR REVENUES COULBE AFFECTED NEGATIVELY BY A GENERAL ECONOMIC
SLOWDOWN OR ANY OTHER EVENT CAUSING A MATERIAL SLOWNG OF CONSUMER SPENDING.

A significant portion of our revenue is derivedrfraransaction processing fees. Any changes in enarfactors that adversely affect
consumer spending and related consumer debt,egtuction in credit and debit card use, would redbieevolume of transactions that we
process, and have an adverse effect on our busfiresscial condition, and results of operations.

TO REMAIN COMPETITIVE AND GROW OUR REVENUES, WE MUSCONTINUALLY UPDATE OUR PRODUCTS AND
SERVICES, A PROCESS WHICH COULD RESULT IN INCREASEIDSTS AND THE LOSS OF REVENUES AND CUSTOMERS IF
THE NEW PRODUCTS AND SERVICES DO NOT PERFORM AS IBNDED OR ARE NOT ACCEPTED IN THE MARKETPLACE.

The credit and debit card transaction processiigcheck services markets in which we compete irchudvide range of products and
services, including electronic transaction proaegstheck authorization, and other customer supgsstices. The market is characterized by
technological change, new product introductiongherg industry standards, and changing customedseln order to remain competitive,
we are continually involved in the development efwproducts and services. These initiatives
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carry the risks associated with any new produceligmment efforts, including cost overruns, delaydelivery, and performance problems.
Our market is constantly experiencing technologitelnges. A delay in the delivery of new productsesvices could render them less
desirable to our customers, or possibly even obesdlie addition, the products and services we delig the electronic payments market are
designed to process transactions and deliver iepod other information on those transactions at kigh volumes and processing speeds.
Any performance issue that arises with a new prbduservice could result in significant processimgeporting errors. As a result of these
factors, our research and development efforts caddlt in increased costs that could reduce orgmees and operating profit if promised
new products are not timely delivered to our cugisnor a loss of revenue, or possible claims &nabes if new products and services do
not perform as anticipated.

TO CONTINUE TO GROW PROFITABLY, WE MUST EXPAND OUBHARE OF THE CREDIT AND DEBIT CARD TRANSACTION
PROCESSING MARKET AND ENTER NEW MARKETS, AND THE RBRURE TO DO THIS WOULD ADVERSELY AFFECT OUR
BUSINESS.

Our domestic card issuing business is concentiatfte independent community bank and credit usiegments of the market and we have
achieved a significant degree of penetration od¢hmarket segments. While we intend to continuevimarous pursuit of expansion within
these segments, our future growth and profitabiitty significantly depend upon our ability to perete other markets, including emerging
markets for electronic transaction processing, siscimternational transaction processing and ietgpayment systems. As part of our straf
to achieve this expansion, we will continue to saefuisition opportunities, investments, and atlerelationships that will facilitate our
expansion. We may not be able to complete suitdg@isitions, investments, or alliances, and ifd@ethey may not provide us with the
benefits we anticipated. Also, we may not have adggjfinancial and technological resources to agvploducts and distribution channels
that will satisfy the demands of new markets.

IF THE SECURITY OF OUR DATABASES IS COMPROMISED, ®IREPUTATION COULD SUFFER AND WE COULD LOSE
CUSTOMERS. IF THE SECURITY OF OUR DATABASES IS CORMBMISED, OUR BUSINESS COULD BE ADVERSELY
AFFECTED.

We collect personal consumer data, such as nantdeadainesses, social security numbers, driversde@umbers, checking and savings
account numbers, and payment history records. Upaaed access to our databases could result ithéieor publication of personal
confidential information and the deletion or mocifiion of personal records or otherwise causeripéons in our operations. These conc
about security are increased when we transmitimfion over the internet. A security or privacydwre may have any one or more of the
following effects, any one or more of which coulavb a material adverse effect on our businessidinbcondition, and results of operations:

- deter customers from using our products and sesyi

- harm our business and reputation;

- expose us to liability; or

- increase our operating expenses to correct prabt@aused by the breach.

IF WE EXPERIENCE SYSTEM FAILURES, THE PRODUCTS ANSERVICES WE PROVIDE TO OUR CUSTOMERS COULD BE
DELAYED OR INTERRUPTED, WHICH COULD HARM OUR BUSINES AND REPUTATION AND RESULT IN THE LOSS OF
CUSTOMERS.

Our ability to provide reliable service largely @egls on the efficient and uninterrupted operatafrmur computer network systems and data
centers. Our systems and operations could be edpgostamage or interruption from fire, natural dies, power loss, telecommunications
failure, unauthorized entry, and computer virugdthough we have taken steps to prevent a systdardawe cannot be certain that our
measures will be successful and that we will ngieelence system failures. Further, our property and
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business interruption insurance may not be adeqoatempensate us for all losses or failures thet occur. Any significant interruptions
could:

- increase our operating expenses to correct prabt@aused by the interruption;
- harm our business and reputation;

- result in a loss of customers; or

- expose us to liability.

Any one or more of the foregoing occurrences chialde a material adverse effect on our businesmdial condition, and results of
operations.

WE MAY BE LIABLE FOR VIOLATING THE INTELLECTUAL PROPERTY RIGHTSOF THIRD
PARTIESOR HAVE DIFFICULTIES ENFORCING OUR OWN INTELLECTUAL PROPERTY RIGHTS.

Our retail internet banking services and transagbimcessing services utilize significant propmgtsoftware, technology, and other
intellectual property. We rely on a combinatiorirg&llectual property laws and confidentiality agmeents to protect these rights. These may
not be adequate to protect all of our rights, haveln addition, our intellectual property rightsudd be challenged or held unenforceable in
any dispute with third parties. Third parties magiependently develop similar or competitive tecbgglthat does not infringe our rights, and
we could not prevent its use. We do not believé dla business infringes the intellectual propeigits of others. Nonetheless, a third party
may in the future bring a lawsuit for infringemexgainst us. In such case, we may be forced toadikense to continue using the disputed
intellectual property, if one is even offered toamsreasonable terms. We may also be forced tondefarselves in infringement litigation,
which is costly, regardless of the merits of thedral If we did not prevail in any such litigatiome could be liable for money damages or be
enjoined from using certain of our technology.

Any of the foregoing occurrences could have a nltadverse effect on our business, financial ctoorli and results of operations.

WE PLAN TO CONTINUE EXPANSION OF OUR INTERNATIONAIOPERATIONS, WHICH WILL SUBJECT US TO ADDITIONAL
BUSINESS RISKS AND MAY CAUSE OUR PROFITABILITY TO ECLINE DUE TO INCREASED COSTS.

We believe that the international market for owdarcts is growing rapidly, and we expect to consighificant resources to expand our
international sales and marketing activities. Asexpand internationally, we will be increasinghypbgct to a number of risks and potential
costs, including:

- political and economic instability;

- unexpected changes in regulatory requirementgalicly, the adoption of laws detrimental to ouemtions such as legislation relating to
the collection of personal data over the intermehe adoption of laws, regulations, or treatiegegning the export of encryption related
software;

- burdens of complying with a wide variety of oth&ws and regulations;

- failure to adequately manage currency exchangefliectuations;

- potentially adverse tax consequences, includasgrictions on the repatriation of earnings;

- potential difficulty of enforcing agreements agallecting receivables in some foreign legal systeamd

- general economic conditions in international netsk

We may not be able to overcome these barriersaid aignificant expenditures in addressing thesemal risks.
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FOREIGN CURRENCY FLUCTUATIONSMAY ADVERSELY AFFECT US.

Approximately 17.3% of our revenues for the yeatezhDecember 31, 2002, 35.9% of our assets at Dmred®d, 2002, and 16.2% of our
revenues for the six months ended June 30, 2008saaxiated with operations outside of the U.S.J& dollar balance sheets and
statements of income for these businesses arecstijeurrency fluctuations. We are most vulnerabl8uctuations in the Brazilian real and
the British pound against the U.S. dollar. The clatine translation adjustment, largely related to imvestment in Unnisa, our Brazilian card
processing operation, was a $113.4 million, $67lBam, and $84.2 million reduction of shareholderquity at December 31, 2002,
December 31, 2001, and June 30, 2003, respectively.

NEGATIVE ECONOMIC AND DIFFICULT POLITICAL CONDITIONSIN BRAZIL MAY ADVERSELY
AFFECT OUR BRAZILIAN OPERATIONS.

Economic and political conditions in Brazil are ertain and volatile, which may adversely affect Buazilian operations. The currency of
Brazil has recently experienced substantial vatatnd a major devaluation, which historically asulted in severe inflationary pressure
addition, significant changes in bank ownershigaege private banks acquire smaller regional bamksforeign global banks acquire
Brazilian banks, may result in the loss of cust@n&hese conditions make it challenging for usaeedbp our business and generate reve
in Brazil. See "Management's Discussion and AnalgsiFinancial Condition and Results of OperatierSeasonality, Inflation, and
Economic Downturns" in our Annual Report on FormKL@r the year ended December 31, 2002 and ourt&iy Report on Form 10-Q for
the quarter ended June 30, 2003.

OUR MARKET ISHIGHLY COMPETITIVE, AND SOME OF OUR COMPETITORSHAVE
SUBSTANTIALLY GREATER RESOURCESTHAN WE DO.

We expect the market for our products and sentwesmain highly competitive. Our failure to remaiwmpetitive may have a material
adverse effect on our business, financial conditomd results of operation. We face direct comipetifrom third party payment processors
and companies that market software for the elemtnosyment industry. We also compete against soévaad transaction processing systems
developed and used in-house by our potential custmn®ur competitors may develop products and @es\that are superior to or that
achieve greater market acceptance than our produodtservices. The sizes of competitors vary acr@sget segments, as do the resources
we have allocated to the segments we target. Tovesedertain of our competitors have significampfgater financial, technical, marketing, or
other resources than we do in each of our marlkgheets or overall. As a result, our competitors fp@yn a position to respond more quic
than we can to new or emerging technologies andgg®in customer requirements, or may devote gresgeurces than we can to the
development, promotion, sale, and support of thieiducts and services. Moreover, new competitoali@nces among our competitors may
emerge and rapidly decrease our market share. Wenatde able to maintain our competitive positmainst current and potential
competitors, especially those with significantlggter resources than we have. Accordingly, conipefitressures may have a material
adverse effect on our business, financial conditiond results of operations.

13



RATIO OF EARNINGSTO FIXED CHARGES

The following table sets forth our actual consdigdhratio of earnings to fixed charges for thersbnths ended June 30, 2003 and 2002, and
the fiscal years ended December 31, 2002, 2001,23®9 and 1998.

FOR THE SIX MONTHS E NDED
JUNE 30, FOR THE YEAR ENDED DECEMBER 31,

2003 20 02 2002 2001 2000 1999 1998

RATIO OF EARNINGS TO FIXE
CHARGES.................. 10.73x 11. 27x  13.49x 12.67x 22.16x 21.71x 20.79x

For purposes of calculating the ratio of earnimgxed charges, "earnings" consist of our incorefote income taxes, including minority
interests, and fixed charges. "Fixed charges" sbgiinterest on indebtedness, amortization oétet! financing costs, and an estimated
amount of rental expense that is deemed to begeptative of the interest factor.
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