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Cautionary Notice

In addition to statements of fact, this presentation contains

forward-looking statements reflecting the companyõs

expectations or beliefs concerning future events which could

materially affect company performance in the future. The

company cautions that these and similar statementsinvolve risk

and uncertainties including changes in economic and market

conditions, seasonality of business, timing and magnitude of

future contracts, management of growth, and other risks noted

in the companyõsSECfilings which may cause actual results to

differ materially. Forward-looking statements are made in the

context of information available as of the date stated. The

company undertakes no obligation to update or revise such

statementsto reflect new circumstancesor unanticipated events

as they occur.



Strong Industry Leadership Position
executing against our mission to be the world leader 

at informing people through dynamic audio-visual 

communications systems

Current Position in the Marketplace:

Å#1 supplier of LED video displays*

Å#1 supplier of LED text and graphics 

displays*

Å#1 supplier of LED based scoring systems**

(*according to research firm iSuppli.   ** company estimates)



Five Year Financial History

(Dollars in thousands 

except per share data) FY2003 FY2004 FY2005 FY2006 FY2007

5-Yr 

CAGR

Sales $177,764 $209,907 $230,346 $309,370 $433,201 23.8%

Operating Income $  19,825 $  27,530 $  19,436 $  31,815 $  36,915 32.3%

Earnings Per Share $      0.32 $      0.44 $      0.39 $      0.52 $      0.59 35.1%

Dividend Per Share - - - 0.05 0.06 



Overall Competitive Advantage

ÅComplete integrated solution

ÅUnparalleled sales and service coverage

ÅEngineering capabilities

ÅExtensive software solutions

ÅDepth of extended services

ÅProduct quality and performance

ÅIndustry experience

ÅCapacity to deliver



Industry Fundamentals 
Rapidly growing adoption of LED display technology:

ÅContinually improving price performance

ÅFull color at affordable price levels

ÅEffective media platform

ÅCustomer competitive factors

ÅTrickle down of technology and systems

Highly competitive marketplace across all markets.



Business Units (Segments)
Implemented in FY08 to drive financial and operational 

performance

ÅDomestic (includes Canada)

ÅCommercial

ÅLive Events

ÅSchools and theaters

ÅTransportation

ÅInternational



Commercial Business Unit



Commercial Overview

Three main areas

ÅDigital billboard

ÅNational accounts

ÅResellers

Main products

ÅValo
TM

digital displays

ÅGalaxy
®

ÅGalaxyPro
TM

ÅProStar
®

video 

33% of FY07 net sales

Order growth in FY08 expected to be in excess of 20%



Commercial Overview

Growth Drivers

Å Greater acceptance & increasing use

Å Billboard applications

Competitors

ÅResellers ðOptec, Watchfire, EDS

ÅNational Accounts ðOptec, Hi-Tech

Å Digital Billboards ðYesco, Optotec



Commercial - National Accounts

ÅConcentrated in a few accounts

ÅGalaxy® product line

ÅOpportunities exists as 

acceptance increases

Å Expect greater than 20% order 

growth FY08



Commercial ïDigital Billboard

ÅBuilt on a solid ROI model

Å Key barriers include 

product development and 

service

ÅExpect greater than 25% 

order growth in FY08


