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UNITED STATES

SECURITIES AND EXCHANGE COMMISSION
WASHINGTON, D.C. 20549

FORM 8-K

CURRENT REPORT
PURSUANT TO SECTION 13 OR 15(d) OF
THE SECURITIES EXCHANGE ACT OF 1934

Date of Report (Date of earliest event reported): bvember 5, 2009

Constant Contact, Inc.

(Exact Name of Registrant as Specified in Charter)

Delaware 001-33707 04-328539¢
(State or Other Jurisdiction of (Commission File Number) (IRS Employer
Incorporation) Identification No.)

Reservoir Place
1601 Trapelo Road, Suite 32
Waltham, Massachusetts 02451

(Address of principal executive office (Zip Code)

Registrant’s telephone number, including area cftt) 472-8100

(Former Name or Former Address, if Changed Sinct Raport)

Check the appropriate box below if the Foriik 8ling is intended to simultaneously satisfy tiileng obligation of the registrant under any
of the following provisions (see General Instrunti®.2. below):

O Written communications pursuant to Rule 425 underSecurities Act (17 CFR 230.4:
O Soliciting material pursuant to Rule -12 under the Exchange Act (17 CFR 240-12)
O Pre-commencement communications pursuant to Rul-2(b) under the Exchange Act (17 CFR 240-2(b))

O Pre-commencement communications pursuant to Rul-4(c) under the Exchange Act (17 CFR 240-4(c))
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Item 2.02. Results of Operations and Financial Contion

On November 5, 2009, Constant Contact, Ife {€Company”) announced its financial results fog third quarter of 2009. The full text of
the press release issued in connection with thelamaement is furnished as Exhibit 99.1 to this €uriReport on Form 8-K.

The information in this Current Report on FA@B#K (including Exhibit 99.1) shall not be deeméditetl” for purposes of Section 18 of the
Securities Exchange Act of 1934, as amended (tikeH&hge Act”)0or otherwise subject to the liabilities of thattsew, nor shall it be deem
incorporated by reference in any filing under tlee8ities Act of 1933, as amended, or the Exch@mgeexcept as expressly set forth by
specific reference in such a filing.

Item 9.01. Financial Statements and Exhibits
(d) Exhibits
The following exhibit relating to Item 2.02 shad deemed to be furnished, and not fil

99.1 Press release entitled “Constant Contact Annaumbéd Quarter 2009 Financial Results,” issuedh®yCompany on
November 5, 200¢




SIGNATURE

Pursuant to the requirements of the Secuiitiehange Act of 1934, the registrant has duly edukis report to be signed on its behalf by
the undersigned hereunto duly authorized.

CONSTANT CONTACT, INC.
Date: November 5, 2009 By: /s/ Robert P. Nault

Robert P. Nault
Vice President and General Counsel
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Exhibit 99.1

Constant Contact Announces Third Quarter 2009 Finanial Results
Quarterly revenue increases 47 percent year-over-year
Email marketing customer base exceeds 324,200

WALTHAM, MA — November 5, 2009 — Constant Conta&, Inc. (NasdagGM: CTCT), a leading provider_of email méirieg, online
surveysand_event marketinfpr small businesses and organizations, today arseulits financial results for the third quarteded
September 30, 2009.

Constant Contact reported total revenue of $33lkomifor the quarter ended September 30, 2009nerease of 47% compared to revenu
$22.9 million for the comparable period in 2008 n€@mnt Contact ended the third quarter of 2009 entér 324,200 email marketing
customers, an increase of 42% compared to the fethé ¢third quarter of 2008.

“Constant Contact delivered significant revenuenghoand profitability that was well above our exfaions for the third quarter,” said Galil
Goodman, CEO of Constant Contact. “September regbmer additions rose sharply following a slow Juhgl August, and that momentum
continued throughout October. We continue to expegenerate greater than 45 percent annual revgnowgh for 2009, and our positive
view of the market is reflected by our initial tatgpf 2010 revenue growth in the low 30 percengeah

Constant Contact reported operating income of #fillon for the quarter ended September 30, 2008ygared to an operating loss of
$1.0 million for the comparable period in 2008. €@mt Contact reported adjusted EBITDA of $4.9iomillin the third quarter of 2009, an
increase of 259% compared to adjusted EBITDA of $iillion in the comparable period in 2008.

Adjusted EBITDA is a non-GAAP financial measurettisacalculated by taking GAAP net income (lossldiag depreciation and
amortization and stock-based compensation, thetnasting interest and other income. Adjusted EBIT®Argin is equal to adjusted
EBITDA divided by revenue. A reconciliation of theost comparable GAAP financial measure to the nd@& measure used above is
included with the financial tables at the end dd tielease.

Constant Contact reported GAAP net income of $lilbom for the third quarter of 2009, compared tGAAP net loss of $399,000 for the
comparable period in 2008. Constant Contact regdB@AP net income per diluted share of $0.05 fertthird quarter of 2009, compared |
GAAP net loss per share of $0.01 for the comparpéted in 2008.

Third quarter 2009 non-GAAP net income per dilutbdre was $0.09, compared to $0.01 for the sanedper2008. NonSAAP net incom
per diluted share is a non-GAAP financial meashat is calculated by adding back stock-based cosgiem expense to GAAP net income
(loss) and dividing this total by the diluted weligth average shares outstanding. A reconciliatich@most comparable GAAP financial
measure to the non-GAAP measure used above iglietiwith the financial tables at the end of thisase.

“The combination of solid revenue growth and exgemanagement led to a record adjusted EBITDA marfjapproximately 15% during
the third quarter and we are raising our adjustBtTBA target margin for the full year 2009 to nipercent,”said Steven R. Wasserman, v
president and chief financial officer of Constamin@ct. “As we plan for 2010, we will continue talénce revenue growth and margin
expansion objectives. On a




preliminary basis, we are targeting full year athdsEBITDA margin expansion in the range of 35@@0 basis points.”

Other Third Quarter Highlights

Added approximately 19,400 net new email marketimgtomers, bringing total email marketing custontermsver 324,20C

Maintained consistency in its key customer mstrithe average email marketing invoice remaineters33 range, plus or minus
two dollars. The number of customers in the $15%8@revenue bands remained at 80%, plus or minegpercent, and the monthly
retention rate remained in its historical rang®068%, plus or minus 0.59

Had great early success relative to its recaetBased Event Marketing product, with thousandsrgénizations already trialing the
product and hundreds signed up as paying custo@enstant Contact Event Marketing was available éimited basis during the
third quarter and became generally available dutiegrourth quarter. More information about Constaantact event marketing and
what it can do for your small business is availatlhttp://www.constantcontact.com/ev-marketing/

Expanded its team of small business marketingesgnown as regional development directors, oDRDO'he company currently
has 17 RDDs located across the United States lielpinoach and mentor small businesses and orgemgan topics such as best
practices in email marketing, integrating sociablmewnith email marketing, surveying and gettingdieack from customers and how
small businesses can host, manage and promoteayesats

Eric Groves authored our latest book, The ConsTantact Guide to Email Marketing, which was pshéd by Wiley Publishing.
Groves is the Senior Vice President, Global MaBetelopment at Constant Contact and his book junipéige Amazon 100 list
within the first two weeks of its availability. Merinformation on the book is available at: httpwiw.constantcontact.com/learning
center/ema-marketin-guide/index.jsy

The Company released its social networking shar¢hiad allows customers to share their email margatampaigns through popu
social media sites. This release was accompaniadiayl business social media best practices, himdstips, tutorials, webinars, and
educational content delivered through RDDs. Folimwon Twitter™ @ ConstantContact and join the Constant Contacpége on
Facebool®.

Continued to get traction on its web servicesgrdtion; presently over five percent of email nedirig customers are using at least
one Constant Contact AppConné¥tweb services integration. Constant Contact’s langefpartner Softerware is using AppConnect
to enhance integration between DonorPer™ | their noi-profit fundraising software, and Constant Cont

Announced InfoTransfer Version 1.0 for Salesfpareintegration with Salesforce.céhthat allows users to easily and accurately
share their Salesforce.com contacts with their @m<Contact Email Marketing accou

Business Outlook

Based on information available as of November B2@onstant Contact is issuing guidance for thetfoquarter and full year 2009 and for
2010 as follows:




Fourth Quarter 2009The Company expects fourth quarter revenue to biee range of $36 million to $36.3 million, adjed EBITDA to be
in the range of $1.8 million to $2.1 million, andmGAAP net loss per share to be in the range dfi$® $0.02 based on weighted average
shares outstanding of 28.4 million shares.

GAAP net loss is expected to be in the range @ #iillion to $2.2 million and GAAP net loss per sh#o be in the range of $0.07 to $0.08.
GAAP net loss per share includes an estimated diaskd compensation expense of $1.6 million.

Full Year 2009 The Company expects full year 2009 revenue tim iee range of $128.6 million to $128.9 milliorhd Company expects
adjusted EBITDA to be in the range of $11.5 milltor$11.8 million. The Company expects full yea@2monGAAP net income per share
be in the range of $0.12 to $0.13 based on weigtecage shares outstanding (diluted) of 29.5 aniltihares.

The Company expects GAAP net loss to be in thegafi$1.5 million to $1.8 million, and GAAP net foper share to be in the range of
$0.05 to $0.06. GAAP net loss per share is basedleighted average shares outstanding (basic) 8fra8lion shares and includes an
estimated stock-based compensation expense ofi§illich.

Full Year 2010 The Company expects its 2010 annual revenue groate to be in the low 30 percent range and jisséeld EBITDA margin
to be in the range of 12.5 percent to 13 percent.

Non-GAAP Financial Measures

This press release contains the following non-GAiABncial measures: adjusted EBITDA, adjusted EBATiRargin, nonGAAP net income
non-GAAP net income per share, non-GAAP net loaa;GAAP net loss per share and free cash flow. @onE€ontact believes that these
non-GAAP measures of financial results provide ulseformation to management and investors regardartain financial and business
trends relating to Constant Contact’s financialdibon and results of operations. The Company’s ag@ment uses these non-GAAP
measures to compare the Company'’s performancetatiprior periods for trend analyses, for purgoskedetermining executive incentive
compensation, and for budgeting and planning pwgoBhese measures are used in monthly finangattseprepared for management an
quarterly financial reports presented to the Comfsmoard of directors. The Company believes thatuse of these non-GAAP financial
measures provides an additional tool for investimgse in evaluating ongoing operating resultstagnds and in comparing the Company’s
financial measures with other software-as-a-serstizapanies, many of which present similar non-GAilsBncial measures to investors.

Management of the Company does not consider thas€&MAP measures in isolation or as an alternatvitnancial measures determined in
accordance with GAAP. The principal limitation bEse non-GAAP financial measures is that they ebeckignificant expenses and income
that are required by GAAP to be recorded in the @amy’s financial statements. In addition, they subject to inherent limitations as they
reflect the exercise of judgments by managementtalibich expenses and income are excluded or irdlind determining these non-GAAP
financial measures. In order to compensate forthiggtations, management of the Company presemis@AAP financial measures in
connection with GAAP results. Constant Contact srigeestors to review the reconciliation of its BAAP financial measures to the
comparable GAAP financial measures, which it inelsith press releases announcing quarterly finaresailts, including this press release,
and not to rely on any single financial measurevaluate the Company’s business.




Reconciliation tables of the most comparable GA&RRricial measures to the n@GAAP measures used in this press release are ethith
the financial tables at the end of this release.

Conference Call Information

What: Constant Contact third quarter 2009 financial rsscbnference ca
When: Thursday, November 5, 20!
Time: 5:00 p.m. ET
Live Call: (888) 40-4685, domesti
(719) 325-2352, international
Replay: (888) 203-1112, passcode 3514304, domestic
(719) 45'-0820, passcode 3514304, internatic
Webcast http://investor.constantcontact.co(live and replay

About Constant Contact, Inc.

With more than 300,000 customers, Constant Corltactjs a leading provider of email marketing amdine survey tools for small
businesses, non-profits, and member associatiansded in 1995, Constant Contact helps small orgdions grow stronger customer
relationships by delivering professional, low c@&stsy-to-use online tools backed with award-winrgngport, education and personal
coaching. Constant Contact is a publicly tradedgamy (NasdaqgGM: CTCT) with offices located in Walth, Mass., Loveland, Colo., and
Delray, Fla. To learn more, please visit www.Cong&Eantact.com or call 781-472-8100.

Constant Contact and the Constant Contact logo are registered trademarks of Constant Contact, Inc. All other company names may be
trademarks or service marks of their respective owners.

Cautionary Language Concerning Forward-Looking Staements

This press release contains “forward-looking st&tetsi’ within the meaning of the “safe harbprovisions of the Private Securities Litigati
Reform Act of 1995, including but not limited tdatements regarding Constant Contact’s project®® 2tid 2010 revenue growth and
adjusted EBITDA, momentum regarding the Compangtsaustomer additions, the Company’s recently lagdeevent marketing product,
growth prospects for 2009, 2010 and beyond, an€trapany’s financial guidance for the fourth quaa&2009, full year 2009 and 2010.
These forward-looking statements are made as afdteethey were first issued and were based oemiexpectations, estimates, forecasts
and projections as well as the beliefs and assemptf our management. Words such as “expect,icipate,” “should,” “believe,” “hope,”
“target,” “project,” “goals,” “estimate,” “potentld “predict,” “may,” “will,” “might,” “could,” “in tend,” variations of these terms or the
negative of these terms and similar expressionsteaded to identify these forward-looking statetse Forward-looking statements are
subject to a number of risks and uncertainties,yn@dnvhich involve factors or circumstances tha beyond Constant Contact’s control.
Constant Contact’s actual results could differ mally from those stated or implied in forward-ldng statements due to a number of factors,
including but not limited to, the Company’s ability attract new customers and retain existing eusts, the Company’s dependence on the
market for email marketing services for small basses, non-profits, and associations, adverse sgomonditions in general and adverse
economic conditions specifically affecting the netekin which the Company operates, adverse regulatdegal developments, the
Company’s ability to continue to promote and madimtts brand in a cost-effective manner, the Conyfmability to compete effectively, the
continued growth and acceptance of email as a conuations tool, the Company’s ability to succedgfdevelop and introduce new
products and add-ons or enhancements to existodypts, the Company’s ability to manage growth,Goenpany’s ability to attract and
retain key personnel, the Company’s ability to eebits intellectual property and other proprietagnts, and other risks detailed in

”ou ” o ” o ” ” o ”




Constant Contact’'s most recent Quarterly Repoanm 108 filed with the Securities and Exchange Commissismvell as other docume
that may be filed by the Company from time to tiwith the Securities and Exchange Commission. Ragbpnance is not necessarily
indicative of future results. The forward-lookingitgments included in this press release repr&mmitant Contact’s views as of the date of
this press release. The Company anticipates thaeguent events and developments will cause wgsvie change. Constant Contact
undertakes no intention or obligation to updateswoise any forward-looking statements, whether gesalt of new information, future events
or otherwise. These forward-looking statements khoat be relied upon as representing Constantd@tistviews as of any date subsequent
to the date of this press release.

###
(CTCT-F)
Media Contact: Investor Contact:
Christopher Nabhi Jeremiah Sisitsk
Constant Contac Constant Contac
(781) 47-8134 (339) 22:-5740

cnahil@constantcontact.cc jsisitsky@constantcontact.cc




Constant Contact, Inc.

Consolidated Condensed Statements of Operatioasidited)

(In thousands, except per share data)

Three Months Ende
September 3(

2009
Revenue $33,53:
Cost of revenu 9,927
Gross profit 23,60¢
Operating expense

Research & developme 4,66:

Sales & marketini 14,16¢

General & administrativ 3,43:
Total operating expens 22,26¢
Income (loss) from operatiol 1,342
Interest and other incon 12¢€
Net income (loss 1,47C
Net income (loss) per shal

Basic $ 0.0%

Diluted $ 0.0t
Weighted average shares outstanding used in congppéir share

amounts

Basic 28,30:

Diluted 29,56¢

2008
$22,85¢
6,554
16,30¢

$ (0.01)
$ (0.01)

28,03¢
28,03¢

Nine Months Ende:
September 3(

2009 2008

$92,60¢ $61,79;
26,95: 16,98¢

65,65: 44,81
13,33 10,96¢
42,28 29,70;
9,95( 6,88¢
65,56¢ 47 56(
88 (2,749

414 2,29¢
502 (450)
$ 0.0z $ (0.09)
$ 0.0z $ (0.09)
28,21¢ 27,81
29,44’ 27,81«




Calculation of Adjusted EBITDA and Adjusted EBITDMargin (unaudited)

Net income (loss

Subtract:
Interest and other incon

Income (loss) from operatiol
Add back:

Depreciation and amortizatic
Stocl-based compensation expel

Adjusted EBITDA

Divide by:
Revenue

Adjusted EBITDA margir

Constant Contact, Inc.

(In thousands)

Three Months Ende

September 3(
2009 2008
$ 1,47C $ (399
(12¢) (619
1,342 (1,019
2,28 1,62¢
1,301 757
$ 4,927 $ 1,37¢
$33,53¢ $22,85¢
14.7% 6.C%

Nine Months Ende:

September 3(
2009 2008
$ 50z $ (450
(419 (2,299
88 (2,749
6,04t 3,85¢
3,61 1,961
$ 9,74¢ $ 3,071
$92,60¢ $61,797
10.5% 5.%




Net income (loss

Add back:
Stocl-based compensation expel

Non-GAAP net income

Non-GAAP net income per shar
Basic
Diluted

Constant Contact, Inc.
Calculation of Non-GAAP Net Income and Non-GAAP Natome per Share (unaudited)

(In thousands, except per share data)

Weighted average shares outstanding used in congppér share

amounts
Basic
Diluted

Net cash provided by operating activit

Subtract:
Acquisition of property and equipme

Free cash flov

Three Months Ende
September 3(

2009
1,47C

©

1,301

28,30¢
29,56¢

Constant Contact, Inc.

Calculation of Free Cash Flow (unaudited)

(In thousands)

2008
$ (399

757

$ 35¢

$ 0.01
$ 0.01

28,03¢
29,38¢

Three Months Ende

September 3(
2009 2008
$ 6,64 $ 1,69¢
3,21¢ (2,899
$ 3,43: $ (1,197

Nine Months Ende:
September 3(

2009
$ 50z

$ 0.1f

28,21¢
29,441

2008
$ (450

1,961

&

1,511

$ 0.0t
$ 0.0t

27,81«
29,231

Nine Months Ende!

September 3(
2009 2008
$ 16,24 $ 10,78
(13,210 (11,029
$ 3,031 $ (249




Consolidated Condensed Balance Sheets (unaudited)

Assets
Current assel
Cash & cash equivalen
Shor-term marketable securitit
Accounts receivable, n
Prepaid expenses and other current a:

Total current asse

Property and equipment, r
Restricted cas
Other asset

Total asset

Liabilities and Stockholders’ Equity
Current liabilities

Accounts payabl

Accrued expense

Deferred revenu

Total current liabilities
Long-term accrued rer
Total liabilities

Stockholder' equity
Common stocl
Additional paid in capita
Accumulated other comprehensive inca
Accumulated defici
Total stockholder equity
Total liabilities and stockholde’ equity

Constant Contact, Inc.

(In thousands)

September 3 December 3:
2009 2008

$ 53,34 $ 73,24

57,08¢ 33,93:

83 40

3,30z 3,67(

113,82: 110,88!

23,02¢ 15,79¢

75C 30¢

251 15C

$ 137,84¢ $ 127,14.

$ 3,06t $ 4,78¢

7,37¢ 5,461

19,39: 15,05

29,83 25,29¢

3,161 1,852

32,99¢ 27,15:

284 282

148,80« 144,41

73 10€

(44,310 (44,81%)

104,85( 99,99(

$ 137,84¢ $ 127,14.




Constant Contact, Inc.
Consolidated Condensed Statements of Cash Flowesidited)
(In thousands)

Nine Months Ended September
2009 2008

Cash flows from operating activities

Net income (loss $ 50z $ (450
Adjustments to reconcile net income (loss) to r@esthcprovided by operating activitie
Depreciation and amortizatic 6,04t 3,85¢
Amortization (Accretion) of premium (discount) anvestment: 16 (18)
Stocl-based compensation expel 3,61z 1,961
Recovery of bad deb (7) Q)
Gain on sales of marketable securi (5) —
Change in operating assets & liabiliti
Accounts receivabl (36) (20
Prepaid expenses and other current a: 36¢€ (2,200
Other asset (107) 34
Accounts payabl (1,727 451
Accrued expense 1,91¢ 2,37¢
Deferred revenu 4,341 3,74
Long-term accrued rer 1,30¢ 34
Net cash provided by operating activit 16,24 10,78:
Cash flows from investing activities
Purchases of shterm marketable securiti (54,600 —
Proceeds from maturities of st-term marketable securiti 19,40( 4,50C
Proceeds from sales of si-term marketable securitit 11,99¢ —
Increase in restricted ca (442 —
Acquisition of property and equipme (13,210 (11,02¢)
Net cash used in investing activiti (36,859 (6,52¢)
Cash flows from financing activities
Proceeds from issuance of common stock pursuaxdrxise of stock optior 43% 211
Proceeds from issuance of common stock pursuarhfdoyee stock purchase pl 283 22¢
Proceeds from issuance of common stock in conneutith secondary public offering, net of issuance
COsts — 4,00¢
Net cash provided by financing activiti 71€ 4,44¢
Net (decrease) increase in cash and cash equis (19,896 8,704
Cash and cash equivalents, beginning of pe 73,24 97,05

Cash and cash equivalents, end of pe $ 53,34% $105,75!



