
 

Constant Contact Announces Date for Second Quarter Results

WALTHAM, Mass., Jul 08, 2009 (BUSINESS WIRE) -- Constant Contact(R), Inc (NasdaqGM: CTCT), a leading provider of email 
marketing and online surveys for small organizations, today announced that it will release its second quarter 2009 financial 
results for the period ended June 30, 2009 after market close on Thursday, August 6, 2009. On that day, management will hold 
a conference call and webcast at 5:00 p.m. ET to review and discuss the Company's results for the second quarter. A recorded 
version of this webcast will be available two hours after the call and accessible at http://investor.constantcontact.com/.  

The webcast will be archived on Constant Contact's website for a period of three months. 

About Constant Contact, Inc.

Launched in 1998, Constant Contact, Inc. is a leading provider of email marketing and online survey tools for small 
organizations, including small businesses, associations, and nonprofits. To learn more, please visit www.constantcontact.com 
or call 781-472-8100.  

Constant Contact and the Constant Contact logo are registered trademarks of Constant Contact, Inc. All other company names 
may be trademarks or service marks of their respective owners.
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What: Constant Contact second quarter 2009 financial results conference call 
When: Thursday, August 6, 2009 
Time: 5:00 p.m. ET 
Live Call: (877) 340-7913, domestic 

(719) 325-4885, international 
Replay: (888) 203-1112, passcode 8547745, domestic 

(719) 457-0820, passcode 8547745, international 
Webcast: http://investor.constantcontact.com/(live and replay)  

http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.constantcontact.com&esheet=6002168&lan=en_US&anchor=Constant+Contact%C2%AE%2C+Inc&index=1
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.constantcontact.com&esheet=6002168&lan=en_US&anchor=email+marketing&index=2
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.constantcontact.com&esheet=6002168&lan=en_US&anchor=email+marketing&index=2
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.constantcontact.com%2Fsurvey&esheet=6002168&lan=en_US&anchor=online+surveys&index=3
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Finvestor.constantcontact.com%2F&esheet=6002168&lan=en_US&anchor=http%3A%2F%2Finvestor.constantcontact.com%2F&index=4
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Finvestor.constantcontact.com&esheet=6002168&lan=en_US&anchor=http%3A%2F%2Finvestor.constantcontact.com&index=5
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fwww.constantcontact.com&esheet=6002168&lan=en_US&anchor=www.constantcontact.com&index=6
mailto:cnahil@constantcontact.com
mailto:jsisitsky@constantcontact.com

