
 

Kingsford® Charcoal and KC Masterpiece® Barbecue Sauce Fire Up Keith Urban Escape 
Together World Tour

Chris Lilly Named Official Tour BBQ Pitmaster, Adds Flavor to Backstage Barbecue Experience 

OAKLAND, Calif., Jan. 28, 2009 - Kingsford® Charcoal and KC Masterpiece® Barbecue Sauce will put American barbecue on 
tour as headline sponsors of the Keith Urban Escape Together World Tour, which will hit 58 cities across North American this 
summer. In sponsoring the tour, the barbecue brands hope to encourage friends and families to get together and grill in their 
own backyards, something Urban and his band identify with during his own hectic tour schedule. 

"The thing I enjoy most about a barbecue is that it's a great excuse to round up friends and family, whether we're in someone's 
backyard or tailgating next to the bus while on tour," said Urban. "It's the hang time that's important; the opportunity to unwind 
and just have fun."

As part of the sponsorship, the makers of Kingsford® charcoal and KC Masterpiece® barbecue sauce will host the Keith Urban 
Backstage Barbecue Experience, VIP pre-show events at which attendees will enjoy authentic, competition quality barbecue, 
admission to the concert and a private performance by and photo opportunity with Urban. In addition, fans will have the chance 
to win a once-in-a-lifetime experience by checking Urban's official Web site, www.KeithUrban.net, regularly to answer trivia 

questions about Urban, his new album "Defying Gravity," and the Keith Urban Escape Together with Kingsford® and KC 

Masterpiece®  World Tour.  

To consummate this natural marriage of music and barbecue, World Champion pitmaster Chris Lilly has been named the 
official Tour BBQ Pitmaster, for which he will create exclusive recipes, advise on cuisine featured at each Backstage Barbecue 
Experience and share his grilling expertise with country music fans. A 10-time world barbecue champion and head of the Big 
Bob Gibson Bar-B-Q Cooking Team of Decatur, Ala., Lilly is proud to be a part of the tour and hopes to help fans bring a piece 
of it home to their own backyards.

"Delicious, competition-level barbecue is definitely attainable at home and I love helping people achieve that," said Lilly.  "Just 
like good music, barbecue brings people together and I hope my recipes will inspire fans to slow down this summer with family 
and friends around the charcoal grill while jamming to their favorite tunes." 

Lilly, who is no stranger to the sizzling sounds and smoky flavors of charcoal grilling, has consulted Urban's culinary tastes and 

developed two exclusive Escape Together with Kingsford® and KC Masterpiece® World Tour recipes, which will be available for 
download closer to the tour's start date: 

● Seasoned Mustard Drumsticks with Peach Molasses Glaze: Two types of mustard produce a signature grilled 
chicken dish, while peach preserves, molasses and soy sauce meld sweet and salty flavors for a meal that is sure to 
become a family favorite.

● Grilled Sweet Potato Steaks with Maple Pecan Butter: A delicious twist to traditional baked sweet potatoes, these 
charcoal grilled potatoes are drizzled with maple pecan butter for a great addition to any family meal or pre-concert 
tailgate. 

The Clorox Company 
The Clorox Company is a leading manufacturer and marketer of consumer products with fiscal year 2008 revenues of $5.3 
billion. Clorox markets some of consumers' most trusted and recognized brand names, including its namesake bleach and 

cleaning products, Green Works™ natural cleaners, Armor All® and STP® auto-care products, Fresh Step® and Scoop Away® 

cat litter, Kingsford® charcoal, Hidden Valley® and KC Masterpiece® dressings and sauces, Brita® water-filtration systems, 

Glad® bags, wraps and containers, and Burt's Bees® natural personal care products. With 8,300 employees worldwide, the 
company manufactures products in more than two dozen countries and markets them in more than 100 countries. Clorox is 
committed to making a positive difference in the communities where its employees work and live. Founded in 1980, The Clorox 
Company Foundation has awarded cash grants totaling more than $73.9 million to nonprofit organizations, schools and 
colleges. In fiscal 2008 alone, the foundation awarded $4.2 million in cash grants, and Clorox made product donations valued 
at $10.2 million. For more information about Clorox, visit www.TheCloroxCompany.com.  
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