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Notice for Investor Presentation 

  

Our presentation contains non-GAAP financial measures, which differ from our reported results prepared in accordance with  

U.S. generally accepted accounting principles (GAAP).  These non-GAAP financial measures of operating results, such as  

gross profit margin and operating profit, exclude items that, either by their nature or amount, management would not expect  

to occur as part of the Companyôs normal business on a regular basis, such as restructuring charges, charges for certain  

litigation and tax matters, gains and losses from certain divestitures and certain unusual, non-recurring items.  We may also  

refer to organic sales growth, which is Net sales growth excluding the impact of foreign exchange, acquisitions and divestments,  

or to free cash flow before dividends, which we define as Net cash provided by operations less Capital expenditures.   

A complete, quantitative reconciliation between our reported results and these non-GAAP financial measures is available  

in the ñInvestor Centerò section of our website at https://www.colgatepalmolive.com. 

 

Our presentation may contain forward-looking statements (as that term is defined in the U.S. Private Securities Litigation Reform 

Act of 1995 or by the Securities and Exchange Commission (the SEC) in its rules, regulations and releases) that set forth 

anticipated results based on managementôs current plans and assumptions.  These statements are made on the basis of our views 

and assumptions as of this time and we undertake no obligation to update these statements whether as a result of new information, 

future events or otherwise, except as required by law or by the rules and regulations of the SEC.  Moreover, we do not, nor does 

any other person, assume responsibility for the accuracy and completeness of those statements.  We caution investors that 

forward-looking statements are not guarantees of future performance and that actual events or results may differ materially from 

those statements.  For information about factors that could impact the Companyôs business and cause actual results to differ 

materially from forward-looking statements, refer to the Companyôs filings with the SEC (including, but not limited to, the 

information set forth under the captions ñRisk Factorsò and ñCautionary Statement on Forward-Looking Statementò in the 

Companyôs Annual Report on Form 10-K for the year ended December 31, 2017 and subsequent Quarterly Reports on  

Form 10-Q).  Copies of these filings are available in the ñInvestor Centerò section of our website at 

https://www.colgatepalmolive.com or may be obtained by request from the Companyôs Investor Relations Department. 

https://www.colgatepalmolive.com/
https://www.colgatepalmolive.com/




Today 

Company overview 

Colgateôs strong fundamentals 

How we will deliver strong  

results in the future 



Overview 

$15.5B global consumer products company, 

founded in 1806 

37,000 Colgate people worldwide 

Products sold in over 200 countries 

Four core categories 

ï Oral Care ï Personal Care 

ï Pet Nutrition ï Home Care 



Net Sales ï 2017 

Developed 

Markets 

50% 

Emerging 

Markets* 

50% 

*Includes Latin America, Asia (ex. Japan), Africa/Eurasia and Central Europe 



21% 

Net Sales by Division ï Q1 2018 

16% 

19% 

23% 15% 

Hillôs 
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Europe 

Asia Pacific 

North 
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Latin 

America 6% 
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Among the Worldôs Most Recognizable Brands 



Long History of  

Global Success 



Region Subsidiary Year Entered 

Long History of Global Success 

North America U.S. 1806 

Europe France 1920 

Latin America Mexico 1925 

 Brazil 1927 

Asia Philippines 1927 

Africa South Africa 1929 

Emerging Markets India 1937 

 Russia 1990 

 China 1992 



Tightly Focused on  

Four Core Categories 



Pet 

Nutrition 

Personal 

Care 

Home 

Care 

Oral 

Care 



Oral Care 

48% 



#1 market share worldwide* 

Colgate is brand most recommended  

by the dental profession worldwide 

Toothpaste Leadership 

(*Based on markets where we compete and purchase shares) 



Manual Toothbrushes and Mouthwash 

#1 in Manual Toothbrushes worldwide 

#2 in Mouthwash worldwide  

(Based on markets where we compete and purchase shares) 



Pet Nutrition 

15% 



Hillôs Pet Nutrition 

Products sold in over 80 countries 

Sold exclusively through veterinarians, specialty 

pet food stores and e-retailers  

 



Hillôs Pet Nutrition 

Strong worldwide vet recommendation  

#1 market share in vet clinics in U.S.* 

(*Based on IDEXX market share data) 



Personal Care 

19% 



#1 position worldwide in Liquid Hand Soap 

#2 position worldwide in Bar Soaps and 
Liquid Body Cleansing 

Personal Care 

(Based on markets where we compete and purchase shares) 



Home Care 

18% 


