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Safe Harbor Statement

£

This presentation contains forward-looking statements. These statements are made
under the “safe harbor” provisions of the U.S. Private Securities Litigation Reform Act
of 1995. These forward looking statements can be identified by terminology such as
“‘will,” “expects,” “anticipates,” “future,” “intends,” “plans,” “believes,” “estimates” and

similar statements.

ChinaCast may also make written or oral forward-looking statements in its periodic
reports to the U.S. Securities and Exchange Commission, in its annual report to
shareholders, in press releases and other written materials and in oral statements
made by its officers, directors or employees to third parties. Statements that are not
historical facts, including statements about ChinaCast’s beliefs and expectations, are
forward-looking statements.

Forward-looking statements involve inherent risks and uncertainties.  Further
information regarding these risks and uncertainties is included in our registration
statement and other documents filed with the Securities and Exchange Commission.

ChinaCast does not undertake any obligation to update any forward-looking
statement, except as required under applicable law.
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ChinaCast Education Overview

e Established in 1999 and headquartered in Beijing with 1,200
employees

e A leading provider of for-profit, post-secondary education and e-

learning services in China:

1. Fully accredited post-secondary degree programs to over 11,000 on-campus
students at the Foreign Trade and Business College (FTBC) of Chongging
Normal University.

2. Nationwide E-learning services to over 135,000 post-secondary student through
15 PRC university partners, 6,500+ K-12 schools and 200+ government and
corporate locations via our proprietary nationwide broadband satellite network.

e The post-secondary education sector in China provides highly visible,
profitable recurring service income, strong free cash flow,
predictable, long-term growth and appreciating assets

e Valuable PRC government operating licenses
1. Accredited, Post-Secondary Education Services License: Four year degree
and two year diploma university programs from the Ministry of Education (MOE)
2. Nationwide Broadband Telecom Services License: Broadband satellite,
internet service provider and internet content provider licenses from the Ministry
of Information Industry (MIl) B
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Select Financials

Current Price (5/14/09) $4.91
1 Month Daily Average Share Volume: 167 K
Pro Forma Diluted Shares Outstanding 35.7M
Largest shareholder: Management Team 17.6%
Market Cap $175.3 M
Enterprise Value $99.9 M
Cash/Cash Equivalents $86.9 M; Total Long Term Debt $11.5 M
Net Cash/Share $2.11
Tangible Book/Share $2.82
vs. FY Q1 Q1 vs. Prior FY 2009
(Bl RN RAA00E 2007 2008 2009 Period Guidance
Revenue $25.7 $42.1 +64% $8.5 $11.3 +33% $49.0-$51.0
EBITDA $8.2 $19.4 +135% $2.5 $6.7 +165% -
Net Income $8.0 $6.3 -22% $1.2 $2.9 +146% -

Adjusted Net

Income* $8.1 $12.0 +48% $2.5 $3.9 +56% $14.0-$16.0

* Excluding Share-Based Compensation & One-time Impairment Charges
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Key Drivers of Demand for Post-Secondary

Education in China

Chinese cultural values and one-child policy College degrees are even more valuable in
make education a priority among Chinathan the United States
Chinese families

Education Expenditures as a % of Disposable Income Wage Premium for College Degrees in U.S. vs. China
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Sources: US Dept. of Labor, China Statistical Yearbook, Korea National Statistical Office, Japan Statistics Bureau, ChinaHR.com,
US Census Bureau and Signal Hill Capital Markets
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Post-Secondary Enrollments are Increasing Rapidly

Yet Penetration Rates Still Lag the Rest of the World

Post-Secondary Enrollments Post-Secondary Penetration Rates
# of Students (M)
25
5 Year CAGR: US 1.7%, China 23% Country 2006_ Penetration
Population Rate
20 (millions)
- South Korea 49 91%
15 1+
United States 299 82%
10 1 Russia 143 72%
United Kingdom 58 59%
5 -4
Japan 128 57%
0 China 1,314 22%
2002 2003 2004 2005 2006e 2007e
O USA B PRC
Source: US DOE/NCES, PRC Min. of Education Source: UNESCO Statistical Yearbook, US Census

Bureau and BMO Capital Markets
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Business Overview

Highly visible recurring service income, strong free cash flow, predictable growth, appreciating assets

ChinaCast

Education Corporation

Schools Services
(2008 Revenue $12.2 M1 9 Months) (2008 Revenue $29.9 M)
Foreign Trade & Business College (FTBC) Post-Secondary, Vocational/Career, K-12
. Students: 11,000+ . Post-Secondary Students: 131,000+
. Ability to expand to 15,000+ . K-12 Schools: 6,500+
. Total Net Asset Value $36 million . Government/Corporate Sites: 200+
. CAGR 15%-20% . Daily English Training Centers

. CAGR 15%-20%

ChinaCast is well-capitalized to pursue
complementary acquisitions
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Foreign Trade and Business College (FTBC) of G 6 b £ G BN
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e FTBCis an independent college affiliated with Chongqging Normal
University in Chongqing, Chinads |
area and population.

- ChinaCast acquired 80% of the holding company of FTBC in April 2008 for approximately
US$65m in cash.

e FTBC offers job-oriented 4-year bachelor degrees and 3-year '

diplomas in finance, economics, trade, tourism management, : = s
advertising, language, IT and music. = TRl ©
- Degree and diploma programs are fully accredited by the Ministry of Education. 5 #}i il 2k = A W&
- ?ét;(t:isents are part of the national education system thus minimizing student acquisition e : :

e FTBC has a campus of over 91 acres, 167,000 sg. meters of
buildings and 400 full-time teaching staff.

| RN
e For the 2008 Academic Year (starting September 2008), FTBC had | 5——“1‘;;‘;;%-
over 11,000 students enrolled. FTBC has capacity to expand to B TP —

15,000 students by 2011.

e Provides additional growth business to generate substantial new
education service opportunities
- Additional degree and non-degree course offerings
- Joint venture degree programs with foreign education institutions
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E-Learning Services

E-Learning Revenue (FY2008) : $29.9 M

Post-Secondary Vocational/Career K-12
49% 21% 30%

Distance learning services Training services for Teacher training content
to 15 universities - over government ministries and broadcast to over 6,500
131,000 students corporate enterprises K-12 schools
(tuition based revenue model) (subscription based revenue model) (subscription based revenue model)
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Growth Strategy

U Continue to rapidly grow e-learning business and strategically acquire
career-oriented, for-profit, post-secondary traditional education institutions

U Build one of the first nationwide for-profit, post-secondary education
companies in China that provides both physical campuses and a
comprehensive online learning platform to address the high demand for
university graduates with career skills

Over the next two years, our target is to acquire 3-4 career-oriented
universities (business, IT/engineering, hospitality/tourism, health, etc.)
and expand to over 200,000 e-learning students

Nationwide E-Learning Content Owner/ Long Term Profitable
Platform & Campus + =

School Network Degree Programs Growth
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Board and Management Team

Name Title Background
Ron Chan Chairman and Chief Executive Unisys China, Founder of Technology
Officer Venture Holdings (HK Listed)
Yin Jian Ping Vice Chairman Tibet Finance Ministry
Justin Tang Non-Executive Director Blue Ridge China; Founder of E-Long

and Asia.com

Daniel Tseung

Non-Executive Director

Sun Hung Kai Direct Investments;
Board of RCN, Owens Corning

Richard Xue Non-Executive Director CFO Target Media (sold to Focus
Media)

Tony Sena Chief Finance Officer & Secretary Fujitsu PC Asia-Pacific

Li Wei Chief Operating Officer China Orient Satellite

Michael Santos

Chief Marketing Officer

Hughes Network Systems

Jim Ma

Chief Accounting Officer

Lippo Securities

(Auditor: Deloitte Touche, Legal Counsel: Loeb & Loeb)

Multi-National Team with Extensive Experience in Operating Public Companies
Listed on US, Hong Kong, Singapore and PRC Exchanges
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FY2005 — FY2008 Selected Financials ($M)
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Revenue and Net Income

EBITDA and Free Cash Flow

$42 $25
$23
3 Year Revenue CAGR 33% 3 Year EBITDA CAGR 37%
3 Year Pro Forma Net CAGR 37% $20 3 Year Free Cash Flow CAGR 47% 419
$25 $—| 5
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hiitsl
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D N
T T T $0 : : :
2005 2006 2007 2008 2005 2006 2007 2008
Revenue GAAP Net m®mPro Forma Net EBITDA ® Free Cash Flow
Notes:
1. US$1.0 Exchange Rates: FY05RMB 8.0, FY06 RMB 7.8, FYO7 RMB 7.3; FY0O8 RMB 6.8
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CAST Investment Highlights

Attractive Business
Model Benefits from
Rapidly Growing Consumer
& Education Demand

Uniquely Positioned in
PRC Education Sector

Seasoned, Multi-National
Management Team

Sound Growth Strategy
Capitalizes on Key
Market Opportunities

£
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High margin, recurring service income which creates excellent
visibility and strong free cash flow (minimal receivables)

Education is one of the fastest growing consumer markets in China
driven by increasing consumer spending power and government
deregulation

Superior valuation metrics vs. other public comps; high level of cash

Diversified educational offerings in high growth sectors: Post-
secondary, E-learning

Valuable PRC Operating Licenses: Ministry of Education accredited
degree programs and Ministry of Information Industry nationwide
satellite broadband internet license

Extensive public company experience with PRC, Hong Kong,
Singapore and US exchanges (Big 4 Auditor)

Demonstrated ability to close and integrate acquisitions while
managing growth and implementing key operational disciplines

Strong demand and limited penetration rates of post-secondary
educational services present significant long term growth potential

Building nationwide network of campuses with a top tier e-learning
platform to become a significant player in the for-profit, post-
secondary education sector in China
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Contact List
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Company Contact:

Michael Santos, Chief Marketing Officer
US +1-347-482-1588
mjsantos@chinacasteducation.com
www.chinacasteducation.com

ChinaCast

Education Corporation

Investor Relations Contact:
Ted Haberfield, EVP

HC International, Inc.

US +1 (760) 755-2716
thaberfield@hcinternational.net
www.hcinternational.net
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