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This presentation contains forward-looking statements.  These statements are made 
under the “safe harbor” provisions of the U.S. Private Securities Litigation Reform Act
of 1995.  These forward looking statements can be identified by terminology such as 
“will,” “expects,” “anticipates,” “future,” “intends,” “plans,” “believes,” “estimates” and 
similar statements.  
ChinaCast may also make written or oral forward-looking statements in its periodic 
reports to the U.S. Securities and Exchange Commission, in its annual report to 
shareholders, in press releases and other written materials and in oral statements 
made by its officers, directors or employees to third parties.  Statements that are not 
historical facts, including statements about ChinaCast’s beliefs and expectations, are 
forward-looking statements.  
Forward-looking statements involve inherent risks and uncertainties.  Further 
information regarding these risks and uncertainties is included in our registration 
statement and other documents filed with the Securities and Exchange Commission.  
ChinaCast does not undertake any obligation to update any forward-looking 
statement, except as required under applicable law.

Safe Harbor Statement
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ChinaCast Education Corporate Overview

� Established in 1999 and headquartered in Beijing with over 1,200
employees

� Key shareholders include: Management (24%), Fir Tree/Sapling LLC (18%), 
Hughes Network Systems (11%), Intel Capital (8%)

� ChinaCast is the first PRC for-profit, post-secondary stock listed on the 
NASDAQ

- Listed on NASDAQ Global Market on Oct. 29, 2007 (Symbol: CAST)

History/Operations

Financial
Information

Education
Service Offerings

� E-Learning Services:  
- Interactive distance learning, online education and education multimedia content 

delivery via nationwide satellite broadband delivery platform
- Target customers - universities, K-12 schools, government agencies and corporate 

enterprises

� Post-Secondary and Vocational Training Schools:  
- Post-secondary and English training bricks and mortar schools
- Target customers - 100m students of university age and 750m worker labor force

� FY2007 US GAAP Guidance:  
- Revenue US$25m-U$26m; Net Income US$7-$7.5m

� Cash Balance of US$98m (as of 9/30/2007, no debt)

� Shares Outstanding:  27.3m 

� 9m warrants exercisable at $5.00 
- Callable once stock closes at $8.50 or higher for 20 consecutive trading days



�

E-Learning Services
� Leading provider of e-learning services for post-

secondary, K-12, government and corporate 
enterprise education sectors

Post-Secondary and Vocational Schools
� Acquisitions targeting well known, accredited 

universities and vocational schools
� Daily English Language Training Centers 

(acquired July 2007)
� Foreign Trade & Business College of Chongqing 

Normal University (acquired February 2008)
� Announced acquisition of Wuhan Media & 

Communications College of Huazhong Normal 
University (MOU signed)
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Our Goal is to be a Leader in the PRC 
For-Profit, Post-Secondary Education Sector
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For Profit, Post Secondary Education is the Next 
Wave of Education in China

5%25%% of Population With a % of Population With a 
College DegreeCollege Degree

15.5m16.1mPostPost --SecondarySecondary
StudentsStudents

23%2%PostPost --SecondarySecondary
Enrollment GrowthEnrollment Growth
Rate (2002Rate (2002--2007 CAGR)2007 CAGR)

1,7924,182PostPost --SecondarySecondary
SchoolsSchools

550k99kK-12 Schools

10m3.5mTeachers

235m64mStudents

PRCUSA2005 Academic Year

Compelling market dynamics for high 
quality education services providers

• Formal education system largest in the world with over 
600m in prime education age group (6-29) and 750m 
worker labor force needing to upgrade job skills

• Highly scalable business model with barriers to entry 

• High margin, cash generative, with recurring service 
income with good revenue and earnings visibility

• Strong post-secondary enrollment growth and limited 
penetration rates provides significant growth potential

• Demand greatly outweighs supply for basic post-secondary 
education (not including adult education)
• In 2005, China had over 100m students of university age but 

only 15m physical university seats

• PRC for-profit, post-secondary education industry is still in 
its infancy
• In 1991, Devry was the only publicly listed for profit education

company in the US.  
• There are now over 40 US publicly listed for profit education 

companies with combined market cap of > US$40B
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Demand for Online Education Services 
is Also Taking Off
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620%115%Growth (2000-2007)

12%70%Penetration (% Pop)

162m233mInternet Users

PRCUSA(July 2007)
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High Demand for English Training Services 
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Segment Overview

I.  E-Learning Segment
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We Have a Nationwide E-Learning Network…

� Network Operations Center in 
Beijing broadcasting via AsiaSat
3s Ku-band Satellite

� Nationwide broadband VSAT, ISP 
and ICP license from MII

� Proprietary interactive e-learning 
software platform

� Over 7,000 remote e-learning 
centers



�/

With Multiple Streams of High Margin, Cash Generative, 
Recurring Service Income
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Segment Overview

II.  Post-Secondary and Vocational 
Schools Segment
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Foreign Trade and Business College (FTBC) of 
Chongqing Normal University

� On Feb. 11, 2008, ChinaCast signed a definitive agreement to acquire 80% of 
FTBC for approximately RMB 480m (US$65.75m).

� Acquisition to include real estate, buildings, management team and faculty.

� FTBC is an independent college affiliated with Chongqing Normal University in 
Chongqing, China’s largest municipality in terms of area and population.  

� It has a campus of over 132 acres and over 900 full-time teaching staff.

� For the academic year started in September 2007, FTBC had over 10,000 on-
campus students enrolled.  

� FTBC has capacity to expand to 15,000 students by 2011.

� FTBC has estimated its revenue to be US$15.48m and net profit before tax* to be 
US$6.75m for its 2007/2008 academic year (beginning Sept. 2007).

� FTBC offers job-oriented 4-year bachelor degrees and 2-year diplomas in finance, 
economics, trade, tourism management, advertising, language, IT and music.

� Degree and diploma programs are fully accredited by the Ministry of Education.

* Currently no taxes on post-secondary education re venue
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Strategic Advantages of FTBC Acquisition

� Provides additional high profit, high growth vehicle to 
generate substantial new education growth opportunities

- Additional degree and non-degree course offerings
- Joint venture degree programs with foreign education institutions
- Synergy with other lines of business (E-learning, English training, etc.)

� Adds significant growth (> 60%) to FY08 revenue and net 
income (not including e-learning FY08 growth)

� FTBC will expand from 10,000 students in FY2008 to over 
15,000 students in FY2011

� Expands ChinaCast ‘s scale of operations, geographic 
footprint and assets (over 132 acres of real estate, 
buildings, etc.)

� Plans to acquire an additional 4-5 universities over the 
next 12-18 months to enhance program offerings (IT, 
Health, Education, etc.) & geographic reach
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FTBC targeted to contribute 
> 60% Revenue and 
Net Income Growth in FY08

$26m

$42m

$7.5m

$12m
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Daily English Language Training Schools

� First bricks and mortar school acquisition and entry into 
the US$2B PRC language training market

� Commenced operations of initial 8 Daily English schools 
in Beijing in July 2007

� Will expand to 20 nationwide training centers by end of 
2008

- Potential expansion into Kid’s English, Comprehensive English, Test 
Prep

� Major corporate customers including:  Nokia, Microsoft, 
Toyota, Motorola, Lucent, Min. of Public Security

� Plans to leverage ChinaCast’s nationwide network of e-
learning school partnerships and post-secondary 
educational institutions

- For example, opening Daily English training centers at ChinaCast
university campuses and providing English training over 7,000+ site 
nationwide e-learning network
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MOU to Acquire Wuhan Media & 
Communications College (WMCC)

� MOU to acquire 51% of WMCC for approximately US$30-$32m.

� Acquisition to include real estate, buildings, management team and faculty.

� WMCC is an independent college affiliated with Huazhong Normal University in 
Wuhan, one of the top 5 education cities in China.  

� It has a campus of over 52 acres and over 350 full-time teaching staff.

� For the academic year started in September 2007, WMCC had over 6,500 on-
campus students enrolled.  

� WMCC has the capacity to expand to 11,000 students by 2011.

� WMCC has estimated its revenue to be US$10.9m and net profit before tax* to be 
US$3.9m for its 2007/2008 academic year (beginning Sept. 2007).

� WMCC offers job-oriented 4-year bachelor degrees and 2-year diplomas  in IT, 
digital media, computer animation, news production, e-commerce, business 
management, music, performing arts and English.

� Degree and diploma programs are fully accredited by the Ministry of Education.

* Currently no taxes on post-secondary education re venue
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Our Growth Strategy

Deploy Cash
(US$140m post warrants) 

1. To Acquire Post-Secondary and Vocational 
Schools
- Target to acquire 4-6 universities in the next 12-18 

months to enhance program offerings & geographic 
reach

- Focus on job skills oriented degree program in high 
demand such as Business, Technology, Health, 
Education, English/Test Prep, etc.

- Accelerate growth by adding degree and non-degree 
programs, joint ventures with international education 
institutions and by growing off-campus and online 
distribution channels 

- Expand Daily English training centers nationwide and 
expand student enrollments, course fees and program 
offerings

2. To Expand E-learning Services
- Increase student  enrollments, courses, fees and service 

offerings
- Add new university, K-12 and government/corporate 

partnerships
- Leverage relationships with ChinaCast post-secondary 

and vocational schools
- Position company for government approval of online 

degree programs

Strong demand for high quality 
education services and limited 

penetration rates of post-secondary 
and online education services 

present significant long 
term growth potential
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Our Board and Management Team
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Blue Ridge China; Founder of E-Long 
and Asia.com

Non-Executive DirectorJustin Tang

Sun Hung Kai Properties Direct 
Investment Ltd; Board of  of RCN, 
Owens Corning

Non-Executive DirectorDaniel Tseung

CFO Target Media, E-LongNon-Executive DirectorRichard Xue

Fujitsu PC Asia-PacificChief Finance Officer & SecretaryAntonio Sena

BackgroundTitleName

Tibet Finance MinistryVice ChairmanYin Jian Ping

Hughes Network SystemsChief Marketing & IR OfficerMichael Santos

Lippo SecuritiesChief Accounting OfficerJim Ma

China Orient SatelliteChief Operating OfficerLi Wei

Unisys, Founder of TVH (HK)Chairman and  Chief Executive 
Officer

Ron Chan
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FY2004 – FY2007 US GAAP Financials
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Notes: The net income figures have been adjusted fo r non-recurring items shown below:
1. 2004 includes RMB 23m in share option expenses.  The  figure for 2005 and 2006 were RMB 2m and 

RMB1m respectively.
2. 2006 includes RMB 17m in non-recurring costs due to investment impairment loss and professional 

fees associated with GWAQ reverse merger

RMB (m) Margin %

US$17.1m

US$5.9m

FY07 Guidance (US$)
Revenue: $25m-$26m
Net Profit: $7m-$7.5m 
(Exchange Rate: RMB7.5 = US$1)
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Why Invest in ChinaCast Education?

� High margin, cash generative, recurring service inc ome

� Education market is one of the fastest growing in C hina driven by growing 
consumer spending power and government and private investment

� 600m students in prime education age (6-29 years ol d); over 750m workers need 
to upgrade job skills 

Attractive Business
Model in Exciting 

Consumer Growth Sector

Visible Growth
Opportunities & 

Sound Growth Strategy

Unique Positioning in 
PRC Education Sector

Seasoned, Multi-National 
Management Team

� Diversified educational offerings in high growth se ctors: E-learning, English 
training,  and post-secondary education

� Long term trusted relationships with government own ed post-secondary 
institutions and the Ministry of Education

� Senior management team with extensive public compan y experience on PRC, 
Hong Kong, Singapore and US exchanges

� Demonstrated ability to close and integrate acquisi tions and to manage growth 
and operational disciplines

� Strong demand for high quality education services a nd limited penetration rates 
of online & post-sec educational services present s ignificant long term growth 
potential

� Focus on expanding post-secondary and vocational sc hool network  through 
M&A to become leading player in the emerging PRC po st-secondary education 
sector
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Thank You!

Questions & Answers

Ron Chan, Chairman & CEO
ChinaCast Education Corporation

NASDAQ:  CAST
www.chinacasteducation.com


