American Woodmark Corporation Announces Third Quarter Results
WINCHESTER, Va., Feb 20, 2007 /PRNewswire-FirstCall via COMTEX News Network/ -- American Woodmark Corporation
(Nasdaq: AMWD) today announced results for its third quarter of fiscal year 2007 ended January 31, 2007.
Net sales declined 16% from the prior year to $161,224,000. During the third quarter, the Company nearly completed its
previously announced transition out of certain low margin products. Sales of core products declined by 7% in the third quarter
as mid-single digit growth in remodeling sales was more than offset by a double-digit decline in new construction sales. The
Company had previously issued forward guidance for the second half of its fiscal year that anticipated a decline in net sales of
6% to 10%, inclusive of the transition impact, and flat core sales.
Net income for the third quarter of fiscal 2007 was $3,779,000, or $0.24 per diluted share, compared with net income of
$6,069,000, or $0.37 per diluted share, in the prior year. Net income for the third quarter of fiscal 2007 included non-cash
share-based compensation expense of $1,097,000, or $0.07 per share. The Company commenced recording stock
compensation expense during fiscal 2007 and had no stock compensation expense in its fiscal 2006 results. Net income for the
first nine months of fiscal 2007 was $26,380,000, or $1.64 per diluted share, up 39% from the prior year's $19,696,000, or
$1.18 per diluted share.
Gross profit for the third quarter of fiscal 2007 was 18.0% of sales, up from 17.5% in the previous year. Gross profit for the first
nine months of fiscal 2007 was 20.4% of sales, up from 16.7% in the prior year. The improved gross profit margin reflected
favorable impacts from operational initiatives taken in the previous fiscal year and improved sales mix from the Company's lowmargin products transition. Material and freight costs improved as a percentage of sales, while labor and manufacturing
overhead costs were a higher percentage of sales.
Selling, general and administrative costs were 15.1% of net sales in the third quarter of fiscal 2007, up from 12.5% of net sales
in the prior year. Selling, general and administrative costs were 13.6% of net sales in the first nine months of fiscal 2007, up
from 11.6% in the prior year. The increase in fiscal 2007 was due primarily to the inclusion of stock-based compensation
expense, as well as additional cost relating to the Company's pay-for- performance incentive plans.
The Company generated $45.8 million of free cash flow in the first nine months of fiscal 2007 and repurchased $35.8 million of
its common stock. These amounts compared favorably to the $20.0 million of free cash flow generated and $12.6 million of
stock repurchased in the comparable period of the preceding fiscal year.
Looking ahead to the remainder of fiscal year 2007, the Company expects the sales trends it experienced in its third fiscal
quarter to continue in its fourth quarter that ends April 30, 2007. The Company expects total core sales for the second half of
fiscal 2007 to be down 7% to 9% below prior year levels. The Company completed its low-margin products transition this month,
which will cause fourth quarter sales of these products to decline by $22 million as compared with the comparable period of the
preceding fiscal year. Inclusive of the impact of the low-margin product sales reduction, the Company expects that total second
half sales will decline by 15% to 17% as compared with prior year levels. The Company expects its gross margin rate will
approximate 20.5% for the fiscal year. Inclusive of share-based compensation expense of approximately $0.26 per share, the
Company expects to achieve record net income for fiscal year 2007 in a range of from $2.10 to $2.20 per diluted share, as
compared with $2.00 in the prior fiscal year.
American Woodmark Corporation manufactures and distributes kitchen cabinets and vanities for the remodeling and new home
construction markets. Its products are sold on a national basis directly to home centers, major builders and through a network
of independent distributors. The Company presently operates fifteen manufacturing facilities and ten service centers across
the country.
Safe harbor statement under the Private Securities Litigation Reform Act of 1995: All forward-looking statements made by the
Company involve material risks and uncertainties and are subject to change based on factors that may be beyond the
Company's control. Accordingly, the Company's future performance and financial results may differ materially from those
expressed or implied in any such forward-looking statements. Such factors include, but are not limited to, those described in
the Company's filings with the Securities and Exchange Commission and the Annual Report to Shareholders. The Company
does not undertake to publicly update or revise its forward looking statements even if experience or future changes make it
clear that any projected results expressed or implied therein will not be realized.
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