June 21, 2012

DubLi.com Names rbb Public Relations Agency of Record
BOCA RATON, FL – June 21, 2012 – DubLi.com, a wholly-owned subsidiary of MediaNet Group Technologies, Inc. (OTCQB:
MEDG) and the world’s most comprehensive online shopping and entertainment community, announced today that it has
named rbb Public Relations, a national marketing public relations firm that champions breakout brands, its agency of record.
rbb has been hired to manage a strategic public relations, marketing and promotions campaign for DubLi.com targeting
consumer audiences in the United States and globally.
“Appointing rbb as our PR agency of record solidifies our 2012 strategy to educate consumers on the unique value proposition
offered by the DubLi.com platform, and to acquire new customers and build a stronger, positive identity with the online
community,” said Michael Hansen, founder, president and chief executive officer of DubLi. “After reviewing several agencies,
we felt that rbb’s experience, expertise and aggressive approach to helping brands break out was the perfect fit for DubLi’s
marketing and communications needs. We are eager to begin our partnership with rbb to allow us to better tell and share the
DubLi.com story with the world.”
DubLi’s platform provides customers with their own personalized shopping and entertainment experience. For free, customers
can search millions of their favorite products and services, compare prices, and then purchase from the world’s leading brand
name merchants earning cash back on every purchase. Customers also have unlimited free access to one of the world’s most
extensive online entertainment portals, including music, videos games and more.
“With four web portals designed to better serve global customers, DubLi.com is a dynamic brand that we will help position as a
rising star in the online shopping and entertainment space,” said Lisa Ross, president of rbb Public Relations. “rbb looks
forward to enhancing customer mindshare that fuels DubLi’s growth by highlighting its commitment to making life easier for their
audience through customizable online shopping and entertainment.”
About rbb Public Relations
Champion of breakout brands, rbb is an award-winning marketing public relations firm with a national reputation for delivering
results on par with the largest national firms, but with the individual attention of a boutique agency. Three time winner of the
“Agency of the Year” title, rbb’s staff excels in media relations, corporate communications, digital/social media, product
introductions, reputation management and crisis counseling. The firm’s capabilities encompass a variety of practice areas,
including B2B, consumer products, financial and professional services, travel & leisure, health and fitness, and food and
beverage. For more information, call (305) 448-7450 or visit www.rbbpr.com.
About DubLi.com
DubLi.com, a wholly-owned subsidiary of MediaNet Group Technologies, Inc. (OTCQB: MEDG), is the world’s most
comprehensive online shopping and entertainment community. Free membership provides customers with their own
personalized shopping and entertainment experience. Customers can search millions of their favorite products and services
with one click, compare shops and prices on one page, then buy from the world’s leading, brand name merchants and earn
Cashback on every purchase. Over the last eight years, DubLi has also developed a number of exciting, trusted platforms that
are only available to its Members. For example, the Unique Bid auctions enable customers to purchase luxury items at up to
99% savings off their retail price. The Xpress Gift Card auctions provide customers the opportunity to purchase discounted Gift
Cards that can be used, both online and offline, anywhere in the world. Customers also have unlimited free access to the most
extensive online entertainment portal in the world… including music, videos games and more. Founded in 2003, DubLi’s
platform has emerged as the global shopping and entertainment leader serving millions of customers in over 100 countries.
Additional information about the Company is available in its filing with the Securities and Exchange Commission at www.sec.gov.
Except for historical matters contained herein, statements made in this press release are forward-looking. Without limiting the
generality of the foregoing, words such as “may,” “will,” “to,” “plan,” “expect,” “believe,” “anticipate,” “intend,” “could,” “would,”
“estimate,” or “continue” or the negative other variations thereof or comparable terminology are intended to identify forwardlooking statements.
Investors and others are cautioned that a variety of factors, including certain risks, may affect our business and cause actual
results to differ materially from those set forth in the forward-looking statements. These risk factors include, without limitation,
the risk of (i) an inability to establish and/or maintain a large, growing base of productive business associates; (ii) an inability to

develop and/or maintain brand awareness for our online auctions; (iii) a failure to maintain the competitive bidding environment
for our online auctions; (iv) a failure to adapt to technological change; (v) a failure to comply with governmental laws and
regulations applicable to our business; and (vi) a failure to maintain our internal controls. The Company is also subject to the
risks and uncertainties described in its filings with the Securities and Exchange Commission, including its Annual Report on
Form 10-K for the fiscal year ended September 30, 2011.

