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¢Ƙƛǎ ǇǊŜǎŜƴǘŀǘƛƻƴ ƛƴŎƭǳŘŜǎ άŦƻǊǿŀǊŘ-ƭƻƻƪƛƴƎ ǎǘŀǘŜƳŜƴǘǎέ ǿƛǘƘƛƴ ǘƘŜ ƳŜŀƴƛƴƎ ƻŦ ¦Φ{Φ ŦŜŘŜǊŀƭ ǎŜŎǳǊƛǘƛŜǎ ƭŀǿǎΣ ŀƴŘ ǿŜ ƛƴǘŜƴŘ ǘƘŀǘ ǎuch forward-looking 
statements be subject to the safe harbor created thereby. We make forward-looking statements in this presentation and may make such statements in 
future filings with the SEC. We may also make forward-looking statements in our press releases or other public or stockholder communications. These 
forward-looking statements include statements concerning our plans, objectives, goals, strategies, future events, future revenue or performance, 
capital expenditures, financing needs, plans or intentions relating to acquisitions, business trends, and other information that is not historical 
ƛƴŦƻǊƳŀǘƛƻƴΦ ²ƘŜƴ ǳǎŜŘ ƛƴ ǘƘƛǎ ǇǊŜǎŜƴǘŀǘƛƻƴΣ ǘƘŜ ǿƻǊŘǎ άŜǎǘƛƳŀǘŜǎΣέ άŜȄǇŜŎǘǎΣέ άŀƴǘƛŎƛǇŀǘŜǎΣέ άǇǊƻƧŜŎǘǎΣέ άǇƭŀƴǎΣέ άƛƴǘŜƴŘǎΣέ άōŜƭƛŜǾŜǎΣέ άŦƻǊŜŎŀǎǘǎΣέ ƻǊ 
ŦǳǘǳǊŜ ƻǊ ŎƻƴŘƛǘƛƻƴŀƭ ǾŜǊōǎΣ ǎǳŎƘ ŀǎ άǿƛƭƭΣέ άǎƘƻǳƭŘΣέ άŎƻǳƭŘΣέ ƻǊ άƳŀȅΣέ ŀƴŘ ǾŀǊƛŀǘƛƻƴǎ ƻŦ ǎǳŎƘ ǿƻǊŘǎ ƻǊ ǎƛƳƛƭŀǊ ŜȄǇǊŜǎǎƛƻƴǎ are intended to identify 
forward-looking statements. All forward-ƭƻƻƪƛƴƎ ǎǘŀǘŜƳŜƴǘǎΣ ƛƴŎƭǳŘƛƴƎΣ ǿƛǘƘƻǳǘ ƭƛƳƛǘŀǘƛƻƴΣ ƳŀƴŀƎŜƳŜƴǘΩǎ ŜȄŀƳƛƴŀǘƛƻƴ ƻŦ ƘƛǎǘƻǊƛŎŀl operating trends 
and data are based upon our current expectations and various assumptions. Our expectations, beliefs, and projections are expressed in good faith and 
we believe there is a reasonable basis for them. However, no assurances can be made that these expectations, beliefs and projections will be achieved. 
Forward-looking statements are not guarantees of future performance and are subject to significant risks and uncertainties that may cause actual 
results or achievements to be materially different from the future results or achievements expressed or implied by the forward-looking statements.  

There are a number of risks and uncertainties that could cause our actual results to differ materially from the forward-looking statements contained in 
this presentation.  Important factors that could cause our actual results to differ materially from the forward-looking statements we make herein 
include, but are not limited to: cyclicality of the automotive industry with the possibility of further material contractions in automotive sales and 
production effecting the viability of our customers and financial condition of our customers; global economic uncertainty, particularly in Europe; loss of 
large customers or significant platforms; supply shortages; escalating pricing pressures and decline of volume requirements from our customers; our 
ability to meet significant increases in demand; availability and increasing volatility in cost of raw materials or manufactured components; our ability to 
continue to compete successfully in the highly competitive automotive parts industry; risks associated with our non-U.S. operations; foreign currency 
exchange rate fluctuations; our ability to control the operations of joint ventures for our benefit; the effectiveness of our lean manufacturing and other 
cost savings plans; product liability and warranty and recall claims that may be brought against us; work stoppages or other labor conditions; natural 
ŘƛǎŀǎǘŜǊǎΤ ƻǳǊ ŀōƛƭƛǘȅ ŀǘǘǊŀŎǘ ŀƴŘ ǊŜǘŀƛƴ ƪŜȅ ǇŜǊǎƻƴƴŜƭΤ ƻǳǊ ŀōƛƭƛǘȅ ǘƻ ƳŜŜǘ ƻǳǊ ŎǳǎǘƻƳŜǊǎΩ ƴŜŜŘǎ ŦƻǊ ƴŜǿ ŀƴŘ ƛƳǇǊƻǾŜŘ ǇǊƻŘǳŎts in a timely manner or 
cost-effective basis; the possibility that our acquisition strategy may not be successful; our legal rights to our intellectual property portfolio; 
environmental and other regulations; legal proceedings or commercial and contractual disputes that we may be involved in; the possible volatility of 
our annual effective tax rate; our ability to generate sufficient cash to service our indebtedness, obtain future financing, and meet dividend obligations 
on our 7% preferred stock; our underfunded pension plans; significant changes in discount rates and the actual return on pension assets; the possibility 
of future impairment charges to our goodwill and long-lived assets; the ability of certain stockholders to nominate certain members of the board of 
directors; and operating and financial restrictions imposed on us by our bond indenture and credit agreement.  

There may be other factors that may cause our actual results to differ materially from the forward-looking statements. All forward-looking statements 
attributable to us or persons acting on our behalf apply only as of the date of this presentation and are expressly qualified in their entirety by the 
cautionary statements included herein. We undertake no obligation to update or revise forward-looking statements to reflect events or circumstances 
that arise after the date made or to reflect the occurrence of unanticipated events.  
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Company Overview 

 

Å2012 Revenue:   $2.88 Billion  

ÅCustomers: 

-  81% direct OEM (57% Detroit 3) 

-  19% Tier 1, Tier 2 and other markets 

ÅEmployees: 

-~22,000 employees 

Å2011 Top 100 Global Suppliers: Rank 63 

Å2011 Top 100 North American Suppliers: Rank 38 

ÅEquity Ticker:  COSH 

ÅSenior Notes:  CUSIP #216762AE4 

ÅPreferred Securities:  CUSIP #21676P 400 

   Key Facts 
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First 120 Day CEO Plan 

Day 

0-45 
Listen & Learn 

Define the Vision 

/ Path Forward 
Unwavering 

Execution 

ÅMet with Top 50 

management 

ÅMet with Plant management 

teams 

ÅVisited global tech centers 

ÅVisited facilities in 9 

countries 

ÅEngaged with 11 customers 

ÅMet with 6 business partners 

 

Day 

45-120 

Day 

120+ 

ÅDetermine capabilities 

ÅAnalyze current portfolio 

performance 

ÅExplore organization model 

ÅDetermine human capital 

needs 

ÅCreate vision 

ÅDevelop strategic priorities 

ÅInstall process capabilities 

ÅCreate priorities for capital 

and innovation 

ÅPrioritize organizational 

resources 
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Key Elements to Success 

Å Make shareholder value creation our over-arching objective 

Å Have relentless focus on our customers ï develop deep insight 

into their needs and consistently beat our competition in most 

effectively serving such needs 

Å Achieve profitable growth ï grow the top line and expand margins 

Å Invest in our people and excel in the few essential capabilities 

required to win 

Å Build an operating model that enables and sustains success ï 

transform our people into a distinct competitive advantage 
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Strategic Priorities 

Å Focus on our customers, develop deep insight  

into their needs and how to most effectively serve them 

Å Finalize product growth strategy 

ÅAccelerate profitable growth é Brazil, China, India, 

Southeast Asia 

Å North America ï continue to invest in infrastructure to 

support growth 

Å Restructure Europe manufacturing footprint 

ïSerbia, Romania (complete), Turkey and Poland 

Å Focus on building centers of excellence within  

our global functional organizations  

Å Invest in Russia and Indonesia footprint 
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Breadth of Product & Segments 
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Product Portfolio 

Fluid Handling, Thermal  Management & Emissions 

Control, sense, measure and deliver fluids and vapors 

throughout the vehicle. 

Heating and cooling management systems for hybrids, 

electric vehicles and internal combustion engines. 

Second Largest Global Provider of Fluid Systems 

Anti-Vibration Systems 

Control and isolate noise and vibration in the vehicle to 

improve ride and handling. 

Leading supplier in North America and Europe 

Performance Products 

Provides high quality engineered and catalog products and 

systems for a range of industries, including commercial 

vehicle, off-highway, power sports, marine, construction 

and other specialty markets. 

Vehicle Sealing & Trim 

Protects vehicle interiors from weather, dust and noise 

intrusion while enhancing  exterior appearance. 

Leading Global Supplier 

   Leading market position 

To use or not to use, based on 

discussions in strat session 
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Global Footprint 

 

ÅFootprint 

-  75+ manufacturing facilities 

-  7 design and engineering centers 

-  19 countries 

-  ~22,000 employees 
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