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Forward-Looking Statements 

This presentation includes ñforward-looking statementsò within the meaning of U.S. federal securities laws, and we intend that such forward-looking 

statements be subject to the safe harbor created thereby. We make forward-looking statements in this presentation and may make such statements in 

future filings with the SEC. We may also make forward-looking statements in our press releases or other public or stockholder communications. These 

forward-looking statements include statements concerning our plans, objectives, goals, strategies, future events, future revenue or performance, capital 

expenditures, financing needs, plans or intentions relating to acquisitions, business trends, and other information that is not historical information. When 

used in this presentation, the words ñestimates,ò ñexpects,ò ñanticipates,ò ñprojects,ò ñplans,ò ñintends,ò ñbelieves,ò ñforecasts,ò or future or conditional verbs, 

such as ñwill,ò ñshould,ò ñcould,ò or ñmay,ò and variations of such words or similar expressions are intended to identify forward-looking statements. All 

forward-looking statements, including, without limitation, managementôs examination of historical operating trends and data are based upon our current 

expectations and various assumptions. Our expectations, beliefs, and projections are expressed in good faith and we believe there is a reasonable basis 

for them. However, no assurances can be made that these expectations, beliefs and projections will be achieved. Forward-looking statements are not 

guarantees of future performance and are subject to significant risks and uncertainties that may cause actual results or achievements to be materially 

different from the future results or achievements expressed or implied by the forward-looking statements.  

There are a number of risks and uncertainties that could cause our actual results to differ materially from the forward-looking statements contained in this 

presentation.  Important factors that could cause our actual results to differ materially from the forward-looking statements we make herein include, but are 

not limited to: cyclicality of the automotive industry with the possibility of further material contractions in automotive sales and production effecting the 

viability of our customers and financial condition of our customers; global economic uncertainty, particularly in Europe; loss of large customers or 

significant platforms; our ability to generate sufficient cash to service our indebtedness, and obtain future financing; operating and financial restrictions 

imposed on us by our credit agreements; our underfunded pension plans;  supply shortages; escalating pricing pressures and decline of volume 

requirements from our customers; our ability to meet significant increases in demand; availability and increasing volatility in cost of raw materials or 

manufactured components; our ability to continue to compete successfully in the highly competitive automotive parts industry; risks associated with our 

non-U.S. operations; foreign currency exchange rate fluctuations; our ability to control the operations of joint ventures for our benefit; the effectiveness of 

our continuous improvement program and other cost savings plans; a disruption in our information technology systems; product liability and warranty and 

recall claims that may be brought against us; work stoppages or other labor conditions; natural disasters; our ability to meet our customersô needs for new 

and improved products in a timely manner or cost-effective basis; the possibility that our acquisition strategy may not be successful; our legal rights to our 

intellectual property portfolio; environmental and other regulations; the possible volatility of our annual effective tax rate; significant changes in discount 

rates and the actual return on pension assets; the possibility of future impairment charges to our goodwill and long-lived assets; and the interests of our 

major stockholders may conflict with our interests. 

There may be other factors that may cause our actual results to differ materially from the forward-looking statements. All forward-looking statements 

attributable to us or persons acting on our behalf apply only as of the date of this presentation and are expressly qualified in their entirety by the cautionary 

statements included herein. We undertake no obligation to update or revise forward-looking statements to reflect events or circumstances that arise after 

the date made or to reflect the occurrence of unanticipated events.  



Jeff Edwards 
Chairman and Chief Executive Officer 
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Cooper Standard (NYSE: CPS) 

 

  
 

2013 Revenue: $3.1 Billion 

 (52% NA, 35% Europe, 7% Asia, 6% SA) 

 

Supplier ranking1: 67 Globally 

 40 North America   

 49 Europe 

  

Global Footprint: 82 facilities 

 10 technical centers 

 19 countries 

 

Employees:  25,000 + employees 

 

Product Groups: Sealing & Trim 

 Fuel & Brake Delivery  

 Fluid Transfer  

 Anti-Vibration 

 
(1) Automotive News - 2013 
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Static Systems 

Å Glass Run Channels 
ÅWaist belts 
Å Encapsulation 
Å Day Light Systems 

Trim Systems 
Å Appliqués 
Å Bright trim 
Å Exterior  

Aesthetics 

Dynamic Systems 

Å On Body Seals 
Å On Door Seals 
Å Convertible  
Å Occupant Detection  

Systems (ODS) 

ω Fuel Lines 

ω Brake Lines 

ω Bundles 

ω Fuel Rails 

ω Tank Lines 

Fluid Delivery 
ω Hoses 
ω Sensors 
ω Connectors 
ω Quick-Connects 
ω Engine Tubes 

Power Management 
ω Power Steering 

Lines 
ω Convertible Lines 
ω Cabin Tilt Lines 

ω Transmission Oil 
Cooler (TOC) 
ω TOC Lines 
ω TOC Modules 

ω AC Lines / Bundles 

Body Mounts 

ω Conventional  
ω Hydro 

 

Suspension 
ω Strut mounts 
ω Jounce bumpers 
ω Bushing systems 

Powertrain Mounts 

ω Conventional  
ω Hydro 
ω Multi-State 
ω Torque struts 

Core Products Lines 

Sealing & Trim  
Systems 

#1 Globally 

Fuel & Brake Delivery 
Systems 

#2 Globally 

Fluid Transfer  
Systems 

North American Leader 

Anti-Vibration 
Systems 

North American Leader 

Sealing & Trim  
Systems 

#1 Globally 

Fuel & Brake Delivery 
Systems 

#2 Globally 

Fluid Transfer  
Systems 

North American Leader 

Anti-Vibration 
Systems 

North American Leader 

51% 

23% 
13% 

9% 

2013 Sales 

*4% other includes non-automotive 
and divested thermal & emissions 
products 

*  


