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Safe Harbor Statement 

Forward-Looking Statements. Our presentation today, including the slides contained herein, contains "forward-looking 

statements" within the meaning of the Private Securities Litigation Reform Act of 1995.  These statements are not historical 

facts or guarantees of future performance and are based on management's assumptions and expectations, which are 

inherently subject to difficult to predict uncertainties, risks and changes in circumstances.  The use of words such as "intends,ò 

ñexpects,ò ñmay,ò ñbelieves,ò ñshould,ò ñseeks,ò ñintends,ò ñplans,ò ñpotential,ò ñwill,ò ñprojects,ò ñestimates,ò ñanticipatesò or similar 

expressions generally identify forward-looking statements.  However, these words are not the exclusive means of identifying 

such statements, and any statements that refer to expectations, beliefs, plans, predictions, projections, forecasts, objectives, 

assumptions, models, illustrations, profiles or other characterizations of future events or circumstances are forward-looking 

statements, including without limitation statements relating to future revenues, expenses, margins, performance, profitability, 

cash flows, net income/(loss), earnings per share, growth rates and other measures of results of operations (such as, among 

others, EBITDA or adjusted EBITDA) and future growth prospects for TripAdvisorôs business. Actual results and the timing and 

outcome of events may differ materially from those expressed or implied in the forward-looking statements for a variety of 

reasons, including, among others, those discussed in the ñRisk Factorsò section of the registration statement on Form S-4 (File 

No. 333-175828-1), which included a proxy statement for Expedia, Inc. (ñExpediaò) and prospectus for Expedia and TripAdvisor 

(the ñProspectus/Proxy Statementò). Other factors that could materially affect actual results, levels of activity, performance or 

achievements can be found in our public filings with the Securities and Exchange Commission, or the SEC, including, without 

limitation, in TripAdvisorôs most recent Form 10-K and Quarterly Reports on Form 10-Q, as well as other documents that may be 

filed by TripAdvisor from time to time with the SEC. Except as required by law, we undertake no obligation to update any forward-

looking or other statements in this presentation, whether as a result of new information, future events or otherwise.  Investors 

are cautioned not to place undue reliance on forward-looking statements. 

  

Non-GAAP Measures.  This presentation also includes discussion of both GAAP and non-GAAP financial measures.  

Important information regarding TripAdvisorôs definition and use of these measures, as we as reconciliations of the non-GAAP 

financial measure to the most directly comparable GAAP financial measure are included in the press release reporting our first 

quarter 2012 financial results, which is available on the Investor Relations section of our website: www.tripadvisor.com.  These 

non-GAAP measures are intended to supplement, not substitute for, GAAP comparable measures. Investors are urged to 

consider carefully the comparable GAAP measures and reconciliations. 

  

Industry / Market Data.  Industry and market data used in this presentation have been obtained from industry publications and 

sources as well as from research reports prepared for other purposes. We have not independently verified the data obtained 

from these sources and cannot assure you of the dataôs accuracy or completeness. 
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Business Overview 
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Our Mission 

To help travelers around the world plan and have the 

perfect trip 
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Å  Headquartered in Newton, MA 

Å  30 countries; 21 languages 

Å  > 1,300 employees 

Å  > 570,000 hotels and accommodations 

Å ~ 1 million restaurants & attractions  

Å > 50 million unique monthly visitors* 

Å > 20 million registered members 

Å > 60 million reviews and opinions 

Å > 40 contributions per minute run rate 

*comScore Media Metrix for TripAdvisor Sites, Worldwide, Q1 2012 average 
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We are the Worldôs Largest Travel Website 
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TripAdvisorôs Business Model 

Consumer Value Business Value 

Facebook friend 

experiences 

Candid photos 

Tips from friends 

Review summary 

Room tips 

Search filtering 

Detailed reviews 

Business listing 

Display ad / 
sponsorship 

Cost-per-click lead 

generation 

Display ad / 
sponsorship 

Badges / helpful 

votes 
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Key 2012 Theme: 

TripAdvisor Everywhere 
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Global Scale and Robust Travel Platform 

Highly efficient sources of traffic Significant Global Reach: 75% of Traffic from International IP 

ÅBrand 

ÅDirect navigation 

ÅOrganic search 

ÅPaid search 

ÅPartners / Referrals 

30 countries in 21 languages Travel-Specific Brand Portfolio 
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Brand Reinforcement Everywhere You Want to Travel 


