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Safe Harbor Statement

Forward-Looking Statements. Our presentation today, including the slides contained herein, contains "forward-looking
statements” within the meaning of the Private Securities Litigation Reform Act of 1995. These statements are not historical

facts or guarantees of future performance and are based on management's assumptions and expectations, which are

inherently subject to difficult to predict uncertainties, risks and changes in circumstances. The use of words such as "intends, 0
fexpects, 0 Amay, 0 Abelieves, 0 Ashould, 06 Aseeks, 0 fiesaesimias ,
expressions generally identify forward-looking statements. However, these words are not the exclusive means of identifying

such statements, and any statements that refer to expectations, beliefs, plans, predictions, projections, forecasts, objectives,
assumptions, models, illustrations, profiles or other characterizations of future events or circumstances are forward-looking
statements, including without limitation statements relating to future revenues, expenses, margins, performance, profitability,

cash flows, net income/(loss), earnings per share, growth rates and other measures of results of operations (such as, among
others, EBITDA or adjusted EBITDA) and future growth prospects for T r i p A d busigsessr A@tgal results and the timing and
outcome of events may differ materially from those expressed or implied in the forward-looking statements for a variety of
reasons, including, among others, those discussed in #d{ie i
No. 333-175828-1) , which included a proxy statement for Expedia, |
(the AProspect us /OMeriactoys th& toald neaterially afféc)actual results, levels of activity, performance or
achievements can be found in our public filings with the Securities and Exchange Commission, or the SEC, including, without

limitation, in T r i p A d mostsrexzentd-erm 10-K and Quarterly Reports on Form 10-Q, as well as other documents that may be

filed by TripAdvisor from time to time with the SEC. Except as required by law, we undertake no obligation to update any forward-
looking or other statements in this presentation, whether as a result of new information, future events or otherwise. Investors

are cautioned not to place undue reliance on forward-looking statements.

Non-GAAP Measures. This presentation also includes discussion of both GAAP and non-GAAP financial measures.
Important information regarding T r i p A d defirstionrar@dsise of these measures, as we as reconciliations of the non-GAAP
financial measure to the most directly comparable GAAP financial measure are included in the press release reporting our first
quarter 2012 financial results, which is available on the Investor Relations section of our website: www.tripadvisor.com. These
non-GAAP measures are intended to supplement, not substitute for, GAAP comparable measures. Investors are urged to
consider carefully the comparable GAAP measures and reconciliations.

Industry / Market Data. Industry and market data used in this presentation have been obtained from industry publications and
sources as well as from research reports prepared for other purposes. We have not independently verified the data obtained
from these sources and cannot assure you of the datads acc
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Business Overview
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Our Mission

To help travelers around the world plan and have the
perfect trip

padwsor®
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VACATION TRIPADVISOR
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We are the Worl dos Largest

Key Facts

(Millions)
A Headquartered in Newton, MA $700 -
$600 -
A 30 countries; 21 languages $500 - o GP‘G?\
$400 - A3
A >1,300 employees
$300 -
A >570,000 hotels and accommodations $200 -
$100 -
A~ 1 million restaurants & attractions $- j | I |

2006 2007 2008 2009 2010 2011

Site & Content Stats Adjusted EBITDA

(Millions)
A > 50 million unique monthly visitors* $350 -
A > 20 million registered members $300 - oo ©
$250 - A2 °
A > 60 million reviews and opinions $200 -
$150 -
A > 40 contributions per minute run rate $100 I
550 | I
.

2006 2007 2008 2009 2010 2011

*comScore Media Metrix for TripAdvisor Sites, Worldwide, Q1 2012 average

@@ tripadvisor



ri pAdvi sor 0s

Bus.

nessS

Mo d e

Consumer Value

Facebook friend
experiences

Candid photos

Tips from friends

Review summary

Room tips

Search filtering

Badges / helpful
L votes

S

Detailed reviews

Hi, Jack v Leammore | v Your TripAdvisor | Signout | v =
TripAdvisor s using Facebook to personalize your experience.

©@tripadvisor

The Lenox Hotel, Boston

B S T T K T

All 73 Boston hotels »

City, hotel, name, etc. SEARCH

Home > United States > Massachusetts (MA) > Boston > Boston Hotels > The Lenox Hotel

= = = e e e e e e e e e e e = = = e

) ’ John Savage likes this hotel. |
)

The Lenox Hotel «~+ Buc «

o S TEXeETSIEet atBoyison, BUSOTTHA B2 1092609 == m= = ==

Browse nearby
Hotels (73) | Restaurants (1913) | Things to Do (371)
dicee ¥ "oy

Business Value

\
1 [9617-536-5300 L1 Hotel website [ E-mail hotel  [E¥ Hotel amenities I (

\ [> Special offer Up To 20% Off!

e —— 4

Business listing

Ranked #2 of 73 hotels in Boston

@@@@© 1162 Reviews

Display ad /

r Ki Friends' advice: Boston area | 1
Show tha lawest pricaforthig hotel* 1 1 S p O n S O rS I p
Check in Check Out Adults Near The Lenox Hotel J
| [1veseott ] [1werott [ (27 1 1
Julie Bronson
1 1 I
Show Prices < )
; I I Boston, Massachusetts I -
‘ - ... ost-per-click lea
u®® RSPl © gearoom.com & oramzon| 1 Roviewed Lobster Co |
19 agoda.com @ Hotels.com .
I r Bookitcom @ Venere.com | 1 Boston, Massachusetts | e n e r atl O n
R UL o = | Julie Bronson | g
— | Rated Honeypot BBQ 02mi )
See traveler photos (200) l & 1
— I Boston, Massachusetts I
e e a .
Rewews from our community mll | RataHoneypot B8 ozmi |
PL
Iwnanranhrs ‘say about this hotel Traveler rating Soston, Meddaciaiony |
* "Back bay™ (45) * “Junior suite™ (21) Excellent | 853, I Jonas Jackson I
= “Great location” (37) * “Very nice” (20) Very good o= 216' a Reviewed Casa Romeo 02mi
= “Friendly and helpful” (23) = “Irish pub” (1) Average 1 51 II 1
I. “City bar” (22) = "Would definitely stay” (11) Poor I Boston, Massachusets
CNEWLIPIE O — o EONSET o o LTk . _’UI « [»| 1501176 1

- e o e ==

I see which rooms travelers prefer - 61 traveler tips

—— Friends who have been near Boston
Iomys»awrevlewslw Family (229) | Couples (451) | Business (161) |
11162 reviews sortedby Friends frstv _Date ~ Ratng 1 English first % .‘ -l ’

== = = &= B = = = = {3 Need travel advice? Ask your friends about Boston

[ Friend's like Travelers say this accommodation offers a good nights

7 Likes it Y s s,

Sleep Rating: Sponsored by

Ask John about The Lenox Hotel 1 TOOO0 Sponsored by (Truewor) PM
John Savage T - —— -
W 12 reviews
R 4 helpful votes

= = = = = = = = = = = = = = = — = . Explore Boston
VI | “Welcoming and friendly hotell” ] Boston tourism
|  @@@®® Reviewed November 16,2011 New ||| et
~ - | The Lenox could not have been better for sightseers. This hotel is ideally 1 Bosonacifomienile

cangef located near trolly access, Trinity Church, restaurants and shopping. The FighisioBosiin
Granoo, ida | hotel has been updated and the rooms are spacious and well appointed. | Boston deals
T review 1 Their restaurant is upscale and the service for the meal we had there was 1 Boston restaurants

fine. Free wifi was easily accessed. Would enjoy staying there again Things to do in Boston

I wore~ 1

Boston travel forum

| Was this review helpful? | Yes Problem with this review? |  BOSton travel guide

— e e e e e e e e e e e e o s

Display ad /
sponsorship
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Key 2012 Theme:
TripAdvisor Everywhere
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Global Scale and Robust Travel Platform

Significant Global Reach: 75% of Traffic from International IP Highly efficient sources of traffic
NN A _ofN .
- ‘ g A Brand

A Direct navigation
A Organic search
A Paid search

A Partners / Referrals

30 countries in 21 languages Travel-Specific Brand Portfolio

E Spain - China m Canada Travellibrary & Travelpodo mg
| L& B3 Brazil = Denmark Bl iven ok iy
B Brance o Netherlands ~ [Jef] Mexico B \jalaysia
ki . . I
B United States I Germany o ovveden Turkey = EQYPL be:skingbuddy” ek SearGury @ﬁgﬁgﬁﬁiﬁ

t:*;,. * % Celebratin 'Mﬂ"n {-”c\\.—. ) R
2000 | 2005 2006 | 2008 2009 | 2010 | 2011 2 RUISE CRITIC &I“%!‘LQC%X £~ sifarewatchdog com

PN
irbual = FLIPKEY

- ‘ ’ nweuau}vudm
== United Kingdom mta INdia Blem Norway ‘@ South Korea .
l_l Ireland @® Japan ; Poland i Russia R .Eﬁ)l(ﬂfj“ﬁéﬁ ho"ﬁ’ﬂ!ﬁ :f:f&iﬁfi.ﬂ!f 2 EveryTraiI

Australia  BE= Greece
E Thailand M | donesia
[EM Singapore ] Argentina

SNIQUE™ @i KeXe;
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Brand Reinforcement Everywhere You Want to Travel
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