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DISCLAIMER

This presentation contains confidential information regarding Meredith Corporation ( 0 Me r e dritheh®C o mp a n yhds) presentation
constitutes 0 Bu s i Inrefsesr maidér dhe confidentiality Agreement the recipient signed and delivered to the Company and its use and
retention are subject to the terms of such agreement. This presentation does not purport to contain all of the information that may be required
to evaluate a potential transaction with the Companyand any recipient hereof should conduct its own independent evaluation and due diligence
investigation of the Companyand the potential transaction. Nor shall this presentation be construed to indicate that there has been no change
in the affairs of the Companysince the date hereof or such other date as of which information is presented.

Eachrecipient agreesthat it will not copy, reproduce, disclose or distribute to others this presentation or the information contained herein, in
whole or in part, at any time, without the prior written consent of the Company, except as expressly permitted in the Confidentiality
Agreement. The recipient further agreesthat it will causeits directors, officers, employees and representatives to use this presentation only for
the purpose of evaluating its interest in a potential transaction with the Companyand for no other purpose.

Neither the Companynor any of its affiliates, employees or representatives makes any representation or warranty, express or implied, asto the
accuracy or completeness of any of the information contained in this presentation or any other information (whether communicated in written or
oral form) transmitted or made available to the recipient, and each of such persons expressly disclaims any and all liability relating to or
resulting from the use of this presentation. The recipient is not entitled to rely on the accuracy or completeness of this presentation and is
entitled to rely solely on only those particular representations and warranties, if any, which may be made by the Companyin a definitive written
agreement, when, asand if executed, and subject to suchlimitations and restrictions as may be specified therein .

This presentation and ma n a g e meommebtary relating thereto may contain certain forward -looking statements that are subject to risks and
uncertainties. These statements are based on ma n a g e meunrénd knowledge and estimates of factors affecting the Company and its
operations. Statements in this presentation that are forward -looking include, but are not limited to, the Co mp a regtilhaes of future
revenues, profits and earnings per share.

Actual results may differ materially from those currently anticipated . Factors that could adversely affect future results include, but are not
limited to, downturns in national and/or local economies,; a softening of the domestic advertising market; world, national or local events that
could disrupt broadcast television ; increased consolidation among major advertisers or other events depressingthe level of advertising spending;
the unexpected loss or insolvency of one or more major clients or vendors; the integration of acquired businesses changesin consumer reading,
purchasing and/or television viewing patterns; increases in paper, postage, printing, syndicated programming or other costs; changes in
television network affiliation agreements; technological developments affecting products or methods of distribution ; changesin government
regulations affecting the C o mp a nngustsies; increases in interest rates; and the consequences of acquisitions and/or dispositions. The
Companyundertakes no obligation to update any forward -looking statement, whether asa result of new information, future events or otherwise.
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TODAYOS AGEND

x  Meredith Overview

% Key Facts About Meredith
x  Total Shareholder Return

x  Q&A
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KEY TAKEAWAYS FROM TODAY

% National Media Group positioned for growth
o Engaged and growing audience across media platforms
o0  Advertising revenues poised to grow, driven by strong digital performance
o  Growing revenue from individual consumers
% Local Media Group delivering excellent results
o Strong network -affiliated stations in large, growing markets
o  Growth in advertising revenues; Record political revenue in first half of fiscal 2017
0 Increasing retransmission contribution
% Strong cash flows fueling 3 -pronged TSR strategy
1. Acquisitions and investments in business
2. Dividend growth

3. Share buybacks

% Meredith is delivering excellent Total Shareholder Returns
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REVENUE AND PROFIT ARE GROWI

2012 Revenue 2016 Revenue

$1.38B $1.65B
B Advertising
- Consumer
B Diversified
2012 EPS 2016 EPS
$2.50 $3.30

$ in millions

ADiversifiedd primarily represents XReletatedMaketiigssi on Consen t @srnaelrgqjltelgec
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Earnings per share is before Special Items



A STRONG START TO FISCAL 2017

< Record advertising revenue, led by political dollars

< Strong digital and improved print advertising performance

< Retransmission continues to grow; Renewals in process

< Rapid growth in consumer connection across media platforms

< Strong growth in cash flow
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A National Media Group

A Local Media Group
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NATIONAL MEDIA BRANDS HAVE LARGEST REACH TO WO
100 Million Unduplicated Women
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STRONG REACH TO MILLENNIAL WOME

Meredith reaches

2% | 26M

of millennial women
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BETTER HOMES AND GARDENS MILLENNIAL REA

77 M|"|On Millennials make up 21%

_ _ of Better Homes and
Millennial Readers Gardens audience

Bigger Millennial audience than:

osorouy InStyle  WomenSHealth
REALSIMPLE VOGUE GLAMOUR [kLLE
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NATIONAL MEDIA GROUP STRATEGIES

x Drive audience growth and engagement across platforms
X Increase share of advertising revenues
x Grow already profitable digital business

x Increase revenue from individual consumers
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TOTALAUDIENCE IS GROWING
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MEREDITH LEADS WITH CONSUMERS ANDVERTISER

Market Position Brands
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