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Forward Looking Statements
The statements made in this presentation regarding ZELTIQôsestimate of the worldwide

market opportunity of at least $4B, its belief that most aesthetics providers will offer non-

invasive fat reduction, and its growth prospects, opportunities, financial projections, and new

product pipeline are forward-looking statements. The words ñbelieve,òñexpect,ò,"could",

"potential", "opportunity, ñestimateò,ñplanò,ñwillò,and ñguidanceò,and similar words that

denote future events or results identify these forward-looking statements. You should not

place undue reliance on these forward-looking statements because they involve known and

unknown risks, uncertainties and other factors that are, in some cases, beyond ZELTIQôs

control and that could materially affect ZELTIQôsactual business operations and financial

performance and condition. Factors that could materially affectZELTIQôsbusiness operations

and financial performance and condition include, but are not limited to: less than anticipated

growth in the number of physicians electing to purchase CoolSculpting Systems; patient

demand for CoolSculpting procedures may be lower than ZELTIQ expects; product or

procedure announcements by competitors may decrease demand for CoolSculpting

procedures; ZELTIQ may incorrectly estimate or control its future expenditures; ZELTIQôs

sales and marketing plans may fail to increase sales as ZELTIQ expects; as well as those

other risks and uncertainties set forth under the caption "Risk Factors" in ZELTIQôsQuarterly

Report on Form 10-Q for the quarter ended September 30, 2016, filed with the SEC on

November 9, 2016. These forward-looking statements speak only as of the date of this

presentation. ZELTIQ expressly disclaims any obligation to update information contained in

these forward-looking statements whether as a result of new information, future events or

otherwise.
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ZELTIQ Snapshot

ÅGlobal leader in estimated $4B+ non-invasive                      

fat reduction market  

Å Unique controlled cooling technology with 

unmatched clinical and commercial efficacy

ÅIndustryôs gold standard commercial infrastructure

Å Rapidly building category and brand awareness 
through national direct-to-consumer (DTC) campaigns

ÅExciting pipeline of additional CoolSculpting 

indications and other applications of core technology
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70+ published clinical papers

#1 brand; 29% brand awareness 

8 FDA-cleared body area indications

4 million treatments

6,000 systems in 4,500+ accounts

5,000+ CoolSculpting University attendees

Global Leader in Non-invasive 

Fat Reduction
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Huge Market in Early Stages

Technology

Commercial

Infrastructure

Branding

Pillars of Continued Market Development
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CoolSculpting Business Model

Systems Revenue Consumables Revenue

$150 / cycle

$325 / cycle

$125 / cycle

$150 / cycle

CoolAdvantage

CoolAdvantage+

CoolSmooth

CoolMini

~$100K



Attractive Practice Economics

= Practice Revenue ~$ 260K

- Consumables ~$   60K   @  $150/cycle

Gross profit ~$200K/ yr

Average 2 patients / week x  4 cycles / patient @ $625 / cycle

~ 50% of patients are new to the practice
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One Million Patients Treated!

* One million patient figure assumes 4 cycles per patient
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CoolSculpting Technology 

Å Developed by world-renowned, Harvard scientists 

ïDrs. R. Rox Anderson and Dieter Manstein
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Å Strong science and IP provides growth 

platform

Å Very differentiated in otherwise crowded 

field

Å Fat cells are hypersensitive to cold ï

more so than skin, nerves, muscles 

Å 1970 - Popsicle panniculitis

Å 1980 - Equestrian cold panniculitis



CoolSculpting

technology uses 

controlled cooling to 

target and kill only 

these fat cells.

Many of us have 

stubborn fat despite 

diet and exercise.

In the weeks to follow, 

your body naturally 

processes the fat and 

eliminates dead cells.

CoolSculpting results 

are long term,* because 

treated fat cells are 

gone for good.
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Fat Freezing During CoolSculpting

* Bernstein EF, Long-term efficacy follow-up on two cryolipolysis case studies: 6 and 9 years post-treatment. Journal of Cosmetic Dermatology. 2016
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Body is the New Face

Years ago

Botox created the facial 

aesthetics market 

Today

Non surgical fat 

reduction is a 

ñgatewayò procedure 

into aesthetics

Future

Most aesthetic 

providers will offer non-

invasive fat reduction

Non-invasive body contouring is the

fastest growing category in the aesthetic market*
* GlobalData 2015
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Source: American Society for Dermatologic Society (ASDS) 2016 Consumer Survey on Cosmetic Dermatologic 

Procedures. Data collected from 7,322 consumers through a blind online survey in spring 2016. www.asds.net

Results Suggest Growing Focus on Body Image

Å60% of respondents considering a cosmetic procedure

- 50% of those considering body sculpting

ÅTop 3 reasons

- Feel more confident

- Feel more attractive

- Look as young as I feel/ better for age

Å83% of respondents somewhat to extremely 

bothered by excess weight on any part of the 

body; 73% by excess fat under chin/ neck 
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