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Company disclaimer 

This presentation contains forward-looking statements that provide our expectations or forecasts of future 

events such as new product introductions, product approvals and financial performance.  

 

Such forward-looking statements are subject to risks, uncertainties and inaccurate assumptions. This may 

cause actual results to differ materially from expectations and it may cause any or all of our forward-

looking statements here or in other publications to be wrong. Factors that may affect future results include 

interest rate and currency exchange rate fluctuations, delay or failure of development projects, production 

problems, unexpected contract breaches or terminations, government-mandated or market-driven price 

decreases for Lundbeck's products, introduction of competing products, Lundbeck's ability to successfully 

market both new and existing products, exposure to product liability and other lawsuits, changes in 

reimbursement rules and governmental laws and related interpretation thereof, and unexpected growth in 

costs and expenses. 

  

Lundbeck undertakes no duty to update forward-looking statements. 

 

Certain assumptions made by Lundbeck are required by Danish Securities Law for full disclosure of 

material corporate information. Some assumptions, including assumptions relating to sales associated with 

product that is prescribed for unapproved uses, are made taking into account past performances of other 

similar drugs for similar disease states or past performance of the same drug in other regions where the 

product is currently marketed. It is important to note that although physicians may, as part of their freedom 

to practice medicine in the US, prescribe approved drugs for any use they deem appropriate, including 

unapproved uses, at Lundbeck, promotion of unapproved uses is strictly prohibited. 
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Q4 highlights 

ÅRevenue increased 18% (excluding Lexapro US) 

ÅContinuous operations up 10% 

ÅNew Products* increased more than 50% 

Sales 
development 

ÅSelincro receives positive CHMP recommendation 

ÅBrintellix filed in the US, Canada and Europe 

ÅAbilify once-monthly filed in Europe  

R&D 

ÅFinancial results for 2012 in line with full year guidance 

Å2013 outlook suggests revenue of DKK 14.1-14.7bn and EBIT 

of DKK 1.6-2.1bn 

Financial 
performance 

3 *New Products: Xenazine, Sabril, Sycrest, Lexapro (Japan), Onfi and Treanda 
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Continued robust momentum in new 
markets 

USA 

ÅRevenue increases 33% in Q4 2012 and 29% for FY 2012 

ÅOnfi generated DKK 80 million in Q4 and DKK 255 million for FY 2012 

ÅMature products divested 

Japan 

ÅThe solid market share momentum continues 

ÅLexapro generated DKK 62 million in sales in Q4 and DKK 195 million for FY 
2012 

Europe 

 

ÅRestructuring of European sales infrastructure in place 

Other 

ÅInternational Markets grew 11% in Q4 and 9% for FY 2012 

ÅCanada continues its solid performance growing by 29% to DKK 314 million in 
the quarter ï full year sales exceed DKK 1.1 billion 
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Xenazine revenue for 2012 was DKK 1,197 million (+40%) 

On track to meet peak sales of more than DKK 1.5 billion 

 

Lexapro in Japan generated revenue of DKK 195 million in 2012 

Lexapro has a market share of around 10% in Japan (December) 

 

Onfi generated revenue of DKK 255 million for 2012 

On track to meet peak sales of up to DKK 1 billion 

 

Sabril revenue for 2012 was DKK 376 million (+22%) 

More than 1,700 patients now in treatment with Sabril 

 

Treanda launched in Canada in September 

Expected to reach DKK 0.5-1 billion in annual sales 

 

Sycrest generated revenue of more than DKK 100 million for 2012 

 

 

 

 

New Products headlines 
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Our vision ï To become a world 
leader in CNS 

Committed to making an impact for 

people suffering from CNS-related  

conditions 

Sustainable leadership in CNS 

Exciting new product portfolio 

Focus on efficient operations and 

prudent financial control 

Robust operational cash flow facilitate 

investments in launches, R&D and 

dividend 

Experienced and with proven 

execution 

PROVEN TRACK 

RECORD MEETS  

BREAKTHROUGH 

INNOVATION  
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The journey started in 2009 

2009 2010 2011 2012 

Decisions Now 

Business 

Development 

 

New product 

launches 

 

Phase III 

programmes 

 

Health care 

reforms 

Ovation Otsuka Xian- 

Janssen 
Merck Cephalon 

Sycrest Lexapro - 

Japan 

Onfi Sabril Xenazine 

Brintellix 

Selincro 
Desmoteplase 

Abilify once-monthly 

Brexpiprazole 

Zicronapine 
Onfi 

Mochida 

Treanda 
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The ñNewò Lundbeck  

ï the building blocks for growth 

CNS FOCUS 

Lundbeck is entering a new era 

Global growth platform 

Multiple product company 

Executing on new product 

launches 

Drive growth of diversified 

portfolio 

Deliver on late stage pipeline 

ñEuropeanò company 

ñOne productò company 

 

The ñOldò Lundbeck 
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Our priorities are clearé 

ÅDiversify product portfolio 

ÅEnsure more balanced geographical diversification 

Execute on 
product 

launches 

ÅFocus on research based innovation R&D 

ÅUse partnerships to broaden our reach 

ÅOrganisational efficiencies and high-performance culture 

Drive 
profitability 
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éand Lundbeck delivers on the 
priorities 

Product launches 

ÅSix products launched 
the last five years 

 

ÅNew Products 
increases >70% in 
sales in 2012 

 

ÅThree additional 
launches expected the 
next 12 months 

R&D 

ÅSelincro receives 
positive CHMP 
recommendation 

 

ÅAbilify once-monthly 
under regulatory 
review in the US and 
EU 

 

ÅRegulatory process on 
Brintellix initiated   

Profitability 

ÅDecisions Now 

 

ÅRestructuring of 
European infra-
structure 
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Operating and financial performance 
driven by three factors 

Driver: Examples: 

New Products: 

 

 

 

 

Growth 

markets: 

 

 

 

Cost 

containment: 

 

Lower costs to protect margins 
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http://brainweb/hierarchalnavigation/businessunits/commercialoperations/gps-pd/products/Abilifydepot/Pages/default.aspx
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Strong growth in New Products to be 
fueled by further launches 

Revenue from New Products increased 

71% in 2012 

 

New Products represent 14% of 

revenue 

 

Three new products expected to be 

launched in 2013 

Abilify once-monthly 

Selincro 

Brintellix 

12 

New Products* 
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Improving product and geographical 
diversification 

Asia:  

+ Lexapro (Japan) 

+ Improved commercial platform 

   in China  

+ Saphris 

+ Azilect 

+ Brintellix 

Latin America: 

+ Emerging markets 

+ Strong commercial platform 

+ Saphris 

+ Cephalon brands 

+ Brintellix 

+ Abilify once-monthly  

+ Brexpiprazole 

North America: 

+ New platform for growth 

+ Sabril, Xenazine and  

   Onfi 

+ Brintellix 

+ Saphris (Canada) 

+ Treanda (Canada) 

+ Abilify once-monthly  

+ Brexpiprazole 

Europe: 

+ Strong market position 

+ Sycrest 

+ Selincro 

+ Brintellix  

+ Abilify once-monthly  

+ Brexpiprazole 
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