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UNITED STATES
SECURITIES AND EXCHANGE COMMISSION

Washington, D.C. 20549

FORM 8-K

CURRENT REPORT
Pursuant to Section 13 or 15(d) of
The Securities Exchange Act of 1934

Date of Report (Date of earliest event reported)

April 28, 2015

Twitter, Inc.

(Exact name of registrant as specified in its chaefr)

Delaware 001-36164 20-891377¢
(State or other jurisdiction of (Commission File Number) (IRS Employer
incorporation) Identification No.)

1355 Market Street, Suite 900

San Francisco, California 94103
(Address of principal executive offices, includingip code)

(415) 222-9670
(Registrant’s telephone number, including area code

Not Applicable
(Former name or former address, if changed since & report)

Check the appropriate box below if the Form 8-lijlis intended to simultaneously satisfy the {liobligation of the registrant under any of
the following provisions (see General Instructior2 Abelow):

O  Written communications pursuant to Rule 425 unHerSecurities Act (17 CFR 230.4z
O Soliciting material pursuant to Rule -12 under the Exchange Act (17 CFR 240-12)
O Precommencement communications pursuant to Rul-2(b) under the Exchange Act (17 CFR 240-2(b))
O Precommencement communications pursuant to Rul-4(c) under the Exchange Act (17 CFR 240-4(c))




Item 2.02 Results of Operations and Financial Contbn.

On April 28, 2015, Twitter, Inc. (the “Company”sised a press release announcing its financialtssfaulthe first quarter of 2015. In
the press release, the Company also announceitl Waild be holding a conference call on April 2815 to discuss its financial results for
the first quarter of 2015. The full text of the gsaelease is attached hereto as Exhibit 99.1saimdarporated herein by reference.

This information is intended to be furnished unidem 2.02 of Form 8-K, “Results of Operations amaafcial Condition"and shall nc
be deemed “filed” for purposes of Section 18 of $eeurities Exchange Act of 1934, as amended felfange Act”), or incorporated by
reference in any filing under the Securities Acil®83, as amended, or the Exchange Act, excepiadidoe expressly set forth by specific
reference in such a filing.

Item 9.01 Financial Statements and Exhibits.
(d) Exhibits.

Exhibit Number Description

99.1 Press release issued by Twitter, Inc. dated Agril2®15.




SIGNATURES

Pursuant to the requirements of the Securities &xgh Act of 1934, the registrant has duly causisdréiport to be signed on its
behalf by the undersigned hereunto duly authorized.

TWITTER, INC.

By: /s/ Vijaya Gadde

Vijaya Gadde
General Counsel & Secrets

Date: April 28, 2015




EXHIBIT INDEX

Exhibit Number Description

929.1 Press release issued by Twitter, Inc. dated Agri2D15.




Exhibit 99.1

Twitter Reports First Quarter 2015 Results;
Lowers Full-Year 2015 Expectations

SAN FRANCISCO, Calif. — April 28, 2015 — Twittemd. (NYSE: TWTR) today announced financial restdtsthe quarter ended March 31,
2015, and outlined lower 2015 expectations.

o Q1 revenue of $436 million, up 74% year-over-ystghtly below the previously forecast range of @44illion to $450 million.
Excluding the impact of ye-over-year changes in foreign exchange rates, total teemuld have increased 80

e Q1 net loss of $162 million and non-GAAP net incooé&47 million
« Q1 GAAP EPS of ($0.25) and non-GAAP EPS of $0.07

« Q1 adjusted EBITDA of $104 million, above the pmsly forecast range of $89 million to $94 millioepresenting an adjusted
EBITDA margin of 24%

Twitter’s first quarter revenues were affected Hgwer-than-expected contribution from its neweedt response products. The Company
expects this revenue impact to continue for theaiader of the fiscal year as outlined in the outlsection below.

“While we exceeded our EBITDA target for the fiegtarter, revenue growth fell slightly short of @xpectations due to lower-than-expected
contribution from some of our newer direct respgmslucts,” said Dick Costolo, CEO of Twitter. [8tstill early days for these products,
and we have a strong pipeline that we believedvilte increased value for direct response advestisethe future. We remain confident in
our strategy and in Twitter’'s long-term opportunind our focus remains on creating sustainableekbfder value by executing against our
three priorities: strengthening the core, redutiagiers to consumption and delivering new appssandices.”

In addition, Twitter made two announcements todayed at strengthening its direct response capiasilit

« Twitter announced that it has entered into a d@fmiagreement to acquire TellApart, Inc., a legdimarketing technology company
providing retailers and e-commerce advertisers wtitigue cross-device retargeting capabilities thhodynamic product ads and
email marketing

« Twitter also announced a partnership with Googb®sibleClick platform to improve advertising perfante measurement and
attribution for Twitter direct response marketeks.part of the partnership, Twitter will also mateinventory available through the
DoubleClick Bid Manager, making it easier for cliemho prefer to centralize their buying throughN\DB> create and manage
campaigns on Twitte

First Quarter 2015 Financial Summary
(In thousands, except per share data)

Three Months Ended

March 31,
2015 2014

GAAP Results

Revenue $ 435,93¢ % 250,49:
Net loss $ (162,447 $ (132,367)
Diluted net loss per sha $ (0.25 $ (0.23)
Non-GAAP Results

Adjusted EBITDA $ 104,05: % 36,94¢
Non-GAAP net income $ 46,50¢ $ 183
Non-GAAP diluted net income per she $ 007 $ 0.0C

For information regarding the non-GAAP financialamsares discussed in this release, please see “NMé&RrEinancial Measures” and
“Reconciliation of GAAP to Non-GAAP Financial Meass” below.




First Quarter 2015 Operational and Product Highlights
Monthly Active Users— Average Monthly Active Users (MAUs) were 302 moill for the first quarter, up 18% year-over-yead anmpared
to 288 million in the previous quarter. Average MeMAUSs represented approximately 80% of total M&U

Consumer Products— Twitter launched new native video functionalityat allows people to capture, edit and share vidgbs

from within the Twitter app. Other consumer produgteases included a recap feature, marked witWfile you were away”

heading, that surfaces at the top of the Timeliite some of the best Tweets people may have missadaccounts they follow; Instant
Timelines, which provide new users with a persaeaitimeline of Tweets right from sign-up; and grd@irect Messaging, which lets people
expand private conversations from one other paditito as many as 30.

Advertising Products —Twitter added a new analytics homepage and a quiarkote feature to make it easier for small andioma-sized
businesses (SMBs) to get their best content int fsbmore potential customers. Other new advedigiroducts included targeting through
more than 1,000 partner audiences and enhanceemsimv tracking for performance marketers on web.

Partnerships — Twitter announced ad syndication deals with Fgoldl and Yahoo Japan to extend the reach of Praoiiateets to a larger
audience on these third-party properties. Twitteo announced a partnership with Google to makdtémtontent easier to find through real-
time searches.

Developers— Twitter's mobile developer conference, Flightkad off its world tour with events held in 17 e&tiacross the U.S. and Europe.
In addition, Twitter introduced several updatethi Digits module within its world-class Fabric tyedire developer kit, which include a sign-
up for web, friend-finding features, and 2-stepifieation to give users added security when loggimg

Acquired Companies— Twitter acquired Periscope, a new app that letssusteeam and experience live video from their neophones, and
Niche, a provider of software, community and mazaton services for creative content creators. fEwilso announced it agreed to acq
ZipDial, a mobile platform that combines SMS, vQig®bile web and access to mobile apps to bridgesifsom offline to online.

First Quarter 2015 Financial Highlights

Revenue— Revenue for the first quarter of 2015 totaled $a8lion, an increase of 74% compared to $250 millio the same period in 20:
Excluding the impact of year-over-year change®irifjn exchange rates, total revenue would haveased 80%.

« Advertising revenue totaled $388 million, an ingeaf 72% year-over-year. Excluding the impactesdryover-year changes in
foreign exchange rates, advertising revenue woale lincreased 789

« Mobile advertising revenue was 89% of total adgar revenue.

. Data licensing and other revenue totaled $48 millan increase of 95% year-over-year.
. International revenue totaled $147 million, an @age of 109% year-over-year.

« International revenue was 34% of total revenue.

Net loss— GAAP net loss was $162 million for the first quearof 2015 compared to $132 million in the samegokein 2014. GAAP net loss
for the first quarter of 2015 included $ 183 mitliof stock-based compensation expense.

Adjusted EBITDA — Adjusted EBITDA was $104 million for the first guier of 2015, an increase of 182% compared ton§i8ion in the
same period in 2014,

Non-GAAP net income— Non-GAAP net income was $47 million for the figgtarter of 2015 compared to $0.2 million in theegeriod in
2014.

EPS— Basic and diluted GAAP EPS was ($0.25) for thet fjuarter of 2015 compared to ($0.23) in the sper®d in 2014.
Non-GAAP diluted EPS— Non-GAAP diluted EPS was $0.07 for the first qeaof 2015 compared to $0.00 in the same peri@Di.

Capital expenditures— Purchases of property and equipment for thedusirter of 2015 were $68 million. Additionally, $%llion of
equipment purchases were financed through capiakls during the first quarter of 2015.

Cash, cash equivalents and marketable securitiesAs of March 31, 2015, cash, cash equivalents naawdketable securities were
approximately $3.6 billion, compared to $3.6 bitlias of December 31, 2014.




Outlook
Twitter’s outlook for the second quarter of 201%ssfollows:
« Revenue is projected to be in the range of $470omito $485 million.
« Adjusted EBITDA is projected to be in the ranges6¥ million to $102 million.

» Stock-based compensation expense is projecteditothe range of $190 million to $200 million, exding the impact of equity
awards that may be granted in connection with piatifuture acquisitions

Twitter’s outlook for the full year of 2015 is aslibws:
« Revenue is projected to be in the range of $2.1l6rbto $2.270 billion.

« Adjusted EBITDA is projected to be in the ranges61.0 million to $535 million.
« Capital expenditures are projected to be in thgeaf $500 million to $650 million.

« Stock-based compensation expense is projecteditothe range of $750 million to $790 million, ending the impact of equity
awards that may be granted in connection with giatefuture acquisitions

Note that Twitte’s outlook for the second quarter and full yeaP015 reflects foreign exchange rates as of April2IA5 and the impact
expected from Twitter's acquisition of TellAparthieh is expected to close on or around June 1, 20h& TellApart acquisition is subject to
various closing conditions, including regulatoryiesv, and there is no guarantee the transactidrciege by June 1, 2015.

Webcast and Conference Call Details

Twitter will host a conference call today, Tuesdagril 28, 2015, at 2:00 p.m. Pacific Time (5:00np Eastern Time) to discuss financial
results. Questions submitted via Twitter, diredted TwitterIR, using the hashtag #TWTRearnings thalconsidered during the Q&A
portion of the conference call in addition to gitess submitted by conference call participantsiv& iwvebcast of the conference call, Twitter
financial results and supplemental slides will beessible from the Investor Relations page of BaEtwebsite at investor.twitterinc.com. A
replay will be archived and accessible at the samiesite after the conference call. Twitter has yaed intends to continue to use, its
Investor Relations website (investor.twitterinc.gpas well as certain Twitter accounts (@dickc, @évand @twitterIR), as means of
disclosing material non-public information and émmplying with its disclosure obligations under Riegion FD.

About Twitter, Inc.

Twitter (NYSE: TWTR) is a global platform for publself-expression and conversation in real timedByeloping a fundamentally new way
for people to create, distribute and discover auntee have democratized content creation andildigiton, enabling any voice to echo arol
the world instantly and unfiltered. The service bamaccessed at Twitter.com, via the Twitter mo@jiplication and via text message.
Available in more than 35 languages, Twitter ha® Blllion monthly active users. For more informatioisit discover.twitter.com or follow
@twitter.




Forward Looking Statements

This press release contains forwéwdking statements within the meaning of SectioA &7 the Securities Act of 1933 and Section 21khel
Securities Exchange Act of 1934. Forward-lookiragesnents generally relate to future events or &wdttfuture financial or operating
performance. In some cases, you can identify faivi@oking statements because they contain words as¢may,” “will,” “should,”

“expects,” “plans,” “anticipates,” “could,” “inters]” “target,” “projects,” “contemplates,” “believgs'estimates,” “predicts,” “potential” or
“continue” or the negative of these words or ottierilar terms or expressions that concern TwitteKpectations, strategy, plans or
intentions. Forward-looking statements in this predease include, but are not limited to, Twikestrategies and business plans, Twitter's
expectations regarding revenue contributions fremv direct response products, Twitter's expectatiegarding its MAUSs, revenue, adjusted
EBITDA, capital expenditures and stobksed compensation expense for the second quaddulayear 2015, the expected completion of
TellApart acquisition, the time frame in which taequisition will occur and the expected impacthaf TellApart acquisition. Twitter's
expectations and beliefs regarding these matteysnoiamaterialize, and actual results in futurequs are subject to risks and uncertainties
that could cause actual results to differ materifethm those projected. These risks include thesipdity that: Twitter's user base and
engagement do not continue to grow; Twitter’'s neadpcts do not meet expectations; advertisers eedudiscontinue their spending on
Twitter; data partners reduce or discontinue thaichases of data licenses from Twitter; and Twétgeriences expenses that exceed its
expectations. The forward-looking statements coethin this press release are also subject to d#ikarand uncertainties, including those
more fully described in Twitter's Annual Report Barm 10-K for the fiscal year ended December 3142tled with the Securities and
Exchange Commission on March 2, 2015. Addition&drimation will also be set forth in Twitter's Quarly Report on Form 10-Q for the
quarter ended March 31, 2015. The forward-lookitadgesnents in this press release are based on iafimmavailable to Twitter as of the date
hereof, and Twitter disclaims any obligation to apdany forward-looking statements, except as reduiy law.

LT ” o« ” o« " ow

Non-GAAP Financial Measures

To supplement Twitter’s financial information prased in accordance with generally accepted accogmiinciples in the United States, or
GAAP, Twitter considers certain financial measuhed are not prepared in accordance with GAAP uidiclg revenue excluding foreign
exchange effect and advertising revenue excludingidn exchange effect, adjusted EBITDA, non-GAA#® income (loss), adjusted
EBITDA margin and non-GAAP EPS. Twitter definesusigd EBITDA as net loss adjusted to exclude stiaded compensation expense,
depreciation and amortization expense, interesodmel expenses and provision (benefit) for incoaxes; and Twitter defines non-GAAP
net income (loss) as net loss adjusted to excltatd-sased compensation expense, amortizationcpfigd intangible assets, non-cash
interest expense related to convertible notes laméhicome tax effects related to acquisitions. uatjd EBITDA margin is calculated by
dividing adjusted EBITDA by revenue.

Twitter uses the non-GAAP financial measures ofisigid EBITDA, non-GAAP net income (loss), adjudEITDA margin and non-GAAP
EPS in evaluating its operating results and foariitial and operational decision-making purposesittdr believes that adjusted EBITDA,
non-GAAP net income (loss), adjusted EBITDA margid non-GAAP EPS help identify underlying trendg&srbusiness that could
otherwise be masked by the effect of the expersgarte exclude in adjusted EBITDA, non-GAAP netome (loss), adjusted EBITDA
margin and non-GAAP EPS. Twitter also believes #djisted EBITDA, non-GAAP net income (loss), athdsEBITDA margin and non-
GAAP EPS provide useful information about its opi@garesults, enhance the overall understandirintter’s past performance and future
prospects and allow for greater transparency veisipect to key metrics used by Twitter's managenmeits financial and operational
decision-making. Twitter uses these measures &bksth budgets and operational goals for managimbusiness and evaluating its
performance. Twitter translated revenue for tlieghmonths ended March 31, 2015 using the priars/egonthly exchange rates for our
settlement currencies other than the U.S. dollaicTwitter believes is a useful metric that faates comparison to our historical
performance. Twitter is presenting these non-GAiBrfcial measures to assist investors in seeingtdive operating results through the e
of management, and because it believes that theasures provide an additional tool for investorgge in comparing Twittes’core busines
operating results over multiple periods with otbempanies in its industry.

These non-GAAP financial measures should not beidered in isolation from, or as a substitute fioiancial information prepared in
accordance with GAAP. These n@RAAP financial measures are not based on any stdizéa methodology prescribed by GAAP and are
necessarily comparable to similarly-titted measymesented by other companies.

For future periods, Twitter is unable to provideeaonciliation of adjusted EBITDA to net loss a®ault of the uncertainty regarding, and the
potential variability of, depreciation and amortina expense, interest and other expenses andsprovjpenefit) for income taxes, that are
expected to be incurred in the future.




Contacts

Investors:
Dave Rivinus
ir@twitter.com

Press:
Jim Prosser
jprosser@twitter.cor




TWITTER, INC.

CONDENSED CONSOLIDATED BALANCE SHEETS

Assets
Current asset:
Cash and cash equivalel
Shor-term investment
Accounts receivable, n
Prepaid expenses and other current a:
Total current asse
Property and equipment, r
Intangible asset
Goodwill
Other asset
Total asset

Liabilities and stockholders’ equity
Current liabilities:
Accounts payabl
Accrued and other current liabilitit
Capital leases, sh-term
Total current liabilities
Convertible note
Capital leases, loi-term
Deferred and other lor-term tax liabilities, ne
Other lon¢-term liabilities
Total liabilities
Stockholder’ equity:
Common stocl
Additional paic-in capital
Accumulated other comprehensive |
Accumulated defici
Total stockholder equity
Total liabilities and stockholde’ equity

(In thousands)
(Unaudited)

March 31, December 31,

2015 2014
1,607,40! $ 1,510,72:
1,949,80: 2,111,15:.

415,47¢ 418,454
221,40 215,521
4,194,09: 4,255,85:
599,751 557,01¢
99,317 105,011
702,69¢ 622,57(
47,55¢ 42,62¢
5,643,41° $ 5,583,08:.
48,384 $ 53,241
239,96: 228,23:
105,94¢ 112,32(
394,29t 393,79«
1,395,11: 1,376,02(
99,691 118,95(
26,07 24,70¢€
41,142 43,20¢
1,956,32( 1,956,67¢
3 3
5,464,93( 5,208,87(
(42,956) (10,029
(1,734,889 (1,572,444
3,687,09° 3,626,40:.
5,643,41° $ 5,583,08:




TWITTER, INC.

CONDENSED CONSOLIDATED STATEMENTS OF OPERATIONS

Revenue
Costs and expens
Cost of revenu
Research and developmt
Sales and marketir
General and administrati
Total costs and expens
Loss from operation
Interest expens
Other income (expense), r
Loss before income tax:
Provision (benefit) for income tax
Net loss
Net loss per shar
Basic and dilute:

Weighted-average shares used to
compute net loss per sha
Basic and dilute:

(In thousands, except per share data)

(Unaudited)
Three Months Ended
March 31,
2015 2014

$ 435,93¢ $ 250,49:
143,47¢ 85,50:
189,74¢ 149,391
183,551 106,23t
65,771 38,734
582,55k 379,86
(146,616 (129,379
(24,319 (3,102)
9,12E 1,33¢
(161,810 (131,140
632 1,222
$ (162,447 $ (132,367)
$ (025 $ (0.23)
640,46/ 570,20¢




TWITTER, INC.
CONDENSED CONSOLIDATED STATEMENTS OF CASH FLOWS
(In thousands)
(Unaudited)

Three Months Ended
March 31,
2015 2014

Cash flows from operating activities
Net loss $ (162,447  $ (132,367)
Adjustments to reconcile net loss to net cash pliexviby

operating activities

Depreciation and amortizatic 67,86 39,951
Stoclk-based compensation expel 182,80¢ 126,36¢
Amortization of discount on convertible no 16,63¢ —
Provision for bad det 2,792 778
Deferred income tax bene (1,942 10
Amortization of investment premium and otl (6,417) 2,25¢

Changes in assets and liabilities, net of assefsiacl
and liabilities assumed from acquisitio

Accounts receivabl (4,159 8,861
Prepaid expenses and other as (2,640 (30,415
Accounts payabl (1,719 (303)
Accrued and other liabilitie 1,39C 27,53¢
Net cash provided by operating activit 92,181 42,68
Cash flows from investing activities
Purchases of property and equipmr (67,735 (49,620
Purchases of marketable securi (729,797 (470,750)
Proceeds from maturities of marketable secur 712,40¢ 477,33:
Proceeds from sales of marketable secut 178,631 168,13¢
Changes in restricted ca (3,362 (12,139
Business combinations, net of cash acqu (28,927 —
Other investing activitie (2,000
Net cash provided by investing activiti 59,21¢ 112,96:
Cash flows from financing activities
Taxes paid related to net share settlement of yquiirds (6,174 (15,140
Repayments of capital lease obligatis (33,54¢) (21,52))
Proceeds from exercise of stock opti 3,74¢ 1,35C
Other financing activitie — (1,162)
Net cash used in financing activiti (35,97)) (36,477)
Net increase in cash and cash equival 115,42¢ 119,17:
Foreign exchange effect on cash and cash equis (18,74¢) 572
Cash and cash equivalents at beginning of pe 1,510,72¢ 841,01(
Cash and cash equivalents at end of pe $ 1,607,400 $ 960,75¢
Supplemental disclosures of non-cash investing arithancing activities
Common stock issued in connection with acquisit $ 57,67¢ $ —
Equipment purchases under capital le: $ 4,821 % 16,957
Changes in accrued equipment purchi $ 12,36C  $ 11,051




TWITTER, INC.
RECONCILIATION OF GAAP TO NON-GAAP FINANCIAL MEASUR ES
(In thousands, except per share data)

(Unaudited)
Three Months Ended
March 31,
2015 2014

Non-GAAP net income and net income per share:

Net loss $ (162,44 $ (132,367)
Stocl-based compensation expel 182,80¢ 126,36¢
Amortization of acquired intangible ass 10,79t 6,17€
Non-cash interest expense related to convertible r 16,63¢ —
Income tax effects related to acquisitic (1,288) —

Non-GAAP net income $ 46,50¢ $ 183

GAAP diluted share 640,46¢ 570,20¢
Dilutive equity award{® 47,127 111,787

Non-GAAP diluted share 687,59 681,99:

Non-GAAP diluted net income per she $ 0.07 $ 0.00

Adjusted EBITDA:

Net loss $ (162,447 $ (132,367)
Stocl-based compensation expel 182,80¢ 126,36¢
Depreciation and amortization expel 67,86 39,951
Interest and other expense, 15,194 1,76¢
Provision for income taxe 632 1,222

Adjusted EBITDA $ 104,05: $ 36,94¢

Stock-based compensation expense by function:

Cost of revenu $ 12,88¢ $ 9,831
Research and developmt 103,03¢ 78,31¢
Sales and marketir 42,65¢ 27,801
General and administrati 24,22¢ 10,41¢

Total stockbased compensation expel $ 182,808 % 126,36¢

Amortization of acquired intangible assets by fundbn:

Cost of revenu $ 8,201 $ 4,14C
Research and developmt 64 140
Sales and marketir 2,53C 1,89¢
General and administrati — —

Total amortization of acquired intangible ass $ 10,79t $ 6,17€

() Gives effect to potential common stock instrumesish as stock options, RSUs, unvested restrictett sind warrant. There is no
dilutive effect of the notes nor of the related ¢e@dnd warrant transactiot




TWITTER, INC.

RECONCILIATION OF GAAP REVENUE TO NON-GAAP CONSTANT CURRENCY REVENUE

(In millions)
(Unaudited)

Revenue and advertising revenue excluding foreignxehange effect:
Revenue
Foreign exchange effect on 2015 revenue using 2&xe4
Revenue excluding foreign exchange ef
Revenue yei-overyear change perce
Revenue excluding foreign exchange effect -over-year change perce

Advertising revenu
Foreign exchange effect on 2015 advertising reveisireg 2014 rate
Advertising revenue excluding foreign exchangeati
Advertising revenue ye-over-year change perce
Advertising revenue excluding foreign exchangeaffea-ovel-year change perce

Three Months Ended
March 31,

2015 2014

$ 436 % 250
15

$ 451
74%
80%

$ 388 $ 226
15

$ 403
72%
78%

10



