June 1, 2017

Hemisphere Media Group Announces Participation at Stifel Technology, Internet & Media
Conference
MIAMI--(BUSINESS WIRE)-- Hemisphere Media Group, Inc. (NASDAQ:HMTV) ("Hemisphere" or the "Company"), the only
publicly traded pure-play U.S. media company targeting the high growth U.S. Hispanic and Latin American markets with
leading broadcast and cable television and digital content platforms, announced today that Alan J. Sokol, President and
Chief Executive Officer, will present at the Stifel 2017 Technology, Internet & Media Conference being held at The Fairmont
Hotel in San Francisco, California on June 5, 2017 at 9:45 AM PT. There will be a listen-only live webcast of the Stifel
presentation, and a replay will be archived for 90 days on the investor relations section of www.hemispheretv.com.
About Hemisphere Media Group, Inc.
Hemisphere Media Group, Inc. (NASDAQ:HMTV) is the only publicly traded pure-play U.S. media company targeting the high
growth U.S. Hispanic and Latin American markets with leading broadcast and cable television and digital content platforms.
Headquartered in Miami, Florida, Hemisphere owns and operates five leading U.S. Hispanic cable networks, two Latin
American cable networks, and the leading broadcast television network in Puerto Rico, and has ownership interests in a new
broadcast television network in Colombia and a Spanish-language OTT service in the U.S. Hemisphere's portfolio consists
of:


Cinelatino, the leading Spanish-language movie channel with over 20 million subscribers across the U.S., Latin
America and Canada, including 4.6 million subscribers in the U.S. and 16 million subscribers in Latin America,
featuring the largest selection of contemporary Spanish-language blockbusters and critically-acclaimed titles
from Mexico, Latin America, Spain and the Caribbean.



WAPA, Puerto Rico's leading broadcast television network with the highest primetime and full day ratings in Puerto
Rico. Founded in 1954, WAPA produces approximately 70 hours per week of top-rated news and entertainment
programming.



WAPA America, the leading cable network targeting Puerto Ricans and other Caribbean Hispanics living in the U.S.,
featuring the highly-rated news and entertainment programming produced by WAPA. WAPA America is distributed in
the U.S. to 5.3 million subscribers.



Pasiones, dedicated to showcasing the most popular telenovelas and serialized dramas, distributed in
the U.S. and Latin America. Pasiones has 4.6 million subscribers in the U.S. and 13.5 million subscribers in Latin
America.



Centroamerica TV, the leading network targeting Central Americans living in the U.S., the third-largest U.S. Hispanic
group, featuring the most popular news, entertainment and soccer programming from Central America.
Centroamerica TV is distributed in the U.S. to 4.1 million subscribers.



Television Dominicana, the leading network targeting Dominicans living in the U.S., featuring the most popular news,
entertainment and baseball programming from the Dominican Republic. Television Dominicana is distributed in
the U.S. to 3.3 million subscribers.



Canal Uno, a partnership with leading Colombian content producers, is one of only three national broadcast television
networks in Colombia. The partnership was awarded a 10-year renewable broadcast TV concession for Canal Uno
in Colombia in 2016. The concession provides the partnership with a rare opportunity to access one of Latin
America's most robust and stable economies with an attractive television advertising market. It also provides
Hemisphere the opportunity to produce high quality content, which can be repurposed on HMTV's channels and
syndicated internationally. The partnership began operating the network on May 1, 2017.



OTT Platform (name-to-be-disclosed), a cross-platform Spanish-language digital subscription service that is well
positioned to be the dominant player in the Spanish-language digital/OTT space. The service will allow audiences to
access many of the best and most current Spanish-language films and is expected to launch in 2017. It will include
content from Hemisphere's movie library, Pantelion's U.S. theatrical titles, Lionsgate's movie library, and Televisa's
theatrical releases in Mexico. The service will utilize STARZ's technology platform and leverage Univision's marketing

and distribution.


REMEZCLA, an influential digital media company targeting English speaking and bilingual U.S. Hispanics aged 18-35
through innovative digital content. Hemisphere's investment is a complementary extension of its portfolio, broadening
the Company's footprint and its reach with the highly coveted Millennial audience.

View source version on businesswire.com: http://www.businesswire.com/news/home/20170601005769/en/
Sloane & Company
Erica Bartsch, 212-446-1875
ebartsch@sloanepr.com
Source: Hemisphere Media Group, Inc.
News Provided by Acquire Media

