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FORWARDOOKING AND

CAUTIONARYTATEMENTS

This Presentationon behalf of KPTissuelnc. (the “* C o r p o rord' t Ki Pofildeynot constitute or form part of any offer for sale or solicitation of any offer to buy or
subscribefor any securitiesnor shallit or any part of it form the basisof or be relied on in connectionwith, or act asany inducementto enter into, any contract or
commitment whatsoever.

Theinformation containedin this Presentationdoesnot purport to be all-inclusive ThisPresentationis beingsuppliedto you solelyfor your information and may not be
reproduced,further distributed or publishedin whole or in part by any other person Neither this Presentationnor any copy of it may be taken or transmitted into or
distributed any other jurisdictionwhich prohibits the sameexceptin compliancewith applicablesecuritieslaws Anyfailure to complywith this restriction may constitute a
violation of securitieslaw.

No representationor warranty, expressor implied, is madeor givenby or on behalfof the Companyor any of the directors,officersor employeesof any suchentities asto
the accuracycompletenessor fairnessof the information or opinionscontainedin this Presentationand no responsibilityor liability is acceptedby any personfor such
information or opinions In furnishingthis Presentationthe Companydoesnot undertakeor agreeto any obligationto providethe attendeeswith accesgo anyadditional
information or to updatethis Presentatiornor to correctanyinaccuraciesn, or omissiongrom, this Presentatiorthat maybecomeapparent Theinformation andopinions
containedin this Presentationare provided as at the date of this Presentation Thecontentsof this Presentationare not to be construedaslegal,financialor tax advice
Eachpersonreceivingthis Presentationshouldcontacthis, her or its own legaladviser,independentfinancialadviseror tax adviserfor legal,financialor tax advice

Certainstatementsin this presentationabout the Corporationand KrugerProductsLP. 6 & Y t dsit rélatesto their current and future plans,expectationsand intentions,
results,levelsof activity, performance,goalsor achievementsor any other future eventsor developmentsconstitute forward-lookingstatements Thewordsa Y @ & X f f €
G 62 dafl RE T dzO R def FE 1 25Q.0 & éyxzyE iz NSEOR ff R X O 1R 2 v @dk B fli Befdssin i BILINS R O @i tEa &1 S of theinkedativeor
other variationsof thesewords or other comparablewords or phrases are intendedto identify forward-looking statements The forward-lookinginformation is basedon
certainkey expectationsand assumptionsnadeby the Corporationor KPLPincludingthe continuedgrowth of the U.S private labelmarketand demandfor TADproductsin
the U.S, ordersfor the TADY I O K Aps6diiQsithe amountandtiming of distributionsmadeby KPLPandKrugerinc.Qé ¢ Y NXbzas&rédgiiréments Thefinancialoutiook
that KPLMManagementprovidesconcerningthe potential incrementalEBITDAyeneratedby TADproductsmay be consideredforward-lookinginformation and is basedon
additionalkey expectationsand assumptionsincludingbut not limited to (i) limited incrementaloverheadrelatingto the operationof the TADmachineanddistribution and
saleof products,(ii) the TADmachineoperatingat nearfull capacityand productsbeingsoldat pricesconsistentwith current marketprices,adjustedfor inflation, (iii) a cost
of pulp and energyand a sellingprice of finished productsbasedon recent prices,adjustedfor inflation and (iv) a foreign exchangerate betweenthe Canadiarand U.S
dollarsapproximatingcurrentlevels Althoughthe Corporationand KPLRelievethat the expectationsand assumptionon which suchforward-lookinginformation is based
arereasonableunduerelianceshouldnot be placedon the forward-lookinginformation sinceno assurancecanbe giventhat suchexpectationsand assumptionswill prove
to be correct

Unlessotherwise stated, referencesin this presentationto market sharesor Y t ¢nfagket leadershipare basedon Nielsendollar market share data and management
estimates
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KRUGER PRODUCTS L.P.

The following presentation is to review Kruger Products L.P.
Q2 2015 financial results
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Q2 2015 HIGHLIGHTS

A Revenue of $279.3 million, up 5.3 % over 2014

A EBITDA increased $1.2 million, to $30.2 million from prior
year, primarily due to the positive impact of increased sales
partially offset by higher SG&A and net negative impact of F/X

A Weaker Canadian dollar resulteddapproximately $2.@nillion
negative impact on EBITDA compared to Q2 2014

A TADProduct EBITDA contribution of $11.2 million, up from
$7.8 million in Q2014
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TISSUE COMPANY

Bathroom Tissue Paper Towels

@ Kru ger #1 #1 H#2
Products 35.3% 31.9% 25.6%
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5.0% 18.2% 3.2%

SourceNielsen;dollar marketshare for the52-week periodended June 27, 2015



BRAND LEADERSHIP POSITION £
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COMMODITY PRICEBULP f‘r";

A NBSK USD market price declined slightly to US$980/metric tonne in Q2. How
negative impact on costs was accentuated by weaker CAD.

A Management pulp forecast based on industry information is for pulp prices to
remain in a tight range for remainder of 2015
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NBSK North American List Prices per MT
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QUARTERLY FINANCIAL

SUMMARY

% Change
(C$ millions, unless otherwise noted) Q2 2015 Q12015 Q2 2014 YIY Q/Q
Revenue 279.3 265.4 265.3 5.3% 5.3%
Gross Profit 38.9 42.8 38.9 (0.0)% (9.1)%
Gross Margin 13.9% 16.1% 14.7%
EBITDA 30.2 31.1 29.0 4.1% (3.00%
EBITDA Margin 10.8% 11.7% 10.9%
Operating income (EBIT) 17.6 20.2 19.0
EBIT Margin 6.3% 7.6% 7.2%
Net Income 3.2 4.7 8.1
Net Income Margin 1.1% 1.8% 3.1%




QUARTERLY SEGMENTED 2»_ '

RESULTS e

% Change
(C$ millions, unless otherwise noted) Q22015 Q12015 Q22014 YIY Q/Q
Segmented Revenue
Consumer 217.0 210.2 216.9 0.1% 3.3%
AFH 57.4 48.6 44.3 29.8% 18.3%
Other 4.9 6.7 4.1
Total segment revenue 279.3 265.4 265.3 5.3% 5.3%
Segment EBITDA
Consumer 29.1 30.3 29.5 (1.3)% (3.8)%
AFH 2.1 1.0 0.1
Other (1.0) (0.1) (0.7)
Total segment EBITDA 30.2 31.1 29.0 4.3% (2.8)%

Segment EBITDA Margin

Consumer 13.4% 14.4% 13.6%
AFH 3.7% 2.0% 0.3%
Other

Total segment EBITDA Margin 10.8% 11.7% 10.9%




A Q2 2015 revenue increased by $14.0 million or 5.3 % over Q2 2014 primarily
due to the following factors:

I Volumegrowth in the Consumer segment in Canada Rrekico

I AFH segment revenue increased by $13.1 million or 29.8%, due to the Metro Paper
acquisition and organic growth, combined with benefits of F/X

I Revenue in the Consumer segment in the W& comparativelJower due to
significant promotional activity in Q2014, partially offset by benefits of F/X

From a geographic perspective:

i Revenue in the U.S. increased by $4.1 million or 4d8%to the Metro Paper
acquisition combined with benefits 67X, partially offset by lower Consumer revenues

I Revenue increased in Canada by $7.8 million or 4b&to highersales in Consumer
andthe Metro Paper acquisition
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Q2 2015 EBITDA COMPARED T@“"ﬁ

A Q2 2015 EBITDA increased by $1.2 million compared to Q2 2014
due to the following factors:

I Positive impact of increased Consumer sales in Canada
I Improved AFH business combined with the acquisition of Metro Paper

I Partiallyoffset byhigher SG&A expenses and megative F/X impact of
approximately $2.0nillion

A Gross margin decreased (13.9 % in Q2 2015 versus 14.7 % in Q2
2014)due primarily to a pension revaluatioalated to past service
costs of $3.4 million




A Q2 2015 revenue increased&%9million or 5.3 % over Q1 2015,
primarily due to the following factors:

I Consumer segmemevenue increasedly $6.9million or 3.3% due tsales
volumegrowth and in comparisoto seasonally lovQ1

i An $8.9 million increas@ AFH segment revenus 18.3% dudo seasonally
highersales volumes i@2 and improved AFH business

From a geographic perspective:

i Revenue in the U.S. decreased by $3.0 million or 3.2% primarily doweo
Consumer sales

I Revenudncreased in Canada by $17.4 millionl0t7%due toboth Consumer
and AFH sales growth



Q2 2015 EBITDA COMPARED T@»ﬁ}

A Q2 2015 EBITDA decreased by $0.9 million over Q1 2015
dueto the combination of the followindactors:

i Higherrevenues in Consumer and AFH
I Sales mix in Q2 was slightly less favorable than Q1

I Highermaintenance spending than seasonally low level@1n

A Gross margin decreased (13.9% in Q2 2015 versus 16.1% in
Q1 2015) primarily due to the pension revaluation of $3.4
million related to past service cost and the above factors.




BALANCE SHEET/CAPEX

(C$ millions, unless otherwise noted)

Q2 201t
Cash & cash equivalents 35.3
Current portion of long-term debt 9.4
Long-term debt 377.3
Net Debt 351.4
Net Debt/LTM EBITDA 2.7

A Q2 2015CAPEXf $8.2 million versus$9.2 million in 2014

A 2015 focuon high return CAPEX projectsstimated at
approximately $45 million



TAD PRODUCTS

TAD PRODUCT EBITDA
(In millions of Cdn. dollars)
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A TAD Product EBITDA in Fiscal 2014 was $26.9 million
A Q2 2015 TAD Product EBITDA was $11.2 million and YTD 2015 was $20.9 million



TAD PRODUCT UPDATE

A Solid Q2 2015 EBITDA reflects improved salesfanixrableF/X
and continued rampup in manufacturing operational efficiencies

A Q3 2015TADProduct EBITDé&xpected tobe similar to Q2 2015

A Anticipated TAD Product EBITDA range for Fiscal 2015 now $39 to
$42 million from prior range of $36 to $42 million, due to F/X
forecast

A Our longterm TAD outlook for Fiscal 2017 remains at $60 million
EBITDA contribution




CONCLUSION

A Maintainmarket leadership it€anadian consumer brandstire
context of a competitive and price sensitive environment

A Leverage TAD product manufacturing capacity to take advantage o
growth opportunities in the U.Sremiumprivate label market

A AFH segmentrealize expected operationaynergiesiuring 2015
with Metro Paper acquisition

A Ongoing studyto evaluatelocations and financing scenarios to
expand in the premium tissue market in North America.
Unfavourable F/X rates negatively impacting total project cost.

A Highcommaodity prices anseakCanadiardollar will continue to
exert pressure on Fiscal 2015 results



CONCLUSION

A Sarting in Q1 2015 new annualcostreductioninitiativesestimated
at $5 million

A More CAPEX dedicated itnprove profitability and manufacturing
efficienciesan Canada

A Continueto review potential M&A opportunities
A Solidfinancialposition

A EBITDAutlookfor Q3 2015
I Slightlyhigherthan Q2 2015

I Lowerthan Q3 2014dueto ongoingnegativeimpactof F/Xandtiming
of advertisingspend
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FOR MORE INFORMATION:

WWW.KPTISSUEINC.COM
WWW.KRUGERPRODUCTS.



