September 12, 2016

Mondelez International Named to the Dow Jones Sustainability Index for 12th
Consecutive Year



Stronger performance driven by ambition to be leader in well-being snacks
Reflects company's commitment to accelerate action against climate change and reduce its global carbon
footprint

DEERFIELD, Ill., Sept. 12, 2016 (GLOBE NEWSWIRE) -- Mondelēz International has once again been named to the Dow
Jones Sustainability Index (DJSI) for both the North America and World indices. The DJSI is a globally recognized
independent benchmark that conducts comprehensive assessments of a company's economic, environmental and social
performance with a strong focus on long-term value creation for shareholders.
Mondelēz International improved its overall score to reach the 95th percentile of its industry. The company also achieved
perfect scores of 100 in health and nutrition, raw material sourcing and water-related risks.
"The Dow Jones Sustainability Index is a gold standard for sustainable business," said Christine McGrath, Vice President,
Sustainability, Well-being and Public & Government Affairs. "We believe our growth is directly linked to enhancing the wellbeing of our planet and its people, and we focus on areas where we can have the biggest impact, like well-being snacks,
sustainable agriculture and reducing our environmental impact. It's satisfying to see the progress we are making in these
areas recognized in our DJSI assessment."
For the 2016 assessment, the world's largest 3,400 companies from developed and emerging markets were invited to take
part. Only companies scoring among the top 10 percent per industry were eligible for the World Index, while companies in
the top 20 percent per industry were eligible for the North America index.
In June, Mondelēz International released its Call For Well-being 2015 Progress Report, which detailed how the company
exceeded nearly all of its 2015 environmental footprint goals and set more aggressive 2020 targets to fight the impact of
climate change. The report further outlined progress the company has made toward its ambition to be the global leader in
well-being snacks.
To read an at-a-glance summary of the Progress Report, please visit http://bit.ly/28Mbrd6. For the full report, visit
http://bit.ly/28MbANy. And for an infographic detailing progress, visit http://bit.ly/28KVSws.
About Mondelēz International
Mondelēz International, Inc. (NASDAQ:MDLZ) is a global snacking powerhouse, with 2015 net revenues of approximately
$30 billion. Creating delicious moments of joy in 165 countries, Mondelēz International is a world leader in biscuits,
chocolate, gum, candy and powdered beverages, with billion-dollar brands such as Oreo, LU and Nabisco biscuits;
Cadbury, Cadbury Dairy Milk and Milka chocolate; and Trident gum. Mondelēz International is a proud member of the
Standard and Poor's 500, NASDAQ 100 and Dow Jones Sustainability Index. Visit www.mondelezinternational.com or follow
us on Twitter at www.twitter.com/MDLZ.
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