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SAFE HARBOR 

This presentation includes forward-looking statements that are subject to many risks and 

uncertainties. These forward-looking statements, such as our statements about our short-

term and long-term growth strategies, can sometimes be identified by our use of terms such 

as intend,  expect,  plan,  estimate,  future,  strive  and similar words. Although 

we believe that the expectations reflected in our forward-looking statements are reasonable, 

those statements involve many risks and uncertainties that may cause our actual results to 

differ from what may be expressed or implied in our statements. Those risks are described 

in the documents that Solazyme, Inc. files with the Securities and Exchange Commission, 

including its Quarterly Report on Form 10-Q for the quarter ended March 31, 2013. No 

forward-looking statement is a guarantee of future results, and you should not place undue 

reliance on our forward-looking statements, which reflect our views as of the date of this 

presentation. We assume no obligation to update any forward-looking statement contained 

in this presentation, except as may be required by law. 
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2013: EXECUTION PATH IN PLACE 

Production 

ÁMoema 

ÁClinton 

ÁPeoria 

Commercialization 

ÁMarkets 

ÁPartners 

ÁSales 

Product Development 

ÁNew oil profiles   

ÁExpanding product portfolio 

ÁNew and expanding partnerships 
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KEY RECENT DEVELOPMENTS 

Production 

ÁMoema on track 

ÁClinton accelerating 

ÁPeoria targeting 
production of food 
products at scale 

Commercialization 

ÁSasol agreement 

ÁAccelerating commercial 
timeline of food business 

ÁAlgal Protein launched in 
new Twinlab® product  

ÁAlgenist launch of 
microalgae oil product 

 

 

Product Development 

ÁNew very long chain oil family 

ÁNew High Erucic Oil 

ÁMitsui JDA ahead of schedule 

 

 

 



5 

MOEMA: ON TRACK AND NEARING COMPLETION 

Á100,000 MT oil facility in Moema, Brazil on schedule and on budget 

ÁProject is ~80% complete 

ÁExpect commissioning/start-up in 4Q13 
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COMMERCIAL PRODUCTION IN NORTH AMERICA 

Fermentation + Initial Downstream 

ÁPlan to commission early (2H13) 

ÁExpect ramp to nameplate in 12-18 mos  

ÁDeveloping expansion options to 100K MT 

Downstream Oil Extraction + Finishing 

ÁProven partner & existing facility (Galva) 

ÁLower capex and operating risk 

ÁCommissioning on track with Clinton 
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Á Key products and technology returned to Solazyme Food Ingredients portfolio 

Á Refitting Peoria to allow near-term large-scale production of protein/flour  

Á Commercial development quantities of both products expected in 2H13  

Á Ramping commercial production in 2014 

Á Expansion options beyond Peoria include Clinton, Moema, and others 

SOLAZYME FOOD INGREDIENTS MOVING RAPIDLY TOWARD COMMERCIALIZATION 
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TAILORING CAPABILITIES 

Tailoring capability produces valuable novel oils 

V  Positioning VSaturation  V  Chain Length        Very Long Chain Length 
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NEW LONG CHAIN (>C18) TECHNICAL CAPABILITY AND NEW OIL 

High erucic oil market is 150k MT/yr growing to 320k MT/yr by 20232   
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V  Positioning VSaturation  V  Chain Length 

Á Valuable specialty oil (>$2000/MT ASP1) with complex and expensive logistics 

Á Applications: cosmetics, oil-based paints, and plastics; ethylene-based polymers  

Á Expands technology portfolio, leading to other valuable products 

V  Very Long Chain Length 

1Based on Solazyme estimates 
2Based on Solazyme estimates 
 

FA1 
C22:1 (Erucic Acid) 
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COMMERCIALIZING WITH NEW AND EXISTING PARTNERS 

Á High Erucic Oil: second oil announced with Mitsui 

Á Multi-year agreement on commercial supply terms for same oil with Sasol 

Á Pricing tied to {ƻƭŀȊȅƳŜΩǎ feedstock costs 
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STEADY GROWTH WITH ALGENIST® LINE CONTINUES 

ÁQ2 Algenist revenues increased 21% year over year 

ÁLaunched first-of-its-kind microalgal oil-based product in 2Q13  

ÁRetinol Firming and Lifting Serum sold >15,000 units during 2 week launch 
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SUMMARY 

Á Commercial ramp on track and on budget at Moema, ahead of schedule at Clinton 

Á Continued advancements with existing and novel tailored oil profiles   

Á Moving quickly to commercialize nutrition ingredients 

Á New and expanding commercial partnerships for tailored oils 
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Q2 REVENUE 

ÁTotal revenue for 2Q13 was $11.2 M 

ÁDevelopment revenue with commercial partners increased 33% y/y 

ÁAlgenist revenue increased 21% y/y 

ÁAs expected, government revenue down 99% vs. 2Q12 due to lower DOD/DOE revenue 

 

 

 

Government Development
Net Product -

SHS

2Q 2012 4,815 4,653 4,077

2Q 2013 71 6,188 4,915
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Q2 FINANCIAL HIGHLIGHTS 

 Three Months Ended  
June 30,  

Six Months Ended  
June 30,  

2013 2012 2013 2012 

Revenue $11.2 $13.5 $17.9 $27.1 

     Product revenue 4.9 4.1 8.9 8.1 
     R&D programs  6.3 9.4 9.0 19.0 

Government 0.1 4.8 0.2 10.5 

GAAP Costs and 
Operating Expenses 

$31.8 $33.4 $61.9 $64.1 

GAAP Net Loss ($25.8) ($19.2) ($52.4) ($36.0) 

Non-GAAP Costs and 
Operating Expenses (1) 

$26.6 $29.6 $52.7 $56.3 

Non-GAAP Net Loss (1) ($17.4) ($16.3) ($38.9) ($29.1) 

Capital Expenditures $1.3 $3.4 $2.5 $8.2 

$ in millions 

(1)  For a reconciliation of GAAP to non-GAAP results refer to the Q2 2013 earnings release. 
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PRUDENT FISCAL MANAGEMENT OF CASH AND CAPEX 

ÁCapital expenditures of $1.3M in 2Q13 (YTD $2.5M) 

ÁSolazyme Bunge Renewable Oils ~$120M in project financing from BNDES 

ÁStrong cash balance of $217M compared with $149M at the end of 2012 
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2013: FOCUSED ON EXECUTION 

Anticipated Milestones 

ÁMoema facility: saleable product expected by 4Q13 

ÁADM Clinton facility: saleable product expected by early 2014 

ÁAdditional or expanded manufacturing capacity 

ÁPeoria to produce algal flour and protein products at scale 

ÁOil sales and product revenue growth 

ÁExpansion of downstream partners 

ÁMarket development and supply agreements 

ÁNew product launches 

ÁNew tailored oils  

ÁNew market applications 

ÁContinue to meet joint development agreement targets 

ÁNew/expanded joint development agreements 

1 

2 

3 

Production 

Product Development 

Commercialization 



17 

Q&A 


