Gordmans Stores, Inc. Announces Third Quarter Fiscal 2010 Results
Net Sales Increased 11% to $123.6 Million; Comparable Store Sales up 6.0%; Company Raises Fourth
Quarter Fiscal 2010 Outlook
OMAHA, NE -- (MARKET WIRE) -- 12/01/10 -- Gordmans Stores, Inc. (NASDAQ: GMAN), an Omaha-based apparel and home
décor retailer, today announced results for third quarter (thirteen weeks) and nine month period (thirty-nine weeks) ended
October 30, 2010.
Third Quarter Highlights
●
●
●
●
●

●

The Company's initial public offering of common stock was effective on August 4, 2010.
Net sales increased 11.0% to $123.6 million compared to $111.4 million in the third quarter of 2009.
Comparable store sales increased 6.0% over the third quarter of 2009.
Gross profit margin increased 70 basis points over the third quarter of 2009.
Adjusted net income, excluding non-recurring charges of $10.6 million, increased 10.7% to $4.3 million compared to $3.9
million in the third quarter of 2009.
Adjusted diluted earnings per share were $0.22, excluding non-recurring charges of $10.6 million.

Nine Month Highlights
●
●
●
●

●

●

Net sales increased 14.9% to $348.6 million compared to $303.5 million for the nine months ended October 31, 2009.
Comparable store sales increased 9.7% over the same nine month period last year.
Gross profit margin increased 100 basis points for the first nine months of 2010 compared to the same period of 2009.
Adjusted net income, excluding non-recurring charges of $11.8 million, increased 51.8% to $14.7 million compared to
$9.7 million for the first nine months of 2009.
Adjusted diluted earnings per share of $0.87, excluding non-recurring charges of $11.8 million, compares to $0.61 last
year.
Diluted earnings per share were $0.42.

Jeff Gordman, President and Chief Executive Officer, stated: "We delivered operating results in the third quarter that were
above our plan, driven primarily by better than expected comparable stores sales growth and improved gross profit margin. We
are very pleased with the recent progress we have made on several key initiatives that we believe will continue to drive sales
and earnings growth, including enhancing our merchandise selection, refining our inventory optimization strategies and
expanding our geographic footprint. We are optimistic about our prospects for the holiday selling season as well as our ability
to scale the business over the long term."
Third Quarter Financial Results
Net sales for the thirteen weeks ended October 30, 2010, increased 11.0% to $123.6 million from $111.4 million for the thirteen
weeks ended October 31, 2009, which translated into a 6.0% comparable store sales increase. Gross profit increased by
12.8% to $54.7 million, or 44.2% of net sales, from $48.5 million, or 43.5% of net sales in the prior year. Selling, general and
administrative costs were $58.4 million and include one-time pre-tax charges of $10.6 million related to the initial public offering.
Excluding these one-time expenses, non-GAAP adjusted selling, general and administrative expenses were $47.8 million, or
38.7% of net sales, compared to $42.0 million or 37.7% of net sales in the prior year. The Company reported a net loss of $2.5
million, or ($0.13) per diluted share during the third quarter compared to net income of $3.9 million, or $0.24 per diluted share,
in the prior year. Excluding the one-time, pre-tax charges of $10.6 million related to the initial public offering, the non-GAAP
adjusted net income grew by 10.7% to $4.3 million, or $0.22 per diluted share, in the third quarter of 2010.
Nine Month Financial Results
Net sales for the thirty-nine weeks ended October 30, 2010, increased 14.9% to $348.6 million from $303.5 million for the
thirty-nine weeks ended October 31, 2009, while comparable store sales increased by 9.7%. Gross profit increased by 17.3%
to $157.2 million, or 45.1% of net sales, from $134.0 million, or 44.1% of net sales in the prior year. Selling, general and
administrative expenses were $145.0 million, including one-time pre-tax charges of $11.8 million related to the initial public
offering. Excluding the one-time pre-tax charges of $11.8 million, non-GAAP adjusted selling, general and administrative

expenses as a percentage of net sales decreased by 60 basis points during the first nine months of 2010 to 38.2% of net sales
compared to 38.8% of net sales in the previous year. Net income was $7.2 million, or $0.42 per diluted share compared to net
income of $9.7 million, or $0.61 per diluted share in the prior year. Excluding the one-time pre-tax charges of $11.8 million
related to the initial public offering, non-GAAP adjusted net income for the first nine months of fiscal 2010 increased 51.8% to
$14.7 million over the prior year period, and diluted earnings per share were $0.87.
Outlook
For the fourth quarter ending January 29, 2011, the Company currently expects net sales to be between $160 million and $165
million, which reflects an expected mid-single digit comparable store sales increase, up from its previous forecast of net sales
between $155 million and $160 million, which reflected a comparable store sales increase in the low single digits. The Company
now projects net income in the range of $7.2 million to $8.1 million for the fourth quarter, which translates into diluted earnings
per share in the range of $0.37 to $0.42 (using a diluted share count of approximately 19.3 million), up from its previous
expectation for net income in the range of $5.9 million to $6.8 million and earnings per share in the range of $0.30 to $0.35
(using a diluted share count of approximately 19.5 million).
Conference Call Information
A conference call to discuss third quarter financial results is scheduled for today, December 1, 2010 at 4:30 p.m. Eastern Time.
The conference call will be webcast live at http://investor.gordmans.com/events.com. A replay of this call will be available within
two hours of the conclusion of the call and will remain on the website for one year.
About Gordmans Stores, Inc.
Gordmans (NASDAQ: GMAN) features a large selection of the latest name brands, fashions and styles at up to 60 percent off
department and specialty store prices every day. The wide range of merchandise includes apparel for all ages, accessories,
footwear, home décor, gifts, designer fragrances, fashion jewelry, bedding and bath, accent furniture and toys. Founded in
1915, Gordmans operates 68 stores in 16 Midwestern and surrounding states. For more information about Gordmans, visit
www.gordmans.com.
Safe Harbor Language
Certain statements in this release are "forward-looking statements" made pursuant to the safe harbor provisions of the Private
Securities Litigation Reform Act of 1995. Words such as "guidance," "expects," "intends," "projects," "plans," "believes,"
"estimates," "targets," "anticipates," and similar expressions are used to identify these forward-looking statements. Examples of
forward-looking statements include, but are not limited to, statements regarding expected net income, comparable store sales,
diluted earnings per share, and store expansion, as well as any other statement that does not directly relate to any historical or
current fact. Forward-looking statements are based on our current expectations and assumptions, which may not prove to be
accurate. These statements are not guarantees and are subject to risks, uncertainties and changes in circumstances that are
difficult to predict. Many factors could cause actual results to differ materially and adversely from these forward-looking
statements. Among these factors are (1) changes in consumer spending and general economic conditions; (2) our ability to
identify and respond to new and changing fashion trends, guest preferences and other related factors; (3) fluctuations in our
sales and results of operations on a seasonal basis; (4) intense competition from other retailers; (5) our ability to maintain or
improve levels of comparable store sales; (6) our successful implementation of advertising, marketing and promotional
strategies, (7) termination of our license agreements; (8) our ability to obtain merchandise at acceptable prices; (9) shortages
of inventory and harm to our reputation due to difficulties or shut-down of our distribution facilities; (10) our reliance on
independent third-party transportation providers for substantially all of our merchandise shipments; (11) our growth strategy,
including the ability to identify acceptable store locations at appropriate costs; (12) our dependence on a strong brand image;
(13) our leasing of substantial amounts of space; (14) the inability to find a sufficient number of store associates that reflect our
brand image and embody our culture; (15) our dependence upon key executive management; (16) our reliance on information
systems; (17) system security risk issues that could disrupt our internal operations or information technology services; (18)
changes in laws and regulations applicable to our business; (19) our inability to protect our trademarks or other intellectual
property rights; (20) fluctuations in energy costs; (21) claims made against us resulting in litigation; (22) impairment on our
long-lived assets; (23) our substantial lease obligations; and (24) restrictions imposed by our indebtedness on our current and
future operations.
Additional information concerning these and other factors can be found in our filings with the Securities and Exchange
Commission, including our Registration Statement on Form S-1 (File No. 333-166436), as amended, quarterly reports on Form
10-Q, and current reports on Form 8-K. Any forward-looking statement speaks only as of the date on which it is made, and we
undertake no obligation to publicly update or revise any forward-looking statement as a result of new information, future events
or otherwise, except as otherwise required by law.

The following information provides reconciliations of non-GAAP financial measures presented in the accompanying earnings
release to the most comparable financial measures calculated and presented in accordance with accounting principles
generally accepted in the U.S. ("GAAP"). The company has provided non-GAAP financial measures, which are not calculated
or presented in accordance with GAAP, as information supplemental and in addition to the financial measures presented in the
accompanying earnings release that are calculated and presented in accordance with GAAP. Such non-GAAP financial
measures should not be considered superior to, as a substitute for, or as an alternative to, and should be considered in
conjunction with, the GAAP financial measures presented in the earnings release. The non-GAAP financial measures in the
accompanying earnings release may differ from similar measures used by other companies.
As used in the accompanying earnings release, the company defines non-GAAP as reported amounts for the periods
presented to exclude the effects of one-time pre-tax charges related to the initial public offering primarily including fees
associated with the termination of our consulting agreement with Sun Capital Partners Management V, LLC ("Sun Capital
Management"). These non-GAAP financial measures provide the company and investors with an understanding of the
company's financial measures adjusted to exclude the effect of the charges described above.
These non-GAAP financial measures assist the company and investors in making a ready comparison of the company's
financial measures for its first nine months of fiscal 2010, against the company's results for the respective current year period.
The following tables reconcile non-GAAP measures to the related GAAP financial measure for the periods presented:
GORDMANS STORES, INC. AND SUBSIDIARIES
RECONCILIATION OF NON-GAAP FINANCIAL MEASURES
(in 000's except share data) (Unaudited)
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