To our shareholders:
2016 was a pivotal year for Cypress and we’re proud of what we accomplished!
Our new Cypress 3.0 vision and strategy have focused the company on markets growing faster than the semiconductor industry,
including automotive, industrial and consumer applications within the emerging Internet of Things (IoT). We tackle the problems
our customers care about and solve them with combinations of our microcontroller, wireless connectivity, analog, USB and
memory products, together with the software that makes everything work seamlessly. After successfully integrating the Spansion
and Broadcom IoT businesses, Cypress is now uniquely positioned to win with a leading portfolio of products, software,
technology and talent. We are an embedded solutions company creating real and compelling value for our customers.
In March 2017, we put the world on notice, introducing the world’s only microcontroller platform optimized for the IoT and
launching our Cypress 3.0 brand with a powerful presence at the Embedded World event in Munich, the largest global gathering
of embedded systems engineers. We embraced our new identity as the problem solver our customers can rely on.
Since being named CEO, I’ve spent more than 50% of my time visiting customers. This top-level engagement is a major change
for Cypress. We are now an externally focused company. As I tell our 6,200 employees, “everyone sells.” The response from our
customers is consistent and clear: The world is moving faster than ever and they expect us to help them manage the pace of
change by solving problems in new ways; our innovation is their differentiation. Our Cypress culture is also shifting to empower
employees with the support they need to meet this expectation.
Our 2016 financial results were strong. We grew our revenue while expanding gross margins. GAAP revenue of $1.92 billion
and non-GAAP revenue of $1.94 billion reflected year-on-year growth of 20% and 19%, respectively. Revenue from key
Automotive and Industrial markets ended the year at 55% of our total, compared with just 30% in 2011. These predictable and
stable markets will be the foundation of our company moving forward.
Our Automotive business grew 37% year-on-year in 2016. Revenue from the wireless connectivity solutions we acquired from
Broadcom exceeded our expectations, increasing 15.6% sequentially in the fourth quarter of 2016. We have the broadest, most
robust portfolio of wireless IoT solutions in the industry, with powerful cross-selling opportunities across our customer base and
sales channels. Cypress also leads in the fast-growing market for USB-C controllers, which bring versatility and power delivery
to a wide range of electronics.
We’re excited about the future. Our Cypress 3.0 strategy is translating into results. We will continue to grow profitably in 2017
with a focus on gross margin expansion.
Our team is focused, confident and energized by the opportunities before us as we remain firmly committed to delivering
exceptional customer and shareholder value.
I’d like to take this opportunity to thank our customers, partners and employees, whose success and satisfaction are our first
priority.
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